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ABSTRAK 

 Penelitian ini bertujuan untuk membangun sebuah model yang 

menghubungkan Empowering Leadership dan Creativity dengan menggunakan tiga 

mekanisme mediasi yang akan memediasi hubungan antara Empowering Leadership 

dan Creativity, yaitu Psychological Empowerment, Intrinsic Motivation dan 

Creativity Process Engagement. Empowering Leadership sebagai keadaan psikologis 

yang dimanifestasikan menjadi empat kognisi: makna, kompetensi, self-

determination, dan dampak. Subjek dalam penelitian ini adalah karyawan Dinas 

Komunikasi dan Informatika Provinsi Jawa Timur untuk mengetahui sejauh mana 

Empowering Leadership bekerja melaluis Psychological Empowerment 

yangUakhirnya dapat mempengaruhi kreativitas para karyawan. Teknik yang 

digunakan dalam penelitian adalah Partial Least Square. Berdasarkan hasil analisis, 

ditemukan bahwa terdapat pengaruh negatif tidak signifikan oleh variabel leader 

encouragment of creativity pada hubungan antara psychologicalnempowerment dan 

creativenprocessnengagement. 

 

Kata kunci: Empowering Leadership, PsychologicalnEmpowerment, 

CreativenProcessnEngagement, Intrinsic Motivation, Employee Creativity. 
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ABSTRACT 

This study aims to build a model that links Leadership Empowerment and 

Creativity by using three mediating mechanisms that will mediate the relationship 

between Leadership Empowerment and Creativity, namely Psychological 

Empowerment, Intrinsic Motivation, and Creative Process Engagement. Empowering 

Leadership as a psychological state that is manifested into four cognitions: meaning, 

competence, self-determination, and impact. The subjects in this study were 

employees of the Department of Communication and Informatics of East Java 

Province to find out the extent to which Empowering Leadership works through 

Psychological Empowerment which can ultimately affect the creativity of employees. 

The technique used in this research is Partial Least Square. Based on the results of the 

analysis, it was found that there was an insignificant negative influence by the 

leader's encouragement variable on creativity in the relationship between 

psychological empowerment and creative process involvement. 

 

Keywords: Empowering Leadership, PsychologicalnEmpowerment, 

CreativenProcessnEngagement, Intrinsic Motivation, Employee Creativity. 
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