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ABSTRAK 
 

Tujuan dari penelitian ini adalah untuk menguji pengaruh pengungkapan 

corporate social responsibility (CSR) terhadap corporate financial performance 
(CFP). Penelitian ini memasukkan variabel female director (FD) sebagai variabel 

moderasi untuk meneliti pengaruh pengungkapan CSR terhadap CFP. Jumlah 

observasi yang digunakan dalam penelitian ini adalah sebanyak 475 observasi pada 

perusahaan manufaktur yang terdaftar di BEI selama periode 2015-2019. Penelitian 

ini menggunakan metode purposive sampling dengan metode analisis regresi linier 

berganda. Hasil dari penelitian ini mengkonfirmasi pengaruh positif corporate 
social responsibility terhadap corporate financial performance. Hasil Penelitian 

juga menunjukkan bahwa female director memperkuat pengaruh pengungkapan 

CSR terhadap corporate financial performance. 
 
Kata Kunci: Corporate Social Responsibility, Female Director Dan Corporate 
Financial Performance. 
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ABSTRACT 
 

The purpose of this study is to examine the effect of corporate social 
responsibility (CSR) disclosure on corporate financial performance (CFP). This 
study includes the female director (FD) variable as a moderating variable to 
examine the effect of CSR disclosure on CFP. The number of observations used in 
this study were 475 observations on manufacturing companies listed on the IDX 
during the 2015-2019 period. This research uses a purposive sampling method with 
multiple linear regression analysis methods. The results of this study confirm the 
positive influence of corporate social responsibility on corporate financial 
performance. The results also show that female directors strengthen the effect of 
CSR disclosure on corporate financial performance. 
 
Keywords: Corporate Social Responsibility, Female Director and Corporate 
Financial Performance. 
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