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ABSTRAK 

 

Perkembangan industri otomotif semakin berkembang, dampak yang 
diberikanpun semakin besar, baik negatif atau positif. Sebagai investor tentu harus 
melihat dari berbagai sisi untuk melakukan keputusan investasi, salah satunya 
dengan melihat pengungkapan Corporate social responsibility dan Return on 
Investment. Selain dari pada itu, hal yang pasti dilihat yaitu harga saham 
perusahaan tersebut. Maka dari hal tersebut, ditelitilah pada penelitian ini, 
pengaruh Corporate Sosial Responsibiliy dan Return on Investment terhadap 
harga saham perusahaan otomotif. Penelitian ini difokuskan pada perusahaan 
otomotif yang terdaftar di Bursa Efek Indonesia antara tahun 2017 dan 2020. 
Sampel yang digunakan sebanyak 12 perusahaan. Pendekatan kuantitatif 
digunakan dalam penelitian ini. Analisis data menggunakan analisis regresi linier 
berganda yang dibantu dengan software SPSS 26. Berdasarkan temuan penelitian 
ini, pengungkapan Corporate Social Responsibility berpengaruh positif terhadap 
harga saham, namun Return on Investment tidak berpengaruh terhadap harga 
saham, serta Corporate Social Responsibility dan Return on Investment secara 
simultan berpengaruh positif terhadap harga saham. Hasil pengaruh yang 
diberikan Corporate Social Responsibility terhadap harga sahampun dapat 
dibilang sangat besar. Hal tersebut menjadi dugaan bahwa saat ini ada sifat 
kewajiban yang perlu dilaksanakan oleh perusahaan otomotif untuk melakukan 
tindakan Corporate Social Responsibility terhadap fenomena di lingkungan 
sekitar perusahaan. 

 

Kata kunci: Corporate social responsibility, Harga Saham, Perusahaan 
Otomotif, Return on Investment  
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ABSTRACT 

 

The development of the automotive industry is growing, the impact given is even 
greater, either negative or positive. As an investor, of course, you have to look 
from various sides to make investment decisions, one of which is by looking at the 
disclosure of Corporate social responsibility and Return on Investment. Apart 
from that, the thing that must be seen is the stock price of the company. So from 
this, it is examined in this study, the influence of Corporate Social Responsibility 
and Return on Investment on the stock price of automotive companies. This study 
focused on automotive companies listed on the Indonesia Stock Exchange between 
2017 and 2020. The sample used was 12 companies. A quantitative approach is 
used in this study. Data analysis used multiple linear regression analysis assisted 
by SPSS 26 software. Based on the findings of this study, the disclosure of 
Corporate Social Responsibility has a positive effect on stock prices, but Return 
on Investment has no effect on stock prices, and Corporate Social Responsibility 
and Return on Investment simultaneously affect positive to stock prices. The 
results of the influence given by Corporate Social Responsibility on stock prices 
can be said to be very large. This is an assumption that currently there are 
obligations that need to be carried out by automotive companies to take 
Corporate Social Responsibility actions towards phenomena in the company's 
environment. 

 

Keywords: Automotive Company, Corporate social responsibility, Return on 

Investment, Stock Price  
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