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ABSTRAK 

Penelitian ini menguji perbedaan sikap terhadap iklan organisasi nirlaba 
berdasarkan kombinasi strategi guilt appeals dan storytelling menggunakan uji 
MANOVA, yang dikaitkan dengan niat berdonasi kepada organisasi nirlaba 
menggunakan uji regresi. Penelitian ini menggunakan desain faktorial 3(guilt 
appeals) x 2(storytelling) dan mengumpulkan data dari 210 partisipan. Stimuli 
dibentuk melalui 3 tahap yaitu pemilihan organisasi nirlaba, penentuan isu, dan 
penggunaan kisah atau narasi. Variabel terukur sikap terhadap iklan dan niat 
berdonasi diukur dengan masing-masing 6 dan 5 indikator dengan skala Likert 4 
poin. Di dalam penelitian ini, ditemukan bahwa penggunaan guilt appeals yang 
berbeda tidak memiliki perbedaan pada sikap terhadap iklan, namun memiliki 
perbedaan pada niat berdonasi. Sedangkan penggunaan storytelling dan non-
storytelling sama-sama menghasilkan nilai yang tinggi pada sikap terhadap iklan 
dan niat berdonasi. Dalam penelitian ini pula ditemukan bahwa ada perbedaan 
sikap terhadap iklan dan niat berdonasi dengan strategi interaksi antara guilt 
appeals dan storytelling. Selain itu, dalam penelitian terbukti bahwa sikap 
terhadap iklan berpengaruh positif terhadap niat berdonasi, sesuai dengan 
penelitian sebelumnya. 
 
Kata kunci: guilt appeals, storytelling, organisasi nirlaba, sikap terhadap iklan, 
niat berdonasi, MANOVA, regresi 
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ABSTRACT 

The present research conducted to test the degree of differences effect between 
guilt appelas and storytelling on attitudes towards non-profit organizations 
advertising using MANOVA test and the effect of attitude towards advertising to 
donation intention using a simple linear regression test. A factorial design 3(guilt 
appeals) x 2(storytelling) is drawn to create 6 stimulus. Data collection is made 
through random assignment technique to 210 students in a university in Indonesia 
as participants. Measured variables are attitude towards advertising and 
donation intention in which they are consisted of 6 and 5 questions each using 4 
points Likert scale. The finding of this research shows that there is no differences 
in attitude towards advertising  based on any type of guilt appeals, but not in 
donation intention. Moreover, this study shows there are no differences nor to the 
attitude towards advertising and donation intention based on different storytelling 
strategies used. This study also find that the different interaction betweeen guilt 
appeals and storytelling strategies bring different attitude towards advertising 
and donation intention. Therefore, this study find that there is positive effect 
among attitude towards advertising and donation intention. 
 
Keywords: guilt appeals, storytelling, non-profit organizations, attitude toward 
advertising, donation intention, MANOVA, regression 
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