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SUMMARY 

 

The Impact of Marketing-Like-Approach to Medical Specialist's Decision for 

Giving Patient Recommendation to Palliative Care Unit  

in Haaj General Hospital Surabaya 

 

Haaj General Hospital Surabaya formed Palliative Care Unit that was 
established in October 2009. The services provided by the Unit for Palliative Care 
includes outpatient services, inpatient and homecare. Given palliative care is an 
integrated care system aimed at improving the quality of life, by way of easing the 
pain and suffering of others, providing spiritual support and psychosocial started 
when the diagnosis is established until the end of life and support to the bereaved 
families and the bereaved. 

The number of patients who receive palliative care in Haaj General 
Hospital Surabaya increasing trend in 2012-2014 with an average increase of 
13.5%. Although it has experienced a significant increase in numbers, the amount 
is still not able to meet the target of palliative care as proposed by Gomez-Batiste 
et al (2005) that is equal to 75% of total deaths. 

Marketing- like-approach was proposed as an approach to management that 
enable and motivate all members of the organization to examine their respective 
roles within the organization and to adopt awareness of customer and service 
orientation to meet the needs of external customers.  

This study aims to: 1) Analyze marketing- like approach in the Palliative 
Care in Haaj General Hospital covering Product, Price, Promotion, Place, Physical 
Evidence, Process and Participants, 2) Analyzing the factors psychology of 
medical specialists at Haaj General Hospital, which includes personality, 
motivation, learning, perception and attitude, 3) Analyze the influence of 
marketing- like approach in the Palliative Care Unit on the decision to send the 
patient to the Palliative Care Unit at Haaj General Hospital, 4) Analyze the 
influence of psychological factors on the decision to send medical specialists to 
patients in the Palliative Care Unit in Haaj General Hospital. 

This study is observational-analytic. Observational because researchers 
only make observations and measurements without any interventions or 
treatments in the study sample. Is said to be analytic because in analyzing the 
variables of the study conducted using statistical tests. When viewed in terms of 
time of the study, a kind of cross sectional studies because the data taken at the 
same time.  

The population in this study are all specialist doctors can send patients to 
the palliative care unit and pain free in Haaj General Hospital. Samples taken 
were medical specialist can send patients to the palliative care unit in Haaj 
General Hospital. Determination of sampling is the stratified sampling method 
which is a method to take samples by dividing the population by class strata. 
Samples will be determined by random events in each group medical specialist. 

The data analysis was done analytically by binary logistic regression to 
determine whether or not the influence of the independent variables and the 
dependent variable. Steps taken is the collection of data, check the completeness 
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and correctness of the data, analyze each variable in the distribution of frequencies 
and insert in cross table to be analyzed by binary logistic regression statistical 
tests. 

The results showed that there is influence between the assessment of 
specialists in marketing- like-approach which lies in the aspect of promotion to the 
decision of sending patients to the Palliative Care Unit in Haaj General Hospital 
Surabaya. The statistical results showed that the variables are significant yhang 
promotion with sig = 0.024 and the value of Exp (B) = 22.966. For variable 
product, price, place, physical evidence, process and of participants was not 
significant.Other research results showed that psychological factors have no 
influence on the decision of sending patients to the Palliative Care Unit in Haaj 
General Hospital Surabaya. 

This research suggested haaj general hospital to resocializing against 
sending patients to the Palliative Care Unit in Haaj General Hospital Surabaya. 
The important thing to say is the benefits and procedures for sending patients to 
the Unit Palliative Haaj General Hospital Surabaya, held a question and answer 
session at the time resocializing, to know the difficulties and obstacles that may be 
encountered by a specialist at the time of carrying out the procedure for sending 
patients Unit for Palliative Care in Haaj General Hospital Surabaya, placement of 
promotional media in a strategic location and is easily seen by a specialist. Print 
media such as brochures and leaflets can be put in the installation of outpatient 
and inpatient at the hospital. Audiovisual impressions can be played while waiting 
for the start of the briefing or meeting.  
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