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ABSTRAK

E-marketplace merupakan wadah untuk pembeli dan penjual dalam
memenuhi dan membantu kebutuhan transaksi online. Menurut APJII, jejaring
sosial adalah tempat yang paling banyak digunakan oleh pengguna internet di
Indonesia sebagai sarana bertransaksi online yaitu sebesar 64,9%. Sedangkan,
penggunaan e-marketplace sebagai sarana bertransaksi online sebesar 14,4%.
Oleh karena itu, perlu adanya analisis adopsi pengguna e-marketplace. Hal
tersebut menunjukkan bahwa penggunaan e-marketplace sebagai sarana
bertransaksi online di Indonesia cukup kecil. Penelitian ini bertujuan untuk
mengetahui variabel dan indikator yang mempengaruhi adopsi pengguna e-
marketplace.

Model yang digunakan untuk menganalisis adopsi pengguna e-
marketplace adalah integrasi model Task Technology Fit (TTF) dan The Unified
Theory of Acceptance and Use of Technology (UTAUT) dengan tujuh variabel
yaitu, task characteristics, technology characteristics, task technology fit,
perfomance expectancy, effort expectancy, social influence, dan facilitating
conditions. Dalam penelitian ini dilakukan penyebaran kuesioner dengan target
responden adalah orang yang menggunakan e-marketplace berbasis di Indonesia.
Data yang diperoleh berjumlah 312 responden. Kuesioner yang terkumpul
selanjutnya diolah menggunakan Partial Least Square SEM (PLS-SEM) yang
meliputi evaluasi model pengukuran, evaluasi model struktural, dan uji goodness
of fit (GoF).

Hasil analis menunjukkan bahwa adanya hubungan yang signifikan antara
perfomance expectancy, effort expectancy, social influence, dan facilitating
conditions terhadap adopsi pengguna, task characteristics dan technology
characteristics terhadap task technology fit. Sedangkan task technology fit tidak
memiliki hubungan yang signifikan dengan user adoption. Rekomendasi dan
saran yang diajukan untuk e-marketplace yaitu dengan cara sosialisasi kepada
pengguna seperti seminar, workshop, promosi, atau iklan tentang kegunaan dan
manfaat penggunaan e-marketplace.

Kata Kunci : E-marketplace, Adopsi Pengguna, TTF, UTAUT
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Technology Fit (TTF) and The Unified Theory of Acceptance and Use of Technology
(UTAUT) Model.This thesis was written under the supervision of Badrus Zaman, S.Kom,
M.Cs and Ir. Dyah Herawatie, M.Si. Bachelor Degree Information System Study Program
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ABSTRACT

E-marketplace is a place for buyers and sellers to fulfill their needs in
online transactions. According to APJII, the social media is the most widely used
by internet users in Indonesia as a means of online transaction i.e. of 64,9%.
Meanwhile, the use of e-marketplace as a means of online transaction amounted
to 14.4%. It shows that the use of the e-marketplace as a means of online
transaction in Indonesia is small enough. Therefore, the need for analysis of user
adoption e-marketplace. This study aims to determine the variables and indicators
that affect the e-marketplace user adoption.

The model used to determine the e-marketplace user adoption is
integration of Task Technology Fit and The Unified Theory of Acceptance and
Use of Technology (UTAUT) Model with seven variables, namely task
characteristics, technology characteristics, task technology fit, perfomance
expectancy, effort expectancy, social influence, and facilitating conditions. In this
research questionnaires done with target respondents are people who use e-
marketplace based in Indonesia. Data obtained are 312 respondents. The
questionnaires were collected subsequently processed using Partial Least Square
which inludes the evaluation of the measurement mode, evaluation of the
structural model, and the goodness of fit (GoF) test.

The results of this analysis indicate that there is significant correlations
between perfomance expectancy, effort expectancy, social influence, facilitating
conditions with user adoption, task characterisctics and technology characteristics
with task technology fit. While task technology fit doesn’t have significant
correlations with user adoption. Recommendations and suggetions submitted to e-
marketplace are by socialization to the users such as seminars, workshop,
promotions or advertising about the usefulness and benefits of using e-
marketplace.

Keywords: E-marketplace, User Adoption, TTF, UTAUT.
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