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ABSTRACT 
 

The rising of middle class in Indonesia directly has influenced the culture of 
consumption in Indonesia. Nowadays, especially in Surabaya, Japanese food becomes one 
of the most popular food. This study aims to determine the form of post-colonial identity on 
consumption practices of Japanese food in Surabaya,  also to analyze the meaning of these 
forms in consumption practices of Japanese food in Surabaya.  

This study used quantitative method, disseminated questionnaires, to find 30 
potential respondents. However, this study used a qualitative research method as primary 
method, which are in-depth interviews and observation. By using the postcolonial theory of 
Homi Bhabha, this study found the post-colonial forms of Japanese food consumption 
practices in Surabaya.  

Ambivalence is found in Japanese food consumption practices in Surabaya. 
Consumers of Japanese food in Surabaya consume Japanese food as a lifestyle and form of 
mimicry of Western culture, which has introduced Japanese food as a global food. In addition, 
hybridity has seen in Japanese food. These forms of post-colonial showed the post-colonial 
identity rather than the characteristic of the modern imperialism that occurred in Indonesia 
through food culture. Forms of post-colonial identity was born not only because Japan is the 
former colonizer, but also there is a sense of admiration to the values of Japanese culture. 
On the other hand, the producers of Japanese food are also doing mimicry and hybridity. The 
producers are Japanese people who produce, distribute, and sell their food products in 
Surabaya. Mimicry and hybridity are performed by the producers can not be separated from 
the influence of Indonesian food culture. The postcolonial identity appears also due to 
globalization that brings ideas about globality. Thus, Japanese food consumption culture 
becomes lifestyle in Indonesia, especially in Surabaya. 

. 
Keywords: Japanese food, ambivalence, mimicry, and hybridity 
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