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SUMMARY

Recommendations for mix promotional in order to increasing new patient
visits to INNA Maternity Hospital Jombang.

Hospital is a health care institution that organizes personal health services
in complete, that provides inpatient, outpatient, and emergency department. INNA
Maternity Hospital which already classified into Special Hospital is providing
services from Antenatal Care until Postnatal Care.

INNA Maternity Hospital provides services such as 24 hours of emergency
unit content, obstetric and gynecology poly, pharmacy, and laboratory services.
INNA Maternity Hospital has established since October 2010. Construction of
INNA Maternity Hospital intended for the eastern segment of society Jombang
and Mojokerto western part, because of the location INNA maternity hospital in
the city district, which is in District Mojoagung, the border area between Jombang
and Mojokerto. While the target is the middle class to lower middle, it is closely
related to the society whose job is most of the farming, trade, and factory workers.

Problems in this study is the trend of new outpatients INNA Maternity
Hospital declining down into 0.91% in 2012, 15.48% in 2013, and fell to 7.95% in
2014.

Although located in crowded places, many target do not know where
INNA Maternity Hospital from market survey. This is because management has
not been doing the steps of promotional mix.

The purpose of this research is to develop recommendations for the
promotional mix in order to increasing new patient visits to INNA Maternity
Hospital.

From the results of survey conducted on 86 respondents who are domiciled
+ 5 km radius of the INNA Maternity Hospital, it was obtained that the target
market is people related to pregnant woman, that is her husband, brother, friend
and targeted promotion is pregnant woman and her husband as well as the
escorter/caretaker of pregnant women who already got services at RSB INNA.
The segmentation is intended for a lower middle high school education
background,
with her husband working as a trader, the wife as homemaker. As well as, target
whose lifestyle related to the acquisition of health information obtained through
the medium of television and mobile communications. Motives for choosing a
health service based on the compatible relationship with doctors and easy access
in reaching health services. The reference include a person who recommend that
pregnant women, mostly husbands, brothers, and friends The experience that finds
patient difficult to forget in connection with the health service is the speed
handling by the physician. Needs and expectations related to the examination of
pregnant women is always checked by using the tool Ultra Sonography at
affordable prices Readiness response pregnant women are in the stage of liking
with less knowledge. To improve maternal knowledge, it is necessary to become
proactive for management of INNA maternity hospital inform its care product.
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The considerations which encourages pregnant women choose INNA Maternity
Hospital as her goal is because of gynecologist that is always stand by.
Communication media selected from the FGD is through personal communication
media (workshop / service sms) and nonpersonal communication media
(brochure). Message desain in the brochure with clear and concise content, which
message content itself includes: the type of service, hours of service, tariffs, loyal
patient testimonials, USG4D drawings, and treatment rooms. Writing color with a
contrasting color so that it can attract someone to read it. Recommendations for
mix promotional from FGD is Sales promotion, public relations, direct marketing.

Tesis REKOMENDASI BAURAN PROMOSI UNTUK MENINGKATKAN KUNJUNGAN INNA SILESTYOWATI
PASIEN BARU RUMAH SAKIT BERSALIN INNA JOMBANG





