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SUMMARY 
 

Analysis Of Product Knowledge And Consumer Involvement To Increase  
The Utilization Of Hospital Outpatient Clinic Injuries Christians Mojowarno 
 

In the global era, people can now decide where they can get health 
services. This can be a challenge and a threat, but it can also be a market 
opportunity for both private and public hospitals. Therefore, hospitals should be 
ready to survive and to compete as well. In order to seize the market share, 
hospitals, either private or public should do marketing research on new products 
where the market information has not been found yet. Marketing strategy is most 
important for a hospital since it is a way to achieve the objectives of a hospital.  

In 2012, Mojowarno Christian Hospital has added a new health service, 
that is, Gangrenous Wound Care Clinic as its strategic plan to enhance the 
patients’ visit in order to have an effect on the market share. The clinic, which is 
in the Outpatient Unit of Mojowarno Christian Hospital, is focused on wound care 
because of Diabetes Mellitus disease which is ordinarily called gangrenous 
wound. Gangrenous Wound Care Clinic is selected as the excellence product of 
Mojowarno Christian Hospital since no such clinic is available in the hospitals in 
Jombang and its surrounding area. 

As one of the excellence products, Gangrenous Wound Care Clinic is 
equipped with adequate facilities and infrastructure. Nevertheless, the data 
showed there was a decline in the number of visiting patients to the clinic.  

According to the earlier survey data, 70% of the respondents knew about 
the existence of the Gangrenous Wound Care Clinic of Mojowarno Christian 
Hospital. The fact showed that the promotion done by the hospital management 
had succeeded. Nonetheless, more than 50% of the respondents did not know 
about the benefits of the Gangrenous Wound Care Clinic. 

Based on the above data, this research was intended to make a study on the 
product knowledge and consumer involvement analysis as an effort to enhance the 
utilization of the gangrenous wound care clinic product of Mojowarno Christian 
Hospital. The objectives of the research were to increase the utilization of the 
clinic based on the product knowledge and consumer involvement analysis. It is 
hoped that through this research the utilization of the Gangrenous Wound Care 
Clinic could be increased.    

In the product knowledge, the consumer would find out about the 
characteristics of a product that was going to be used, its attribute, product 
function or benefits, the behavior of officers and the value that the consumer 
perceives while undergoing treatment process. 

In the consumer involvement, the consumer will be involved in the product 
search, product evaluation services and post evaluation of the use of the product. 

Before using the product, the consumer also went through the selection 
process. The selection was the process of one’s selecting and determining a 
product. The product chosen was different from one individual to another; 
because each individual had his/her own uniqueness in his/her needs, desire, 
experience, individual attitude and character. 
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Therefore, the product search through advertisements, product uniqueness 
and the price of the product of gangrenous wound care clinic were also affected in 
increasing the utilization of the Gangrenous Wound Care Clinic product of 
Mojowarno Christian Hospital. The better the knowledge and consumer 
involvement on the clinic product were, the more appropriate should the 
management team have regarding the marketing strategy in the effort of 
enhancing the utilization of the Gangrenous Wound Care Clinic. 

It is hoped that appropriate marketing strategy based on Product 
Knowledge and Involvement would generate the increasing recommendation on 
the utilization of the Gangrenous Wound Care Clinic of Mojowarno Christian 
Hospital. 
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