
87

Daftar Pustaka

Aaker, David A. 1997. Managing Brand Equity: Capitalizing on The Value of a
Brand Name. New York: The Free Press.

Alwasilah, A. Chaedar. 2002. Pokoknya Kualitatif. Jakarta: PT. Dunia Pustaka Jaya.

Anderson, E. W., Fornell, C. & Mazvancheryl, S. K. 2004. Customer Satisfaction and
Shareholder Value. Journal of Marketing, Vol. 58, No. 3, pp. 53-66.

Assael, Henry.1995. Consumer Behavior and Marketing Action. Fifth Edition.
Massachusetts: Pws-Kent Publishing Company.

Bansal, Taylor & James. 2005. Migrating. to New Service Providers: Toward a
Unifying Framework of Consumers Switching Behavior. Journal of Academy of
Science, Vol. 33, No. 1.

Chaudhuri, Arjun & Morris B. Holbrook. 2001. The Chain of Effects from Brand
Trust and Brand Effect to Brand Performance: The Role of Brand Loyalty.
Journal of Marketing. Vol. 65, pp. 81-93.

De Mooij, M. 2004. Consumer Behavior and Culture: Consequences for Global
Marketing and Advertising. Thousand Oaks, CA: Sage.

Delgado, E. & Munuera, J. L. 2005. Does Brand Trust Matter to Brand Equity?
Journal of Product and Brand Management. Vol. 14, No. 3, pp. 187-196.

Dharmesta, Basu Swastha. 1999. Loyalitas Pelanggan: Sebuah Kajian Konseptual
Sebagai Panduan Bagi Peneliti. Jurnal Ekonomi dan Bisnis Indonesia, Vol.14,
No. 3:73-88.

Durianto, D., Sugiarto, & Sitinjak, Toni. 2001. Strategi Menaklukkan Pasar melalui
Riset Ekuitas dan Perilaku Konsumen. Jakarta: PT. Gramedia Pustaka Utama.

Giddens, Nancy. 2002. Brand Loyalty and Decision Maker. Iowa State University
Extensions, 5 (54), 1-2.

Harris, L. C., & Goode, M. M. H. 2004. The Four Levels of Loyalty and the Pivotal
Role of Trust: A Study of Online Service Dynamics. Journal of Retailing. 80, pp.
139-158.

Hughes, G. David. 1971. Attitude Measurement for Marketing Strategies. Scott
Foresman. Glenview, IL.

ADLN-PERPUSTAKAAN UNIVERSITAS AIRLANGGA

SKRIPSI FAKTOR-FAKTOR LOYALITAS PELANGGAN.... SUCI KUSUMA NINGTYAS



88

Indo Analisis. 2014. Studi Kinerja Industri Mobil 2013. Jakarta: PT Indo Analisis.

Keller, Kevin Lane. 2008. Strategic Brand Management: Building, Measuring, and
Managing Brand Equity. New Jersey: Prentice Hall.

Koch, Richard. 2008. The 80/20 Principle: The Secret of Achieving More With Less.
New York: Doubleday.

Kotler, Philip. 2000. Marketing Management: Analysis, Planning, Implementation
and Control. New Jersey: Prentice Hall.

Kotler, Philip & Kevin Lane Keller. 2012. Marketing Management. New Jersey:
Pearson Education, Inc.

Lin, H. H., & Wang, Y. S. 2006. An Examination of the Determinants of Customer
Loyalty in Mobile Commerce Contexts. Information and Management. 43, pp.
271–282.

Ma, Jie & Masatsugu Horie. 2014. Toyota Beats GM in 2013 as 10 Million Vehicles
Seen, (Online), (http://www.bloomberg.com/news/articles/2014-01-23/toyota-
beats-gm-vw-in-2013-car-sales-sees-3-growth-this-year, diakses 15 September
2014).

Malholtra, Naresh K. 2007. Riset Pemasaran: Pendekatan Terapan. Alih bahasa,
Soleh Rusyadi Maryam. Jakarta: Indeks.

Mariampolski, Hy. 2001. Qualitative Market Research, A Comprehensive Guide.
USA: Sage Publications.

McDaniel, C. Dan Gates, R. 2001. Riset Pemasaran Kontemporer. Terjemahan.
Jakarta: Salemba Empat.

McMillan, J. H., & Schumacher, S. 2001. Research in Education: A Conceptual
Introduction. New York: Longman.

Neely, Edwin. 2005. Communication with parents: It works both ways. Leadership,
34 (5), pp. 24-27.

Neuman, W. Laurence 2000. Social Research Methods: Qualitative and Quantitative
Approaches. Fifth Edition. Boston: Allyn and Bacon.

Panda, Tapan K. 2007. Marketing Management: Text and Cases Indian Context.
Second Edition. New Delhi: Naraina Phase I.

Payne, Adrian. 2000. The Essence of Service Marketing. Yogyakarta: Penerbit Andi.

ADLN-PERPUSTAKAAN UNIVERSITAS AIRLANGGA

SKRIPSI FAKTOR-FAKTOR LOYALITAS PELANGGAN.... SUCI KUSUMA NINGTYAS

http://www.bloomberg.com/news/articles/2014-01-23/toyota-beats-gm-vw-in-2013-car-sales-sees-3-growth-this-year
http://www.bloomberg.com/news/articles/2014-01-23/toyota-beats-gm-vw-in-2013-car-sales-sees-3-growth-this-year


89

Peter, J. P. & Olson, J.C. 2002. Consumer Behaviour and Marketing Strategy. 6th
edition. New York: McGraw-Hill Irwin.

Poerwandari, E.K. 2005. Pendekatan Kualitatif untuk Penelitian Perilaku Manusia.
Jakarta : Lembaga Pengembangan Sarana Pengukuran dan pendidikan
Psikologi Fakultas Psikologi Universitas Indonesia.

Sahin, Azize, Cemal Zehir & Hakan Kitapçi. 2011. The Effects Of Brand
Experiences, Trust And Satisfaction On Building Brand Loyalty; An Empricial
Research On Global Brands. The 7th International Strategic Management
Conference, Paris-France.

Saxena, Rajan. 2009. Marketing Management. Fourth Edition. New Delhi: Tata
McGraw Hill Publishing Company.

Sayre, S. 2001. Qualitative Methods For: Marketplace Research. California: Sage
Publication.

Schiffman, Leon G., & Leslie Lazar Kanuk. 2010. Consumer Behavior. New Jersey:
Pearson Education, Inc.

Sharma, N. & Patterson, P.G. 2000. Switching Costs, Alternative Attractiveness and
Experience as Moderators of Relationship Commitment in Professional
Consumer Services. International Journal of Service Industry Management,
11(5), pp. 470-490.

Solomon, Michael R. 2011. Consumer Behavior: Buying, Having and Being. Ninth
Edition. United Kingdom: Prentice Hall.

Strauss, A. & Corbin, J. 1998. Basics of Qualitative Research: Techniques and
Procedures for Developing Grounded Theory. Thousand Oaks, CA: Sage
Publications.

Sugiyono. 2012. Metode Penelitian Pendidikan: Pendekatan Kuantitatif, Kualitatif,
dan R & D. Bandung: Alfabeta.

Swastha, Basu & Irawan. 2002. Manajemen Pemasaran Modern. Yogyakarta:
Liberty.

Toyota Astra. 2013. Sustainability Report Toyota Indonesia Tahun 2011, (Online),
(http://www.toyota.astra.co.id/corporate-information/socialresponsibility/csr/su
stainability-report-sr-toyota-indonesia-tahun-2011/, diakses 4 Januari 2015).

Toyota Astra. 2013. Milestones, (Online), (http://www.toyota.astra.co.id/corporate-
information/profile/#Milestones, diakses 4 Januari 2015).

ADLN-PERPUSTAKAAN UNIVERSITAS AIRLANGGA

SKRIPSI FAKTOR-FAKTOR LOYALITAS PELANGGAN.... SUCI KUSUMA NINGTYAS

http://www.toyota.astra.co.id/corporate-information/socialresponsibility/csr/su
http://www.toyota.astra.co.id/corporate-information/profile/#Milestones
http://www.toyota.astra.co.id/corporate-information/profile/#Milestones


90

Tjiptono, Fandy. 2006. Strategi Pemasaran. Yogyakarta. Penerbit Andi.

Undang-Undang Republik Indonesia Nomer 22 Tahun 2009 tentang Lalu Lintas dan
Angkutan Jalan.

Wilson, Alan. 2003. Marketing Research, An Integrated Approach. London: Pearson
Education, Inc.

Wood, L.M. 2004. Dimensions of brand purchasing behaviour: Consumers in the
18–24 age group. Journal of Consumer Behaviour, 4(1), 9-24.

Yau, Oliver. 1994. Consumer Behavior in China: Consumer Satisfaction and
Cultural Values. New York: Routledge.

Yin, R. K. 2004. Studi Kasus: Desain dan Metode. Jakarta: PT. Raja Grafindo
Persada.

Zulkifli. 2011. 2010: Penjualan Mobil di Indonesia Mencapai 763.751 Unit,
(Online),
(http://otomotif.kompas.com/read/2011/01/06/17425999/2010.Penjualan.Mobil.
di.Indonesia.Mencapai.763.751.Unit, diakses 15 Desember 2014).

---------. 2013. 2012: Rekor Baru Penjualan Mobil di Indonesia , 1,161 Juta Unit,
(Online), (http://otomotif.kompas.com/read/2013/01/11/6126/2012.Rekor.Baru
.Penjualan.Mobil.di.Indonesia.1.161.Juta.Unit, diakses 15 Desember 2014).

---------. 2014. 2013: Toyota Jual 434.232 Mobil di Indonesia, (Online),
(http://otomotif.kompas.com/read/2014/01/06/1434054/2013.Toyota.Jual.434.2
32.Mobil.di.Indonesia, diakses 15 Desember 2014).

ADLN-PERPUSTAKAAN UNIVERSITAS AIRLANGGA

SKRIPSI FAKTOR-FAKTOR LOYALITAS PELANGGAN.... SUCI KUSUMA NINGTYAS

http://otomotif.kompas.com/read/2011/01/06/17425999/2010.Penjualan.Mobil.di.Indonesia.Mencapai.763.751.Unit
http://otomotif.kompas.com/read/2011/01/06/17425999/2010.Penjualan.Mobil.di.Indonesia.Mencapai.763.751.Unit
http://otomotif.kompas.com/read/2013/01/11/6126/2012.Rekor.Baru
http://otomotif.kompas.com/read/2014/01/06/1434054/2013.Toyota.Jual.434.232.Mobil.di.Indonesia
http://otomotif.kompas.com/read/2014/01/06/1434054/2013.Toyota.Jual.434.232.Mobil.di.Indonesia



