ADLN-PERPUSTAKAAN UNIVERSITAS AIRLANGGA

75

DAFTAR PUSTAKA

Allen, M.J., dan Yen, W.M. 2002. Introduction to Measurement Theory. Prospect
Heights, IL: Waveland.

Anderson, Benedict. 1983. Imagined Community, London: Verso.

Arias, Jose Thomas Gomez. 1998. A Relationship Marketing Approach to
Guanxi. European Journal of Marketing, 32 (1/2), 145-156.

Ashforth, Blake E., dan Fred Mael. 1989. Social Identity Theory and The
Organization. Academy of Management Review, 14 (1), 20-39.

Bagozzi, R.P. dan Dholakia, U.M. 2002. Intentional Social Action in Virtual
Communities. Journal of Interactive Marketing, 16 (2), 2-21.

————————————————— dan Dholakia, U.M., 2006. Antecedents and Purchase
Consequences of Customer Participation in Small Group Brand
Communities. International Journal of Research in Marketing, 23, 45-61.

Bandura, A. 1977. Self-efficacy: Toward a Unifying Theory of Behavioral
Change. Psychological Review, 84 (2), 191-215.

Baron, R.A. dan Byrne, D. 2003. Social Psychology. Allyn dan Bacon.

Baron, Steve dkk. 2010. Relationship Marketing: A Consumer Experience
Approach. Cornwall, Great Britain: TJ International, Ltd.

Blanchard, A. L., dan Markus, M. L. 2004. The Experienced ,,,Sense¢"* ofa Virtual
Community: Characteristics and Processes. The DATA BASE for Advances
in Information Systems. 35, 65-79.

Blanchard, Anita L. 2008. Definition, Antecedents, and Outcomes of Succesful
Virtual Communities. IGI Global, 1-7.

Boyd, Harper W. dan Orville C. Walker. 1992. Marketing Management: A
Strategic Approach. Tokyo: Toppan Co, Ltd.

Bradach, J., R. Eccles. 1989. Rice, Authority, and Trust: From Ideal Types to
Plural Forms. Annual Review of Sociology, 15, 97-118.

Butler, B., Sproull, L., Kiesler, S. dan Kraut, R. 2002. Community Effort in

Online Groups: Who Does the Work and Why?. In S. Weisband and L.
Atwater (ed). Leadership at a Distance.

SKRIPSI PENGARUH IDENTITAS SOSIAL.... ACHMAD HUSNI MULKAN



ADLN-PERPUSTAKAAN UNIVERSITAS AIRLANGGA

76

Chang, H. H. dan Chuang, S. 2011. Social Capital and Individual Motivations on
Knowledge Sharing: Participants Involvements as a Moderator. Information
and Management, 48: 9-18.

Childinfo.org.  2007. Infant and Young Breastfeeding (Online),
(http://www.childinfo.org/breastfeeding countrydata.php,  diakses 12
Agustus2014)

Chin, W. W. 1995. Partial least Square is Lisrel as Principal Components
Analysis is to Common Factor Analysis. Technology Studies, 2: 315-319.

Cialdini, R. B. 2001. Influence: Science and Practice. NY: HarperCollins.

----------------- , Reno, R. R., dan Kallgren, C. A. 1990. A Focus Theory of
Normative Conduct: Recycling The Concept of Norms to Reduce Littering
in Public Places. Journal of Personality and Social Psychology, 58(6),
1015-1026.

Cummings, L.L. dan Bromiley, P. 1996. The Organizational Trust Inventory
(OTI): Development and Validation. In R.M. Kramer and T.R. Tyler (ed).
Trust in Organizations: Frontiers of Theory and Research, 302-30.
Thousand Oaks, CA: Sage.

Davenport, T.H. dan Prusak, L. 1998. Working Knowledge: How Organizations
Manage What They Know, Boston: Harvard Business School Press.

Dann, S. 2006. Social Marketing in The Age of Direct Benefit and Upstream
Marketing. Third Australasian Non-profit and Social Marketing Conference.

Dewey, K. G., Heining, M. J. dan Nommsen, L. A. 1993. Maternal Weigth-Loss
Patterns during Prolonged Lactation. The American Journal of Clinical
Nutrition, 162 (3): 58

Dholakia, Utpal M., Richard P. Bagozzi, dan Lisa Klein Pearo. 2004. A Social
Influence Model of Consumer Participation in Network- and Small-group-
based Virtual Communities. International Journal of Research in
Marketing, 21: 241-263.

DHSProgram (2012). Indonesia Demographic and Health Survey 2012, (Online),
(http://dhsprogram.com, diakses 15 Agustus 2014).

Dirks, K. T. 1999. The Effects of Interpersonal Trust on Work Team Performance.
Journal of Applied Psychology, 84 (2), Pp. 445-455.

Edmondson, A. 1999. Psychological Safety and Learning Behavior in Work
Teams. Administrative Science Quarterly, 44(2): 350- 383.

SKRIPSI PENGARUH IDENTITAS SOSIAL.... ACHMAD HUSNI MULKAN


http://www.childinfo.org/breastfeeding_countrydata.php
http://dhsprogram.com/

ADLN-PERPUSTAKAAN UNIVERSITAS AIRLANGGA

77

Ellemers, N., Barreto, M., dan Spears, R. 1999a. Commitment and Strategic
Responses to Social Context. In N. Ellemers, R. Spears, & B. Doosje (ed).
Social Identity: Context, Commitment, Content, pp. 127 — 146. Oxford:
Basil Blackwell.

---------------- , Kortekaas, P., dan Ouwerkerk, J. P. 1999b. Self-Categorisation,
Commitment to the Group and Group Self-Esteem as Related but Distinct
Aspects of Social Identity. European Journal of Social Psychology, 29, 371
—389.

Faarup, Poul K. 2010. The Marketing Framework : International Marketing and
Sales. Aarhus, Denmark: The Author and Academica.

Feldman, D. C. 2001. The Development and Enforcement of Group Norms.
Academy of Management Review. 9(1), 47-53.

Fernback, J. dan Thompson, B. 1995. Virtual Communities: Abort, Retry,
Failure?.

French, J., Blair-Stevens, C., McVey, D. dan Merrit, R. 2009. Social Marketing
and Public Health: Theory and Practice. Oxford University Press.

Galson, S. K. 2008. Mothers and Children Benefit From Breastfeeding. Journal of
The American Dietetic Association, 108 (7): 1106.

Gefen D., Straub D. dan Boudreau, Marie-Claude. 2000. Structural Equation
Modeling and Regression: Guidelines for Research Practice.
Communications of the Association for Information Systems, 4(7).

------------ , Karahanna, E. Straub, D. W. 2003. Trust and TAM in Online
Shopping: An Integrated Model. MIS Quart. 27(1), 51-90.

George, J. M., dan Jones, G. R. 1997. Organizational Spontaneity in Context.
Human Performance, 10(2), Pp. 153-170.

Gravetter, F. dan Forzano, L.A. 2011. Research Methods for the Behavioral
Sciences, 4th edition. Cengage Learning.

Hackman, J. R. 1976. Group Influences on Individuals. in M. Dunnette (ed).

Handbook of Industrial and Organizational Psychology. Chicago: Rand
McNally, 1455-1525.

SKRIPSI PENGARUH IDENTITAS SOSIAL.... ACHMAD HUSNI MULKAN



ADLN-PERPUSTAKAAN UNIVERSITAS AIRLANGGA

78

---------------- . 1992. Team Influences on Individuals in Organizations. In M. D.
Dunnette & L. M. Hough (ed). Handbook of Industrial and Organizational
Psychology, 3: 199-267, Palo Alto, CA: Consulting Psychologists.

Hagel, John dan Arthur G. Armstrong. 1997. Net Gain: Expanding Market
Through Virtual Communities. United State of America McKinsey dan
Company, Inc.

Hair, Joseph F. dkk. 2010. Multivariate Data Analysis : Seventh Edition. New
Jersey: Pearson Education, Inc.

Hogg, M. A. 2001. A Social Identity Theory of Leadership. Personality Ana
Psychology Review, 5 (3): 184-200.

. 2005. Uncertainty, Social Identity and Ideology. In S. R. Thye & E.
J. Lawler (ed). Advances in group processes, 22: 203-230. New York:
Elsevier
--------------- dan Abrams, D. 1988. Social Identifications: A Social Psychology of
Intergroup Relations and Group Processes. London: Routledge.

——————————————— dan Tindale, R. S. 2003. Social Identity, Influence, and
Communications in Small Groups. in J. Harwood & H. Giles (ed).
Intergroup Communication: Multiple Perspective, Pp. 141-164. New York:
Peter Lang.

Hsu, J.-L., Hwang, W.-Y., Huang, Y.-M., dan Liu, J.-J. 2011. Online Behavior in
Virtual Space: An Empirical Study on Helping. Educational Technology &
Society, 14 (1): 146-157.

Jarvenpaa, Sirkka L., dan Leidner, Dorothy E. 1999. Communication and Trust in
Global Virtual Teams. Organization Science, 10 (6), 791-815.

Jogiyanto. 2011. Konsep dan Aplikasi SEM Berbasis Varian dalam Penelitian
Bisnis. Yogyakarta: UPP STIM YKPN.

Kanawattanachai, P., dan Yoo, Y. 2002. Dynamic Nature of Trust in Virtual
Teams. Journal of Strategic Information Systems, 11 (3-4), Pp. 187-213.

Kelly, Katharine dan Tullio Caputo. 2011. Community : A Contemporary Analysis
of Policies, Programs, and Practices. Toronto, Canada: University of
Toronto Press.

Kollock, Peter. 1999. The Economies of Online Cooperation: Gifts and Public

Goods in Cyberspace. In Smith M. & Kollock P. (ed). Communities in
Cyberspace. London: Routledge, pp. 220-239.

SKRIPSI PENGARUH IDENTITAS SOSIAL.... ACHMAD HUSNI MULKAN



ADLN-PERPUSTAKAAN UNIVERSITAS AIRLANGGA

79

Kotler, Philip dan Kevin Lane Keller. 2012. Marketing Management Edisi 14,
Global Edition. Pearson Prentice Hall.

2006. Marketing Management, 12th
Edition. Pearson Education Inc.

. 2009. Manajemen Pemasaran :Edisi 13.
Terjemahan oleh Bob Sahran. 2009. Jakarta: Penerbit Erlangga.

2014. Marketing Management, 14th
Edition. Pearson Education Inc.

Koetler, P. dan Lee, N. 2002. Social Marketing: Influencing Behaviours for Good.
New York: Sage.

Kuo-Ming Chu. 2009. A Study of Members™ Helping Behavior in Online
Community. Internet Research, 19 (3), Pp. 279-292.

Lam, S. K., Ahearne, M., Hu, Y., Schillewaert, N. 2010. Resistance to Brand
Switching When a Radically New Brand Is Introduced: A Social Identity
Theory Perspective. Journal of Marketing: November 2010, 74 (6): 128-
146.

Lefebvre, R. C. 2011. An Integrative Model for Social Marketing. Journal of
Social Marketing, 1 (1): 54-72.

Lewis, J. D., dan Weigert, A. 1985. Trust as a Social Reality. Social Forces, 63:
967-985.

Luhmann. N. 1979. Trust and Power. Ghichester: Wiley.

MacFadyen, L., Stead, M. dan Hastings, G. 1999. A Synopsis of Social
Marketing.

Malhotra, Naresh K. 1993. Marketing Research : An Applied Orientation. New
Jersey: Prentice-Hall, Inc.

Marshall, Gordon. 1994. The Concise Oxford Dictionary of Sociology, Oxford:
Oxford University Press.

Marzo-Navarro Marcedes, dkk. 2004. The Benefits of Relationship Marketing for
The Consumers and for The Fashion Retailers. Journal of Fashion and
Marketing Management, 8 (4): 425-436.

Mayer, R. C., Davis F. D., and Schoorman, F. D. 1995. An Integrative Model of
Organizational Trust. Academy of Management Review, 20 (3): 709-734.

SKRIPSI PENGARUH IDENTITAS SOSIAL.... ACHMAD HUSNI MULKAN



ADLN-PERPUSTAKAAN UNIVERSITAS AIRLANGGA

80

McAlexander, James H. dkk. 2002. Building Brand Community. Journal of
Marketing, 66: 38-54.

McAllinster, D. J. (1995). Affect- And Cognition-Based Trust as Foundations for
Interpersonal Cooperation in Organizations. Academy of Management
Journal, 38 (1), Pp. 24-59.

McGrath, J.E. 1984. Groups: Interaction and Performance. Englewood Cliffs,
N.J. : Prentice-Hall, Inc.

Meyerson, D., Weick, K., dan Kramer, R. 1996. Swift Trust and Temporary
Groups. In R. Kramer & T. Tyler (ed). Trust in organizations. Thousand
Oaks, CA: Sage.

Morgan, George A. dan Orlando V.Griego. 1998. Easy Use and Interpretation of
SPSS For Windows. New Jersey: Lawrence Erlbaum Associates, Inc.
Publishers.

Morgan, Robert. M. dan Shelby D. Hunt. 1994. The Commitment-Trust Theory of
Relationship Marketing. Journal of Marketing, 58: 20-38.

Muniz, Albert M., dan Thomas C. O'Guinn. 2001. Brand Community. Journal of
Consumer Research, 27 (4): 412-432.

Murphy, Brian dkk. 2005. Stakeholder Perceptions Presage Holistic Stakeholder
Relationship Marketing Performance. European Journal of Marketing, 39
(9/10): 1049-1059.

Nguyen, L., Torlina, L., Peszynski, K., Corbitt, B. 2006. Power Relations in
Virtual Communities: an Ethnographic Study. Electronic Commerce
Research, 6 (1), Pp. 21-37.

O"Hara-Devereaux, M., Johansen, R. 1994. Global Work: Bridging Distance,
Culture, and Time. Jossey-Bass, San Francisco, CA.

Palmatier, Robert. W. 2008. Relationship Marketing. Cambridge, Massachussets:
Marketing Science Institute.

Parks, Craig D. 2004. Group Norms. Encyclopedia of Leadership. SAGE
Publications.

Paulin, D. Suneson, K. 2012. Knowledge Transfer, Knowledge Sharing and

Knowledge Barriers-Three Blurry Terms in KM. The Electronic Journal of
Knowledge Management. 10(1):81-91.

SKRIPSI PENGARUH IDENTITAS SOSIAL.... ACHMAD HUSNI MULKAN



ADLN-PERPUSTAKAAN UNIVERSITAS AIRLANGGA

81

Postmes, T., Haslam, S. A., dan Swaab, R. I. 2005a. Social Influence in Small
Groups: An Interactive Model of Social Identity Formation. European
Review of Social Psychology, 16, 1-42.

Ravald, Annika dan Christian Gronroos. 1996. The Value Concept and
Relationship Marketing. European Journal of Marketing, 30 (2): 19-30.

Raymond, E.S. .2003. The Hacker Milieu as Gift Culture.

Rheingold, H. 2000. The Virtual Community: homesteading on the electronic
frontier, 2nd edition. MIT press, cambridge, MA.

----------------- . 2003. Smart Mobs: The Next Social Revolution Transforming
Cultures and Communities in the Age of Instant Access. Place: Basic Books.

Ridings, C., Gefen, D., dan Arinze, B. 2002. Some Antecedents and Effects of
Trust in Virtual Communities. Journal of Strategic Information Systems,
11(3/4), 271-295.

Rimal, R. N. dan Real, K. 2005. How Behaviors Are Influenced by Perceived
Norms a Test of the Theory of Normative Social Behavior. Communication
Research, 32(3), 389-414.

Rodon, J., Cataldo, C. dan Christiaanse, E. 2005. Antecedents of knowledge
sharing and effectiveness of online professional communities: a conceptual
model, paper presented at the EURAM 2005, Munich: TUM Business
School.

Rothaermel, F. T., dan Sugiyama, S. 2001. Virtual Internet Communities and
Commercial Success: Individual and Community-Level Theory in the
Atypical Case of Time-Zone.com, Journal of Management, 27(3), Pp. 297—
312.

Schwartz, S. H. 2006. Basic Human Values: Theory, Measurement, and
Applications. Revue francaise de sociologie.

Sedikides, C, dan Strube, M. J. 1997. Self-Evaluation: To Thine Own Self Be
Good, to Thine Own Self Be Sure, to Thine Own Self Be True, and to Thine
Own Self Be Better. In M. P. Zanna (ed). Advances in Experimental Social
Psychology, 29, 209-269. New York: Academic Press.

Sekaran, U. 2003. Research Methods for Business : A Skill Building Approach.
2nd Edition. New York: John Wiley and Son.

SKRIPSI PENGARUH IDENTITAS SOSIAL.... ACHMAD HUSNI MULKAN



ADLN-PERPUSTAKAAN UNIVERSITAS AIRLANGGA

82

-------------- . 2007. Metodologi Penelitian Untuk Bisnis. Jakarta: Salemba Empat.
Shahajan, S. 2004. Relationship Marketing : Text and Cases. New Delhi: Tata
McGraw-Hill Company, Ltd.

Sharma, G. K., dan Pradeep Kumar. 2006. Handbook of Management Term.
Najarguna Hills, Punjagutta: The Iefai University Press.

Sheth, Jagdish N. dan Rajendra Sisodia, (ed). 2006. Does Marketing Need
Reform? Fresh Perspective on the Future. New York: M. E. Sharpe, Inc.

Solomon, Michael R. 2007. Consumer Behavior: Buying, Having, and Being.
Upper Saddle River, NJ: Prentice Hall.

Stangor, Charles. 2010. Research Method for The Behavioral Sciences. Fourth
Edition. Belmont, California: Wadsworth Cengage Learning.

Subramani, M.R. and Peddibhotla, N. 2004. Determinants of helping behaviors in
online groups: a conceptual model, paper presented at the Academy of
Management Conference, New Orleans, LA.

Tajfel, H. 1959. Quantitative Judgement in Social Perception. British Journal of
Psychology, 50: 16-29.

——————————— . 1982. Social Psychology of Intergroup Relations. Annual Review of
Psychology, 33: 1-39.

----------- dan Turner, J. C. 1986. The Social Identity Theory of Intergroup
Behaviour. In S. Worchel & W. G. Austin (ed). Psychology of Intergroup
Relations, pp. 7-24. Chicago, IL: Nelson-Hall.

Tanis, M., dan Postmes, T. (2007). Two Faces of Anonymity: Paradoxical Effects
of Cues to Identity in CMC. Computers in Human Behavior, 23 (2): 955-
970.

Taylor-Greene, S. dkk. 1997. School-wide behavioral support: starting the year
off right. Journal of Behavioral Education, 7 (1), Pp. 99-112.

The American Academy of Pediatrics. 2012. Breastfeeding and the Use of Human

Milk. Pediatrics, (Online), 129 (3), (pediatrics.aappublications.org, diakses
15 Agustus 2014).

SKRIPSI PENGARUH IDENTITAS SOSIAL.... ACHMAD HUSNI MULKAN


http://pediatrics.aappublications.org/

ADLN-PERPUSTAKAAN UNIVERSITAS AIRLANGGA

83

Turner, J. C. 1985. Social Categorization and The Self-Concept: A Social
Cognitive Theory of Group Behavior. in E. J. Lawler (ed). Advances in
Group Processes: Theory and Research, 2: 77-122. Greenwich, CT: JAIL

Tyler, T. R. 1999. Why People Cooperate With Organizations: An Identity Based
Perspective. In R.I. Sutton and B. M. Staw (ed). Research in organizational
behavior, 21: 201-246, Stamford, CT: JAIL

Van Dyne, L., dan LePine, J. A. 1998. Helping and voice extra-role behaviors:
Evidence of construct and predictive validity. Academy of Management
Journal, 41 (1), Pp. 108-119.

Wageman, Ruth. 1995. Interdependence and Group Effectiveness. Administrative
Science Quarterly, 40 (1), 145-180. Sage Publications, Inc.

Wang, Y. and Fesenmaier, D.R. 2004. Modeling participation in an online travel
community. Journal of Travel Research, 42 (3), Pp. 261-70.

Wasko, M., dan Faraj, S. 2000. It Is What One Does*: Why People Participate
and Help Others in Electronic Communities of Practice. Journal of Strategic
Information Systems. 9, 155-173.

Wells, William, Burnet, J., dan Moriaty, S. (2003). Advertising Principle and
Practice. Fifth Edition. New Jersey: Prentice Hall International, Inc.

Whittaker, S. dkk. 1997. Widening the Net : Workshop Report on The Theory and
Practice of Psysichal and Network Communities. SIGCHI Bulletin, 29 (3):
27-30.

Wiggins, J. A., Dill, F., dan Schwartz, R. D. 1965. on Status-Liability.
Sociometry. 28, 197-209.

Yamin, Sofyan, dan Kurniawan, Heri. 2011. Generasi Baru Mengolah Data
Penelitian dengan Partial Least Square Path Modelling. Jakarta : Salemba
Infotek.

SKRIPSI PENGARUH IDENTITAS SOSIAL.... ACHMAD HUSNI MULKAN





