ADLN-PERPUSTAKAAN UNIVERSITAS AIRLANGGA

DAFTAR PUSTAKA

Andaeeb, S.S. 1995, “Country-of-origin effects. a country-category effect hypothess’,

Journa of International Consumer Marketing, Vol. 7 No. 3, hal. 29-52.

Assadl, Henry, 2001, Consumer Behavior 6th Edition, Thompson Learning, New Y ork.

Anderson, J.C. & Gerbing, D.w. 1988. Structural Equation Modeling in Practice; A Review

and Recommede two-step approach. Psychological Bulletin, 103(3), hal. 411-423

Anshori, Muchlis dan Sri Iswiati. 2009. Metodologi Penelitian Kuantitatif. Surabaya:

Airlangga University Press

Anwar Sanusi, 2011, Metode Penelitian Bisnis, Salemba Empat, Jakarta

Babin, B.J. and Babin, L. 2001, “ Seeking something different? A model of schema typicality,
consumer affect, purchase intentions and perceived shopping value’, Journa of

Business Research, VVol. 54 No. 2, hal. 89-96.

Basu, Swasta. 1993. Managjemen Penjualan, Edisi Ketiga,BPFE, Y ogyakarta

Belch, G. Advertising and Promotion : An Intergrated Marketing Communication

Perspective. 8th Edition. New Y ork: McGraw-Hill.

Batra R, Ramaswamy V, Alden DL. 2009 “Effect of brand local and non-local origin on

consumer attitudes in developing countries’, Journal of Consumption and Psycholog.

Samieg, S. (1994), “ Customer evaluation of productsin a global market”, Journal of

International Business Studies, Vol. 25 No. 3, pp. 579- 604.

Corddl VV. 1992. Effects of consumer preferences for foreign sourced products. Journal

International Business Study. 23(2), hal. 251-69.[]

94

SKRIPSI NIAT BELI ULANG KONSUMEN.... CAMILLA NUR AZIMAH



ADLN-PERPUSTAKAAN UNIVERSITAS AIRLANGGA

95

Chan, K.W. dan Ndubisi, N.O. 2004. Building customer loyalty in the digital age through
relationship marketing (RM) and the meditation effect of trust. Proceedings of 5"

International conference on operations and Quantitative Management. Seoul, South.

Chaudhuri A, Holbrook MB. 2001. The chain of effects from brand trust and brand affect to

brand performance: the role of brand loyalty. Journal of Marketing. 65, hal 81-93
(April).
Daniel Katz, (1960). “The Functional Approach to the Study of Attitudes” Public Opinion

Quarterly, hal. 163-204.

Dodds WB, Monroe KB, Grewal D. 1991. Effect of price, brand, and store information on
buyers product evaluations. Journal of Marketing Research. 28, hal. 307-19

(Augustus).

Fromkin HL. 1970. Effects of experimentally aroused feelings of undistinctiveness upon

valuation of scarce and novel experiences. Journa Socia Psychology.16. hal,521-9.

Ghozali, 1. 2009. Aplikas Analisis Multivarian dengan Program SPSS. Semarang: Badan

penerbit UNDIP

Ghozali, Imam, (2008), Model Persamaan Struktural Konsep dan Aplikasi dengan Program

Amos 16.0, Badan Penerbit UNDIP, Semarang.

Gobe M. 2001. Emotiona Branding: The New Paradigm for Connecting Brands to People.

Canada: Allworth Press.

Good LK, Huddleston P. 1995. Ethnocentrism of Polish and Russian consumers: are feelings

and intentions related. International Marketing Review. 12(5), hal.35-48.[

Gordon RF, Ronad EG, Brown. Stephen, 2002. Consumer Psychology for Marketing. 2nd

Edition. Oxford: Thomson Learning

SKRIPSI NIAT BELI ULANG KONSUMEN.... CAMILLA NUR AZIMAH



ADLN-PERPUSTAKAAN UNIVERSITAS AIRLANGGA
96

Hamin Greg Elliott, (2006). "A less developed country perspective of consumer
ethnocentrism and country of origin effects: Indonesian evidence", Asia Pacific Journa

of Marketing and Logistics, Vol. 18, hal. 79- 92.

Hair, J. F., et a. 2007. Multivariate Data Analysis. 6th Edition. New Jersey: Pearson

Education Inc.

Hawkins, Del |. Mothersbaugh, David L. 2010. Consumer Behavior. 11™ edition. United

States: McGraw-Hill

Hoyer, Wayne D. Macinnis, Deborah J. 2010. Consumer Behavior. 5" edition. United State:

Cengage Learning.

Hoyer, W.D. and Brown, S.P. (1990), “Effects of brand awareness on choice for a common,

repeat-purchase product”, Journa of Consumer Research, Vol. 17 No. 2, pp. 141-8.

Indriantoro, N. dan Supomo B. 2002. Metodologi Penelitian Bisnis untuk Akuntansi dan

Manajemen, Edisi Kesatu. Y ogyakarta: BPFE

| Made Wirartha. 2006. Metodologi Penetilian Sosial Ekonomi. Yogyakartas C.V Andi

Offset.

Engel, James F. Blackwell. Roger D. dan Paul. Winiard. 1995. Consumen Behavior, Eight

Edition, orlando: the Dryden Press.

Jogiyanto. 2011. Konsep dan Aplikasi Structural Equation Modeling Berbasis Varian dalam
Penelitian Bisnis. Cetakan Pertama.Y ogyakarta: Unit Penerbit dan Percetakan STIM

Y KPN.

SKRIPSI NIAT BELI ULANG KONSUMEN.... CAMILLA NUR AZIMAH



ADLN-PERPUSTAKAAN UNIVERSITAS AIRLANGGA
97

Goodstein, Ronald C., Deborah A. Cours, Brian K. Jorgensen, and Jaideep Sengupta (2005),
“The Positive Effect of Negative Advertising: It's a Matter of Time," in Applying Social
Cognition to Consumer-Focused Strategy, F. Kardes, P. Herr, and J. Nantel, eds,

Mahwah, NJ: LEA, 319- 330.

Johansson, J. K., Douglas, S. P. & Nonaka, |. (1985). Assessing the impact of country of
origin on product evaluations: a new methodological perspective. Journal of Marketing

Research, Vol. 22: 388-396.

Kaynak, Erdener & Kara, Ali. (2002). Consumer perceptions of foreign products. An analysis
of product-country images and ethnocentrism. European Journa of Marketing, Vol. 36,

No. 7/8: 928-949.

Kearney, A.T. Emerging market priworities for global retailers http://www.atkearney.

com/shared res/pdf/GRDI 2006.pdf 2006."

Keloway, E. K. 1998. Using LISREL for Structural Equation Modeling- A Researcher’s

Guide, Sage Publications. Inc., Thousand Oaks. California.

Kinra N. 2006. The effect of country-of-origin on foreign brand names in the Indian market.

Marketing International. 24(1), hal. 15-30.0]

Knight dan Kim 2005 Dee K. Knight Eun Y oung Kim, (2007)," Japanese consumers need for
unigueness', Journal of Fashion Marketing and Management: An International Journal,

Vol. 11 issue 2 hal. 270 - 280 1Permanent link to this document:[]

Kotler, Philip and Keller, Kevin Lane (2008a), Mangjemen Pemasaran, Jilid 1, Edis 12, PT.

Indeks.

Kotler, Philip and Keller, Kevin Lane (2008b), Mangjemen Pemasaran, Jilid 2, Edisi 12, PT.

Indeks.[]

SKRIPSI NIAT BELI ULANG KONSUMEN.... CAMILLA NUR AZIMAH



ADLN-PERPUSTAKAAN UNIVERSITAS AIRLANGGA

98

Kron J. Home-Psych: The Socia Psychology of Home and Decoration. NY : Potter; 1983.

Kumar, Lee, Kim. 2008. Indian consumers' purchase intention toward a United States versus

local brand. Journal of Business Research.

Li W-K, Monroe KB, Chan DKS. 1994. The effects of country of origin, brand, and price
information: a cognitive—affective model of buying intentions. Adv Consum Research.

21 hal. 449-57.

Malhotra, N. K 2007. Marketing Research: An Applied Orientation. New Jersey: Pearson

Education, Inc, Pretince Hall.

Moore, K. and Smith, M. 2004, “ Taking global brands to Japan”, Across the Board, Vol. 41

No. 1, hal. 39.

Morris, J.D., Woo, C., Geason, JA. and Kim, J. 2002, “The power of affect: predicting

intention”, Journal of Advertising Research, Vol. 43 No. 3, hal. 7-17.

Nebenzahl, I. D., Jaffe, E. D., & Lampert, S. I. (1997). Towards A Theory of Country Image

Effect on Product Evaluation. Management International Review, 37(1), 27-49.

Oliver, L. Richard. 2010. Cognitive Affective and Atribute Base of The Satisfaction Respons,

Journal of Customer Research. 20: 418-430.

Rahyuda, Ketut, Murjana Yasa, dan Yuliarmi. 2004. Buku Ajar Metodologi Penelitian.

Denpasar: Fakultas Ekonomi Universitas Udayana.

Sahin, A., C. Zehir, dan H. Kitapci, 2012, The Effects of Brand Experience and Service
Quality on Repurchase Intention: The Role of Brand Relationship Quality, African

Journal of Business Management, Vol. 6, No 45: 11190-11201.

SKRIPSI NIAT BELI ULANG KONSUMEN.... CAMILLA NUR AZIMAH



ADLN-PERPUSTAKAAN UNIVERSITAS AIRLANGGA
99

Samiee, S. (1994), “Customer evauation of products in a global market”, Journa of

International Business Studies, Vol. 25 No. 3, pp. 579- 604.

Schiffman, L. G., & Kanuk, L. L. 2010. Consumer behavior (10th ed.). Upper Saddle River,

NJ: Prentice Hall.

Siringoringo, 2012. Consumption Model of Imported Products. Indonesian Case. Journa

Socia and Behaviora Sciences 81, hal 195 —199.

Siringoringo. Margianti. Kowanda. Trini Saptariani. 2013. Shopping Behavior of Indonesian
Consumer Towards Imported Products. Journa of Social and Behavioral Sciences. 81,
hal. 411 — 415.

Simonson, |. and Nowlis, S.M. 2000, “The role of explanations and need for uniqueness in
consumer decision making: unconventional choices based on reasons’, Journa of

Consumer Research, Vol. 27 No. 1, pp. 49-68.

Snyder, C. R. 1992. “Product scarcity by need for uniqueness interaction”. Basic and Applied

Social Psychology, 13(1), hal. 9-24.

Snyder, C.R. and Fromkin, L. 1977, “ Abnormality as positive characteristic: the devel opment
and validation of a scae measuring need for uniqueness’, Journal of Abnormal

Psychology, Vol. 86, hal. 518-27.

Solomon, Michael R. 2011. “Consumer Behavior — Buying, Having, and Being”. 9th Edition.

Pearson. Prentice Hall

Solimun. 2002, Multivariate Analysis Sructural Equation Modelling (SEM) Lisrel dan Amos.

Fakultas MIPA, Universitas Brawijaya

Sugiyono, 2008. Metode Penelitian Kuantitatif, Kualitatif dan R & D. Bandung: Alfabeta.

SKRIPSI NIAT BELI ULANG KONSUMEN.... CAMILLA NUR AZIMAH



ADLN-PERPUSTAKAAN UNIVERSITAS AIRLANGGA

100

Supphellen, M. 2000, “Understanding core brand equity: guidelines for in-depth elicitation
of brand associations’, International Journal of Market Research, Vol. 42 No. 3, hal.

319-364.

Sweeney, J.C. and Soutar, G.N. 2001, “Consumer perceived value: the development of a

multiple item scale”, Journal of Retailing, Vol. 77, hal. 203-20.[]

Tian, K.T., Bearden, W.O. and Hunter, G.L. (2001), “Consumers need for uniqueness. scale

development and validation”, Journal of Consumer Research, Vol. 28 No. 2, hal. 50-66.

Tabloid SWA, 2014. Bangkitnya Bisnis Produk Kreatif dan Berkelas Made in Indonesia.

Edisi 09. (10-23 April)

Usman Dan Nasution. 2008. Proses Pendlitian Kuantitatif. Jakarta.: Fakultas Ekonomi

Universitas Indonesia.

Waluyo, Minto. 2008. Panduan dan Aplikasi Sructural Equation Modelling. Jakarta: PT.

Index

Youn, S.H. 2000, “Impulse buying: its relation to personality traits and cues’, Advances in

Consumer Research. Vol. 27, hal. 179-85

Yoo, B., Donthu, N. and Lee, S. 2000, “An examination of selected marketing mix elements
and brand equity”, Journa of the Academy of Marketing Science, Vol. 28 No. 2, hal.

195-211.

Zeithaml,Valarie A. 1988. “Consumer Perceptions of Price, Quality, and Vaue: A Means-

End Model and Synthesis of Evidence.” Journal of Marketing 52, hal. 2-22. (Juli)

http://www.neraca.co.id/article/37791/Minim-Solusi-Atasi -Derasnya-Produk-Impor/3

http://www.marketing.co.id/10-karakter-unik-konsumen-indonesi a/

SKRIPSI NIAT BELI ULANG KONSUMEN.... CAMILLA NUR AZIMAH


http://www.neraca.co.id/article/37791/Minim-Solusi-Atasi-Derasnya-Produk-Impor/3
http://www.marketing.co.id/10-karakter-unik-konsumen-indonesia/

ADLN-PERPUSTAKAAN UNIVERSITAS AIRLANGGA
101

http://www.koran-jakarta.com/?27975-tampil -keren-dengan-produk-l okal

https://bisnis.liputan6.com/read/2022834/demi-gengsi -orang-ri-lebih-suka-bdl i -furnitur-asing

http://l1og.viva.co.id/news/read/583323-5-produk-f esyen-indonesi a-go-internasiona

http://bisnis.news.viva.co.id/news/read/584649-j ok owi-minta-dubes-promosi kan-produk-

dalam-negeri

https://bisnis.liputan6.com/read/2170952/kemendag-klai m-produk-pakai an-lokal -1ebih-murah

http://economy.okezone.com/read/2014/10/22/320/1055701/produk-i ndonesi a-banyak-yang-

diakui-pasar-global

http://lifestyl e.okezone.com/read/2014/08/15/29/1025020/damn-i-l ove-indonesi a-besut-

motif-gambar-pahlawan

http://www.busi nessreview.co.id/kebijakan-pemda-80.html

http://marketplus.co.id/2015/02/pilih-merek-lokal -atau-asing/

Tabloid: Marketing, 02/X11/Februari 2012.
Tabloid: SWA, 04/XIV/April, 2014

SKRIPSI NIAT BELI ULANG KONSUMEN.... CAMILLA NUR AZIMAH


http://www.koran-jakarta.com/?27975-tampil-keren-dengan-produk-lokal
https://bisnis.liputan6.com/read/2022834/demi-gengsi-orang-ri-lebih-suka-beli-furnitur-asing
http://log.viva.co.id/news/read/583323-5-produk-fesyen-indonesia-go-internasional
http://bisnis.news.viva.co.id/news/read/584649-jokowi-minta-dubes-promosikan-produk-dalam-negeri
http://bisnis.news.viva.co.id/news/read/584649-jokowi-minta-dubes-promosikan-produk-dalam-negeri
https://bisnis.liputan6.com/read/2170952/kemendag-klaim-produk-pakaian-lokal-lebih-murah
http://economy.okezone.com/read/2014/10/22/320/1055701/produk-indonesia-banyak-yang-diakui-pasar-global
http://economy.okezone.com/read/2014/10/22/320/1055701/produk-indonesia-banyak-yang-diakui-pasar-global
http://lifestyle.okezone.com/read/2014/08/15/29/1025020/damn-i-love-indonesia-besut-motif-gambar-pahlawan
http://lifestyle.okezone.com/read/2014/08/15/29/1025020/damn-i-love-indonesia-besut-motif-gambar-pahlawan
http://www.businessreview.co.id/kebijakan-pemda-80.html
http://marketplus.co.id/2015/02/pilih-merek-lokal-atau-asing/



