
ABSTRACT 

 

 Since employees are important stakeholder in companies, Corporate Social 
Responsibility (CSR) is expected to increase their expectations and needs. In the 
end, i nternal C orporate Social R esponsibility w hich i s r elated t o t he e mployees 
themselves i s r egarded a s t he i mprovement of e mployees’ skills, a ssurance, and 
even i n t he f orm o f i ncrease t he em ployees’ s atisfaction. W hile t he internal 
motivation is related to factors coming from internal, the external can be derived 
from relationship to customer, local communities, and business partners.  

This research was done in order to test the effect of CSR, both internal and 
external, to ward in ternal a ccounting e mployees’ mo tivation. The popul ation of  
this research was all accounting employees working in the companies which were 
listed as participants in Indonesian CSR Award 2011 and Indonesia Green Award 
2013 are located or  have branches i n Surabaya and surrounding a reas. The data 
analysis used multiple regression. The result of this research showed that CSR – 
local communities r elated affected the accounting employees’ motivation, while 
the other kinds of CSR, which are internal CSR, external CSR – customer related, 
and ex ternal C SR – business r elated p artners related s howed different. In ot her 
words, those three kinds of  CSR did not give impact toward internal accounting 
employees’ motivation. 
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