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ABSTRAK

Media c etak memiliki ta ntangan tersendiri d alam e ra d igital s aat i ni,
keberadaannya telah terpinggirkan oleh media digital semakin meluas, dalam hal
ini salah satunya adalah portal berita online.

Penelitian ini menggunakan obyek penelitian PT. Jawa Pos Koran, on-line
pemasaran / d istribusi s urat k abar. Sebagai sa lah sat u m edia ce tak t erbesar d i
Indonesia Jawa P os juga mengalami hal yang s ama de ngan industri percetakan
lainnya, tantangan di era digital.

Kehadiran media elektronik membuat industri media cetak harus berusaha
untuk m eningkatkan pe njualan s irkulasi un tuk memberikan m anfaat m aksimal.
analisis berbagai strategi dilakukan dengan tujuan untuk meningkatkan penjualan.
Salah s atu strategi ya ng da pat di lakukan a dalah de ngan menggunakan metode
peramalan (forecasting).

Penelitian ini dilakukan dengan melihat Jawa Pos penjualan sirkulasi surat

kabar da lam w aktu 5 t ahun yang lalu, tetapi halitu dilakukan de ngan metode
kualitatif, wawancara dengan aktor dalam pemasaran koran Jawa Pos.
Hasil peramalan pada surat kabar Jawa P os dengan pemimpin redaksi Jawa Pos
menunjukkan bahwa un tuk memenuhi 2017, kor an Jawa P os opt imistis kondi si
yang ada dapat develop.On sisi lain, dengan kendala teknis atau non teknis, koran
Jawa Pos masih memiliki kendala yang dapat mengganggu proses distribusi Jawa
Pos koran, seperti cuaca buruk dan mesin cetak perlu upgrade.
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ABSTRACT

The print media has its own challenges in today's digital era, its existence
has been marginalized by the digital media are increasingly widespread, in this
case one of them is the online news portal.

This study uses an object of research PT.J awa P os K oran, on-line
marketing / distribution of newspapers. As one of the largest print media in
Indonesia Jawa Pos also experienced the same thing with other printing industry,
the challenges in the digital era.

The presence of electronic media makes the print media industry should
strive to increase sales of circulation in order to provide the maximum benefit.
Various strategies analyzes were conducted for the purpose of increasing sales.
One strategy that can be done is by using a method of forecasting (forecasting).

This research was conducted by looking at the Jawa P os newspaper
circulation sales within 5 years back, but it is done with the qualitative method,
interviews with the actors in the marketing of Jawa Pos newspaper.

The results of forecasting on Jawa Pos newspaper with the leaders editor
Jawa P os indicating that to meet 2017, Jawa P os newspaper is optimistic that
existing conditions can develop.On the other side, with obstacles technically or
non technical, Jawa Pos newspaper still have obstacles that can interfere with the
distribution process Jawa P os newspaper, such as bad weather and printing
machine need upgrade.
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