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CONTENT:

This study intends to know the influences of quality perspective
Islamic service on the satisfication and the customer loyalty of Grand Hotel
Kalimas in Surabaya. In achieving the aim, this study uses quantitative approach
particularly in path analysis. Questioner is used in this study as primary data
source of this study, moreover the data sampling of this study taken from 30
respondents. Meanwhile, method of data collection uses nonprobability sampling
with accidental sampling approach.

For the results, the writer finds that the quality of perspective Islamic gives
significant impact toward the satisfication of the customer, but it does not give
significant impact toward the loyalty of customer. However, the satisfication of
the customer gives significant influence toward the loyalty of the customer,
Islamic perspective of service quality indirect effect on customer loyalty.

Through this study, the writer tries to give some suggestion to Grand
Hotel Kalimas Surabaya is should always confirm the reservation and note any
reservations from customers to reduce errors, provide innovation in service
quality Islamic perspective, which provides a program of tour packages sharia in
Surabaya region, implementing pricing strategies such as price promotions and
price package, for increase the purchase premium, complete facilities, such as mat
towels, wipes, mukena, and stop contac.

Suggestion for further research is expected to increase the level of
religious knowledge as a moderator in this study. It is also important to find
another object of the study that engaged in the field of services, such as sharia
swimming pool.

Keyword . quality of perspective Islamic service, satisfication of customer,
loyalty of customer, and sharia hotel.
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PEDOMAN TRANSLITERASI ARAB-LATIN

Pedoman transliterasi yang digunakan adalah Sistem Transliterasi Arab-
Latin. Berdasarkan SKB Menteri Agama dan Menteri P&K RI no. 158/1987 dan
No. 0543 b/U/1987 tertanggal 22 Januari 1988.

1. Konsonan Tunggal

No. | Arab | Latin Keterangan No. | Arab | Latin Keterangan
Tidak t (dengan titik di
1 \ - _ 16.| - t
dilambangkan bawahnya)
z (dengan titik di
2 o b - 7 z
bawahnya)
koma terbalik
3 < t - 1 Gn - i .
letak di atas
s (dengan titik d|
4 Il S 19. t g -
atasnya)
5 z ] - 20. | f -
h (dengan titik d
6 z h 21.| & q -
bawahnya)
7 fa kh - 22.| 4 k -
8 3 d - 23.| J I -
z (dengan titik di
9 2 V4 24. e m -
atasnya)
10.| o r - 25.| O n -
XV
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11. J z - 26. B w -
12. | o S - 27. | &l h -
13. | & sy - 28.| =« ¢ Apostrof
s (dengan titik d
14. | o= $ 29.| ¢ y -
bawahnya)

d (dengan titik d
15. | o= d 30.
bawahnya)

2. Konsonan Rangkap

Konsonan rangkap, termasuk tanda syiddgHditulis rangkap.

Contoh: <« ditulis innahu

3. Ta’marbiitah di akhir kata

3.1. Bila dimatikan ditulis h, kecuali untuk kata-kata Arab yang sudah
terserap menjadi bahasa Indonesia, seperti salat, zakat, dan sebagainya.
Contoh: 4c s ditulis jam ’ah

s ditulis maktaba

3.2. Bila dihidupkan ditulis t

Contoh 4=l ditulis maktab&u’l-j mi’ah

4. Vokal Panjang (mad)

Fathah(baris di atas) di tulis a, kasrah(baris di bawah) di tulis 1, serta
dammah(baris di depan) ditulis dengan @. Misalnya; Wl ditulis an#n s,

el ditulis arvah m, os<lwd) ditulis alwnuslim n.
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5. Vokal pendek yang berurutan dipisahkan dengan tanda pisah (-)
e & ditulis sya-in gad r

6. Kata Sandang Alif+Lam
Bila Alif + lam diikuti oleh huruf-huruf gamariyah, yang terkumpul dalam
kata4eic <oy das &) (alif, b, g, y, h, j, k, w, kh, f, °, g, m, t) ditulis al
misalnya ;s ditulis alwuslim n. Sedangkan, bila diikuti oleh huruf
syamsiyah (huruf hijaiyah selain huruf gamariyah), huruf lam diganti dengan

huruf yang mengikutinya, misalnyas=_\ ditulis ar+ahm n.

7. Katadalam Rangkaian Frasa atau Kalimat, misalnya :
Penghubung antar kata menggunakan tanda petik (), sedangkan penghubung
dalam satu kata menggunakan tanda pigah (-

pa ) pea ) & sy dibacabismi’I-L hi’r-rahm ni’r-rah m
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