
ABSTRACT 

The way women put as models in techooJogy advettisemmts is possible 10 have gmder 
bias because of patriarchaJ domination in society. As we know, technology has been constructed 
as men's d'Omain. It raises many queJtKwIS when women are put m this area. ThciCfOlC, ttris study 
is coodocted 10 find out how women are represeuIed in l£chnology advertisemeDIs AIowa+ 
Series Panasonic, AC LG Terminator, and AC Sayonara Panas 3 Sharp. 

Tlris qualitative study """" three new_ advcrtisemcnls: AIowV Series Pa""";" 
AC LG Tennipalor, aod AC Sayooam Panas 3 Sharp as resean:b objects. Documentation and 
literary study are conducted to support problem solving. Semiotics by e.S. Peirce is used to 
identify the signs, -. verbal and non-verbal, in the ~. 

As the results, patrian;haI culture stiJJ ovc:rsbadows the way womm are portrayed in these 
advertisements although women are as the models. The signs that exist in these advertisements 
"""' how women tend 10 be iC",cs.,rncd as objeeIs """ '''",,011 ","""'I. as sabja:b. In 
conclusion, women stick in the way they are constructed as the second sex who deserves t'O be in 
domestic area only. 
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