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RINGKASAN

Fenelitran tarrtara beberaps taktor vapg berpengaruh ter

PdAan prestas- gronomis pada indu=tri jasa hotel bintang =a-

S dr Jdawa Timur 163 bertuluan untuk mengetahuy  faktor-—-fak-

O vang mempennaruhl grestasi ekonomi= hotel dari skudu

MOdana wisatawan., produten dan Larveawan hotel bimtano satuw
B IR I T T

Tmenel nane | itian 1ni adalah Hotel bintang satu di Jawa
mur, FeEngumoulan dista wano dilakubtan dengan wWakanCara.
ta diolah dan dianalizis secara statistik deskriptif dan
alisis statiztik 1nduktif.

Variabel independen dalam peEnelitian vang mempangarubi
estasi ekonomis terdiri 14 variabel vang terdiri 7 wvaria-
1 sikap wisatawan vaitu pelavanan. harga, fasilitas,
<a8i usaha, tenaga fkeria lapasuna. distribusi dan pPromosl g
.variahel sikap produsen. vaitu oemasol. pesaing  dam
herintah serta 4 variabel sikap haryawan vaity nars karva—
+ PENOAWASAN  wmanajeman, promosi  karyvawan dan Fondisi
ja.

Secara serentak ke 7 variabel Filap wisatawan. T wvaria-—

wiil

TESIS Analisis beberapa faktor ... Muh. Syarif




IR-PERPUSTAKAAN UNIVERSITAS AIRLANGGA

21 sikap produsen dan 4 variabel sikap karyawan meapenga
ihi prestasi ekonomis hotel.,

Dari 7 wariabel independen ©Bikap wisatawan sebagai
iktor vana paling dominan adalab faktor harga varng menun-—
Hdkan L rasio (3.9707 lebih besar dari £ tabel (1.4503
qngan  probabilitag O.00000 atas p <0 0,05 dengan  kogefisien
sterminasi parsial tertinogi yaltuw o,3311, Faraena
wrgastarif hotel bhintang satu di Jawa Timur ktidalk  terlalu
thal tetapi fasilitas dan pela.anan vang diberiran hampir
wa demngan hotel bintang dua atau hotel bintano tiga. Dari
t 7 faktor yang mempengaruhi prestasi ekonomis hotel hanya
la 3 variabel yang signifikan pada taraf nvata B5%. vyaitu
Wk tor pelayanan, faktor harga, faktor fasilites. faktor
ihazi usaha dan faktor tenaga kerja lanssuny dan 2 variabel
g tidak signifikan pada taraf nyata 5%, vyaitu faktor
stribusi dan faktor promosi. karena hotel bintang satu di
wa Timur belum sepenunnya memanfaatkan fungsi dan penting-—
a distribusi dan promosi dalam mencapai prestasi ekonomis.

Dari I variabel indepermden Sikap produsen sebagai
ktor yang mempengaruhi prestasi skonomis, semuanya sio-
fikam pada taraf nvata 5%. vaitu faktor pemasol, pesaing
N pemerintah. Faktor pegaing merupakan faktor vana paling

minan dari sikap produsen vyang didasarkan pada t rasino

wili
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LS4 lebih besar dari t tarnet (1.5840 pana tarat nvata

LR denoan probabilitas 0,000 aerte didasarkan dars Rilai

aetisien determinsa=i parsia)l ErY tertinani vaity D.alddany,
RFEna  kondisl oersalconsn pada ingustrl hots! bafntana zaty

dalah rersainoan schatr dan produb bary atag oraduk. oenuagan—

L tidak terlalo memperaaruhi konsumen hote bintann  satu
AR wnumny 8 konsumen hotel bintane 4ty adelah para pelang-

N mereka.

Dari 4 variaha! tndependen  sikap karvawan sebagai
ktor vang mempenaaruhl prestasi skonomis. semuanya sig-
fikan pada taraf nvata Wh. vaitu faktor caii karvawan,
ngawastan manaiemen, promosi karvawan dan kondisi  keria.
kter vang palina  dominan mempangaruihi sikap  karyvawan
alah faktor naiy denagan didasarkan pada t rasio (4.4.7)
Bib  bezar dari £ tamkel (1,884) pada tarat nyata ,08
tean orobabilites OL,0000% ateu p ¢ OL.05 dan milai koetlisi—

determinasi  parsialnva tertinnnl vaitu 0,32075.  barena

Wan natio ocans peosporsionsl akan dapat meningkathkan hese—
MY rasrn w0 meky v as Laria karyawan.
i
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ABSTRALCT

he gcal cf the research on some factorg that influence
econtmic achievemant at one star hotel industry in Eaat
A 15 o know factors thet influence econgmac  achievemant
hotels from Lhe viewpnints nf tourists. producers. and
ffs of ong ster hotels 1n East Java.

The samples pf this research are one star hotels in
t Java. The data iw collected by interview. They are
ulated and analyzed descriptively and statiatically amnd
uctively and statistically.

Independent wvariables in this research that influsnce
nomic achievement consist of 14 wariables. Seven wvaria—
= o2f them are tourist attitude: service, price, facility.
e, manpower, distribution and promotion. Thiree variables
them are producer attitude: praovider. cempetitor ang

eroment. And faur variablees of them are staff attitude:

rv. management control, staff promotion and working
fition.

The seven varlables of tourist attitude. the three
ables o5f progucer attitude and the tour variables of

f attitude influence the mcongmic achievemmnt of the

Do mimultaneously.
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Thea most dominat factor from the seven independaent
iablea of tourist attitude is price that shows t ratic
?70) wmore than t table (1.458) with probability 0,00000

P ¢ L,005 with highest partial determination coeficient

t i 0,FX11, because the price/ tariff of one star heotel
East Java is not too expemsive but the facilities and
sices given arg almost the scame with two star hotel or
*» star hotel. From seven factors that intluence economic
-evement of hotels. there are only S variables that are
viticant at the actual level of 5 %. The factors are
'ice, price, facility., place, manpower. And the two
ables that are not gignificant at the actual leval ot S
2 digtribution factor and promotipn factor, becauss one
hotels in East Java do not make u=e of the function and
importance of distribution and promotion In  achieving
conomic achievement,

From the three independent variables of the praducer

ude as factors that influence economic achievement, all
rs: provider., competitor and government are significant
he actual level of 5 %. Competitor factor is the most
at factor of preducer attitude based on t ratio (4,540
than t table (1,484) at the actual level af 0,05 with
ility 0.00010 and based on the value of highast par-=
determination coeficient (r2) that is 0,84240, because

ndition of competition among the one star hotel indus-
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1 aood and new product or substitution product dees mot
luernce the consumers of one star hotel and the consumers
the nne =tar hotel, usually, are their customers.

Froam  the towr andependent variables of statt attitude

Tartor=s  that imfluerce the economic achievement, all
o salary, management control, staft promotion  and

ta condition are significant at the actual level of S

he domimat factor influencing the attitude of the starf

the =atary hased on t ratin (4,432} more than +t table

B4} at the actual level of (.05 with oprobability G,00003
rt0L0n and the value of highest partial determination

151Nt that is 9,2075%, because a proporticnal salary

tnerease the welfare and work motivation of the sterrg.
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