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Abstract

To preparation optimal of high education, that the
Education and Cultured Department have expand "“link and
match” consept. On this case because over a half million

scholars of us still unemployments until to look us through

of “"human investment" aspect very high to get loose form of

Education and Cultured Department.

By the more increasingly the consumers critical
(students/parents) ,now have rise consumers symptom (indica-
tion) to l'rivate Unmiversity system who have weak, right of
software and hardware.

This research use of first and second data, that the
students on VII[ (eight) semester (four years period} of
Economic Faculty and Frivate Economic Science of High School
(STIE) of Malang (1991/1992 generations) as respondents. To
tate of technical sample of "Froportional Stratified Random
Sampling". After examinationed by the multiple linier re-
gression method and average similarity examination, two side
the result obtained shows:

1. The market mixed such as place, product, people, price,
promotion, physical evidence and process, together proce-
dure have influence tou the meaning of the preparation
result of high education.

2. In fact the people have dominant influenced of prepara-
tion result of high education. Flace, product, people,
promotion and process of significant influence of prepa-
ration result of high education; just the price and
physical evidence have not significant.

Z. Have not difference level of preparation result of high
education between the Economic Faculty and the Private
Economic Science ot high schooul of Malang.
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