IR - PERPUSTAKAAN UNIVERSITAS AIRLANGGA

DAFTAR PUSTAKA

Adl, S. (2016). Analyzing the influence of electronic word of mouth on visit
intention: The mediating role of tourists' attitude and city image.
International Journal of Tourism Cities, 2(2), 1-15.

Agapito, D., Valle, p., & Mendes, J. (2013). The cognitive-affective-conative
model of destination image: A confirmatory analysis. Journal of Travel &
Tourism Marketing, 30(5), 471-481.

Albarq, A. (2014). Measuring the impacts of online word-of-mouth on tourists'
attitude and intentions to visit Jordan: An empirical study. International
Business Research, 7(1), 14-22.

Azwar, S. (1992). Validitas dan reliabilitas. Yogyakarta: Sigma Alpha.
Azwar, S. (2008). Penyusunan skala psikologi. Yogyakarta: Pustaka Belajar.
Azwar, S. (2012). Metode penelitian. Y ogyakarta: Pustaka Belajar.

Azwar, S. (2013). Metode penelitian. Y ogyakarta: Pustaka Belajar.

Bahrin, S. A., Mahdzar, M., Hamid, Z. A., & Ghani, A. A. (2017). Museum
visitor's experiential factors and recommendation intention. Journal of
Tourism, Hospitality, & Culinary Arts, 9(2), 199-212.

Baloglu, S. (2000). A path analytic model of visitation intention involving
information sources, socio-psychological motivations, and destination mage.
Journal of Travel & Tourism Marketing, 8(3), 81-90.

Bohang, F. (2018, Februari 22). Berapa jumlah pengguna internet Indonesia?
Retrieved from https://tekno.kompas.com

Che, X. & Yang, W. (2011). Understanding tourist motivation and behavioural
intention to visit a new Chinese beach destination (Tesis). Retrieved from
https://core.ac.uk/download/pdf/12010556.pdf

Chen, Y. G., Chen, z.-H., Ho, J. C., & Lee, C.-S. (2018). In-depth tourism's
influences on service innovation. International Journal of Culture, Tourism
and Hospitality Research, 3(4), 326-336.

Chen, Y., Shang, R., & Li, M. (2014). The effects of perceived relevance of travel
blogs' content on the behavioral intention to visit a tourist destination.
Computers in Human Behavior, 30, 787-789.

Cho, V. (2008). Linking location attractiveness and tourist intention. Tourism and
Hospitality Research, 8(3), 220-224.

Dagustani, D., Kartini, D., Oesman, Y. M., & Kaltum, U. (2018). Destination
image of tourist: Effect of travel motivation. Etikonomi: Jurnal Ekonomi,
17(2), 307-318.

86

SKRIPS| HUBUNGAN DESTINATION IMAGE .... FIRDAUSA PUTRI ASTRIDA



IR - PERPUSTAKAAN UNIVERSITAS AIRLANGGA

87

Damaledo, Y. (2018, Oktober 10). Pemerintah dorong minat generasi milenial
untuk kunjungi museum. Retrieved from https://tirto.id

Dewan Perwakilan Rakyat Republik Indonesia. (2009). Undang-Undang Republik
Indonesia Nomor 10 Tahun 2009. Jakarta.

Direktorat Pelestarian Cagar Budaya dan Permuseuman. (2018a, Oktober 8). Hari
museum Indonesia akan digelar di Palangkaraya. Retrieved from
https://kebudayaan.kemdikbud.go.id/ditpcbm/

Direktorat Pelestarian Cagar Budaya dan Permuseuman. (2018b, April 9).
Sosialisasi Peraturan Pemerintah Nomor 66 Tahun 2015 tentang museum

di Sanur, Bali. Retrieved from
https://kebudayaan.kemdikbud.go.id/ditpcbm/

Field, A. (2009). Discovering statistics using SPSS (Third Edition). London:
SAGE Publication Ltd.

Gultom, H. E. (2016, Mei 31). Pertemuan nasional museum Se-Indonesia bahas
pemanfaatan teknologi digital. Retrieved from http://www.tribunnews.com/

Han, H., & Hyun, S. S. (2017). Drivers of customer decision to visit an
environmentally responsible museum: Merging the theory of planned
behavior and norm activation theory. Journal of Travel & Tourism
Marketing, 34(9), 1155-1168.

Haryanti, R. (2018, Agustus 24). MACAN, tempat terbaik dunia versi majalah
TIME. Retrieved from https://properti.kompas.com

Hem, L., Iversen, N., Nysveen, & H. (2003). Effects of ad photos portraying risky
vacation situations on intention to visit a tourist destination. Journal of
Travel & Tourism Marketing, 13(4), 1-26.

Hendri, J. (2009). Merancang kuisioner. Retrived from
http://hendri.staff.gunadarma.ac.id/Downloads/files/15756/MERANCAN
G+KUESIONER.pdf

Hsieh, C., Park, S., & Hitchcock, M. (2015). Examining the relationship among
motivation, service quality, and loyalty: The case of the National Museum
of Natural Science. Asia Pacific Journal of Tourism Research, 20(1), 1505-
1526.

Hsu, C., & Huang, S. (2008). Travel motivation: A critical review of the concept’s
development. In A. Woodside, & D. Martin, Tourism Management Analysis,
Behaviour and Strategy (pp. 14-27). Kings Lynn, United Kingdom: CAB
International.

Huang, S., & Veen, R. (2018). The moderation of gender and generation in the
effects of perceived destination image on tourist attitude to visit intention:
A study of potential Chinese visitor's to Australia. Journal of Vacation
Marketing, 1-15.

SKRIPS| HUBUNGAN DESTINATION IMAGE .... FIRDAUSA PUTRI ASTRIDA



IR - PERPUSTAKAAN UNIVERSITAS AIRLANGGA

88

Jang, S., Bal, B., Hu, C., & Wu, C. (2009). Affect, travel motivation, and travel
intention: A senior market. Journal of Hospitality & Tourism Research,
33(1), 51-73.

Jeong, C. (2009). Effects of exposure time to travel information source on
familiarity, destination image, and intention to visit (Disertasi). Retrieved
from https://ufdc.ufl.edu/UFE0024131/00001

Jeong, C., Kim, Y., Ko, Y., Lee, H., & Jeong, R. (2009). Horse racing image: Re-
examination of relations between image and intention to visit. Journal of
Quality Assurance In Hospitality & Tourism, 10(3), 194-217.

Jonsson, C., & Devonish, D. (2008). Does nationality, gender, and age affect travel
motivation? A case of visitors to the Caribbean Island of Barbados. Journal
of Travel & Tourism Marketing, 25(3-4), 398-408.

Kamal, M., & Pramanik, S. (2015). Identifying factors influencing visitors to visit
museums in Bangladesh and setting marketing strategies for museums.
1OSR Journal of Business and Management, 17(10), 85-92.

Khan, M. J., Chelliah, S., & Ahmed, S. (2018). Intention to visit India among
potential travellers: Role of travel motivation, perceived travel risk, and
travel constraints. Tourism and Hospitality Research, 1-17.

Khan, M., Chelliah, S., & Ahmed, S. (2017). Factor influencing destination image
and visit intention among young women travellers: Role of travel
motivation, perceived risks, and travel constraints. Asia Pacific Journal of
Tourism Research, 22(11), 1139-1155.

Kim, S., & Jun, J. (2016). The impact of event advertising on attitudes and visit
intentions. Journal of Hospitality and Tourism Management, 29, 1-8.

Komarac, T. (2014). A new world for museum marketing? Facing the old
dilemmas while challenging new market opportunities. 7rziste, 26(2), 199-
214.

Komarac, T., Orzetic-Dosen, D., Skare, & V. (2017). Understanding competition
and service offer ~in museum marketing. Academia Revista Latinoamericana
de AdministraciAn, 30(2), 215-230.

Kuo, N.-T., Cheng, Y.-S., Chang, K.-C., & Hu, S.-M. (2018). Assessing the
asymmetric impact of interpretation environment service quality on
museum Vvisitor experience and post-visit behavioral intentions: A case
study of The National Palace Museum. ASIA PACIFIC JOURNAL OF
TOURISM RESEARCH, 23(7), 714-733.

Lee, J. (2015). A study of tourism strategy regarding Korean culture properties:
focusing on artistic, educational, and historic characteristics via perceived
values on travelers' visit intention. International Information Institute, 18(4),
1175-1183.

SKRIPS| HUBUNGAN DESTINATION IMAGE .... FIRDAUSA PUTRI ASTRIDA



IR - PERPUSTAKAAN UNIVERSITAS AIRLANGGA

89

Lee, T. (2009). A structural model to examine how destination image, attitude, and
motivation affect the future behavior of tourists. Leisure Sciences: An
Interdisciplinary Journal, 31(3), 215-236.

Li, M,, Cai, L., Lehto, X., & Huang, J. (2010). A missing link in understanding
revisit intention—The role of motivation and image. Journal of Travel &
Tourism Marketing, 27(4), 335-348.

Luo, S. J., & Hsieh, L. Y. (2013). Reconstructing revisit intention scale in tourism.
Journal of Applied Science, 13(18), 3638-3648.

M, S., Campo, S., & Alvarez, M. (2016). The effect of animosity on the intention
to visit tourist destination. Journal of Destination Marketing &
Management, 7, 182-189.

Madden, K., Rashid, B., & Zainol, N. A. (2017). Determinants of intention to visit
Phuket, Thailand. Journal of Tourism and Management Research, 2(1), 31-
43.

Maricchiolo, F., & Mastandrea, S. (2016). International perspective on museum
research: A comparison among countries. 203-210.

Martin, He'ctor S., & Bosque, Ignacio A. (2008) Exploring the cognitive—affective

nature of destination image and the role of psychological factors in its
formation. Tourism Management, 29(2), 263-277.

Matanasi, P. (den 13 November 2016). Darurat museum di Indonesia. Retrieved
from https://tirto.id/

Mohaidin, Z., WEI, K. T., & Murshid, M. (2017). Factors influencing the tourists’
intention to select sustainable tourism destination: a case study of Penang,
Malaysia. International Journal of Tourism Cities, 3(4), 442-465.

Munikrishnan, S. D. (2015). Destination quality and tourists’ behavioural
intentions: Rural tourist destinations. Worldwide Hospitality and Tourism
Themes, 7(5), 463-472.

Neolaka, A. (2014). Metode penelitian dan statistik. Bandung: PT Remaja
Rosdakarya.

Neuman, W. L. (2007). Social research methods: Qualitative & quantitative
approaches (2nd uppl.). Boston: Allyn & Bacon.

Neuman, W. L. (2014). Social research methods: Qualitative and quantitative
approaches (Tth uppl.). United States of America: Pearson Education
Limited.

Ozdemir, G., & Celebi, D. (2018). Exploring dimensions of slow tourism
motivation. An International Journal of Tourism and Hospitality Research,
29(4), 540- 552.

Page, S. J. (2007). Tourism management : Managing for change . Amsterdam:
Elsevier.

SKRIPS| HUBUNGAN DESTINATION IMAGE .... FIRDAUSA PUTRI ASTRIDA



IR - PERPUSTAKAAN UNIVERSITAS AIRLANGGA

90

Pallant, J. (2005). SPSS survival manual A step by step guide to data analysis using
SPSS for Windows (Version 12). Crows Nest: Allen & Unwin.

Pallant, J. (2010). SPSS survival manual A step by step guide to data analysis using
SPSS (4th edition) . England: Open University Press.

Phillips, W., & Jang, S. (2007). Destination image and visit intention: Examining
the moderating role of motivation. Tourism Analysis, 12(4), 319-326.

Pramanik, S., Hossain, Md, & Azam, M. (2016). The impacts of visitors’ attitude
on visit intention in the context of museum applying SEM: Offering an

alternative visit intention model. Bangladesh Journal of Tourism, 1(1), 1-
14.

Prayogo, R. R., Kataren, F. L., & Hati, R. M. (2017). Electronic word of mouth,
destination image, and satisfaction toward visit intention : An empirical
study in Malioboro Street, Yogyakarta. Social Science, Education and
Humanities Research, 81, 209-2018.

Prodjo, W. A. (2016, Oktober 13). Apa pentingnya mengunjungi museum?
Retrieved from https://travel. kompas.com

Purnama, B. E. (2017, Mei 16). Pertemuan nasional museum se-Indonesia digelar
di Yogyakarta. Retrieved from http://mediaindonesia.com

Putri, N. R., & Suhariadi, F. (2013). Hubungan antara kepuasan pelanggan dengan
word of mouth pada pelanggan klinik kecantikan London Beauty Centre.
Jurnal Psikologi Industri dan Organisasi, 2(1), 1-8.

Rahayu, Y. A. (2017, Oktober 17). 3 Tahun Jokowi-JK, sektor pariwisata sumbang
PDB tertinggi di ASEAN. Retrieved from https://www.merdeka.com

Ramli, S. M. (2014). Factor influencing tourist visitation in marine tourism:
Lessons learned from FRI Aquarium Penang, Malaysia. [nternational
Journal of Culture, Tourism and Hospitality Research, 8(1), 103-117.

Rondonuwu, D., Thoyib, A., & Noermijati, S. (2016). The destination of cognitive
image, personality destination, and hedonic value, intention to recommends
(Study on sightseeing North Sulawesi). International Journal of Business
and Management Invention, 5(7), 49-54.

Sanchez, M., Campo, S., & Alvarez, M. (2016). The effect of animosity on the
intention to visit tourist destinations. Journal of Destination Marketing &
Management, 7, 182-189.

Satyarini, N. W., Rahmanita, M., & Setarnawat, S. (2017). The influence of
destination image on tourist intention and decision to visit tourist destination
(A case study of Pemuteran Village in Buleleng, Bali, Indonesia). TRJ
Tourism Research Journal, 1(1), 81-97.

Schofield, P., & Thompson, K. (2007). Visitor motivation, satisfaction and
behavioural intention: The 2005 Naadam Festival, Ulaanbaatar.
International Journal of Tourism Research, 9, 329-344.

SKRIPS| HUBUNGAN DESTINATION IMAGE .... FIRDAUSA PUTRI ASTRIDA



IR - PERPUSTAKAAN UNIVERSITAS AIRLANGGA

91

Shen, S. (2009). Visitors’ intention to visit world cultural heritage sites: Empirical
evidence from the cases of Cologne and Suzhou (Disertasi). Retrieved form
https://kups.ub.uni-koeln.de/2996/

Shen, S., Schiittemeye, A., & Braun, B. (2009). Visitors's intention to visit world

cultural heritage sites: An empirical study of Suzhou China. Journal of
Travel & Tourism, 26(7), 722-734.

Tabachnick, B., & Fidell, L. (2007). Using multivariate statistics (5th edn). Boston:
Pearson Education.

Tang, J., & Qiu, C. (2014). Research on motivation, experience, satisfaction, and
behavioural intention of museum tourism-A case of Macau Museum.
Tourism and Hospitality Development Between China and EU, 137-153.

Wang, P. (2015). Exploring the influence of electronic word-of-mouth on tourists'
visit Intention. Journal of Systems and Information Technology, 17(4), 381-
395.

Whang, H., Yong, S., & Ko, E. (2016). Pop culture, destination images, and visit
intentions: Theory and research on travel motivations of Chinese and
Russian tourists. Journal of Business Research, 69(2), 631-641.

Wibowo, A. J. (2015). Persepsi kualitas layanan museum di Indonesia: Sebuah
studi observasi. Jurnal Manajemen, 15(1), 13-40.

Wong, J., Lee, S., & Lee, W. (2015). ‘Does it really affect me?’ Tourism
destination narratives, destination image, and the intention to visit:

examining the moderating effect of narrative transportation. /nternational
Journal of Tourism Research, 18(5), 458-468.

Xie, K., & Lee, J. (2011). Cognitive destination image, destination personality and
behavioral intentions: An integrated perspective of destination branding.
Paper presented at the 16th Graduate Students Research Conference
University of Massachusetts. Amherst.

Xie, K., & Lee, J. (2013). Toward the perspective of cognitive destination image
and destination personality: The case of Beijing. Forthcoming in Journal of
Travel and Tourism Marketing, 30(6), 538-556.

Xu, Y., & Li, X. (2010). Examining the dimensions of travel behavior: A case of
Chinese tourists visiting the United States. Tourism Analysis, 15, 367-379.

Yang, J., B, Y., & Hu, P. (2009). Tourism destination image and visit intention:
Examining the role of familiarity. Journal of China Tourism Research, 5(2),
174-187.

Zhang, H., Fu, X., Cai, L. A., & Lu, L. (2014). Destination image and tourist
loyalty: A meta-analysis. Tourism Management, 40, 213-223.

SKRIPS| HUBUNGAN DESTINATION IMAGE .... FIRDAUSA PUTRI ASTRIDA



	HALAMAN SAMPUL
	HALAMAN PRASYARAT GELAR
	HALAMAN PERNYATAAN ORISINALITAS
	HALAMAN PERSETUJUAN
	HALAMAN PENGESAHAN
	HALAMAN PERSEMBAHAN
	HALAMAN MOTTO  
	KATA PENGANTAR 
	DAFTAR ISI 
	DAFTAR LAMPIRAN 
	DAFTAR TABEL 
	DAFTAR GAMBAR 
	ABSTRAK 
	ABSTRACT 
	BAB I  PENDAHULUAN 
	BAB II TINJAUAN PUSTAKA 
	BAB III METODE PENELITIAN 
	BAB IV HASIL PENELITIAN DAN PEMBAHASAN 
	BAB V SIMPULAN DAN SARAN 
	DAFTAR PUSTAKA 
	LAMPIRAN 

