
 
 

xi 

 

TABLE OF CONTENTS 

 

Cover Page ............................................................................................................... i 

Undergraduate Thesis Approval Page 

.................................................................................... xiii 

List of Attachment................................................................................................ xiv 

CHAPTER 1 INTRODUCTION ......................................................................... 1 

1.1. Background of Issues ............................................................................... 1 

1.2. Problem Formulation ................................................................................ 5 

1.3. Research Objective ................................................................................... 5 

1.4. Research Contributions ............................................................................ 6 

1.5. Writing Systematics ................................................................................. 6 

CHAPTER 2 LITERATURE REVIEW ............................................................. 8 

2.1. Theoretical Base ....................................................................................... 8 

2.1.1. Organizational Theory ...................................................................... 8 

2.1.2. Signalling Theory ............................................................................ 10 

2.1.3. Comprehension Theory ................................................................... 11 

2.2. Previous Research .................................................................................. 11 

2.3. Hypotheses Development ....................................................................... 14 

2.3.1. Effect of Business Strategy on Readability ..................................... 14 

2.3.2. Effect of Business Strategy on Readability Moderated by Firm 

Performance ................................................................................................... 16 

2.4. Research Framework .............................................................................. 17 

CHAPTER 3 RESEARCH METODOLOGY .................................................. 19 

3.1. Research Approach ................................................................................. 19 

......................................................................ii
 Undergraduate Thesis Valiity Page........................................................................iii
 

........................ 

Declaration of Originality .......................................................................................iv
Similarity test .......................................................................................................... v 

Acknowledgement................................................................................................. vii 

Abstract ................................................................................................................... x 

Table of Contents ................................................................................................... xi 

List of Figures and Tables 

IR-PERPUSTAKAAN UNIVERSITAS AIRLANGGA

THESIS BUSINESS STRATEGY, PERFORMACE  ... SYASKIAH RIZKY HERNANDA



 
 

xii 

 

3.2. Variable Identification ............................................................................ 19 

3.3. Operational Definition of Variables ....................................................... 20 

3.3.1. Independent Variable ...................................................................... 20 

3.3.2. Dependent Variable ......................................................................... 22 

3.3.3. Moderating Variable ....................................................................... 24 

3.3.4. Control Variables ............................................................................ 25 

3.4. Source and Type of Data ........................................................................ 26 

3.5. Data Collecting Procedures .................................................................... 27 

3.6. Sample and Population ........................................................................... 28 

3.7. Data Analysis Technique ........................................................................ 29 

3.7.1. Descriptive Statistics Analysis ........................................................ 30 

3.7.2. Pearson Correlation Test ................................................................. 31 

3.7.3. Multiple Linear Regression Test ..................................................... 31 

CHAPTER 4 ANALYSIS AND DISCUSSION ................................................ 33 

4.1. General Overview of Research Subject and Object ............................... 33 

4.2. Description of Research Result .............................................................. 34 

4.3. Model Analysis and Hypotheses Testing ............................................... 37 

4.3.1. Pearson Correlation Model ............................................................. 37 

4.3.2. Multiple Linear Regression Analysis .............................................. 39 

4.4. Further Discussion .................................................................................. 49 

 4.4.1. Effect of Business Strategy on Readability ............................................ 49 

4.4.2. Effect of Business Strategy on Readability with Firm Performance 

Moderation ........................................................................................................ 50 

CHAPTER 5 CONCLUSION AND RCOMMENDATIONS ......................... 51 

5.1 Conclusion .............................................................................................. 51 

5.2 Limitations .............................................................................................. 52 

5.3 Recommendations .................................................................................. 53 

References ............................................................................................................. 54 

Attachment ............................................................................................................ 57 

 

 

 

IR-PERPUSTAKAAN UNIVERSITAS AIRLANGGA

THESIS BUSINESS STRATEGY, PERFORMACE  ... SYASKIAH RIZKY HERNANDA


	COVER
	APPROVAL PAGE
	SUPERVISORS APPROVAL PAGE
	DECLARATION 
	SIMILARITY
	ACKNOWLEDGEMENT 
	ABSTRACT 
	TABLE OF CONTENTS 
	LIST OF FIGURES AND TABLES 
	LIST OF ATTACHMENT 
	CHAPTER 1 INTRODUCTION 
	CHAPTER 2 LITERATURE REVIEW 
	CHAPTER 3 RESEARCH METHODOLOGY 
	CHAPTER 4 ANALYSIS AND DISCUSSION 
	 CHAPTER 5  CONCLUSION AND RECOMMENDATION 
	REFERENCES 
	ATTACHMENT 

