
 

 ix 

DAFTAR ISI 
 

HALAMAN JUDUL .............................................................................................  i 

LEMBAR PENGESAHAN .................................................................................. ii 

PERNYATAAN .................................................................................................... iii 

DECLARATION .................................................................................................. iv 

ABSTRAK .............................................................................................................. v 

ABSTRACT .......................................................................................................... vi 

KATA PENGANTAR ......................................................................................... vii 

DAFTAR ISI ......................................................................................................... ix 

DAFTAR TABEL .............................................................................................. xiii 

DAFTAR GAMBAR .......................................................................................... xiv 

DAFTAR LAMPIRAN ........................................................................................ xv 

BAB I PENDAHULUAN ....................................................................................... 1 

1.1 Latar Belakang Masalah ..................................................................................... 1 

1.2 Rumusan Masalah ............................................................................................ 10 

1.3 Tujuan Penelitian ............................................................................................. 10 

1.4 Manfaat Penelitian ........................................................................................... 11 

1.5 Sistematika Penulisan ...................................................................................... 11 

 

BAB II TINJAUAN PUSTAKA .......................................................................... 14 

2.1 Landasan Teori ................................................................................................. 14 

2.1.1 Perceived ease of use ........................................................................ 15 

2.1.2 Trust .................................................................................................. 15 

2.1.2.1 Trust in market Maker .......................................................... 16 

2.1.2.2 Trust in Seller ........................................................................ 17 

2.1.5 Perceved Risk .................................................................................... 18 

2.1.6 Purchase Intentom Trust ................................................................... 20 

2.1.7 Online Marketplace ........................................................................... 20 

2.2 Penelitian Terdahulu ........................................................................................ 21 

IR - PERPUSTAKAAN UNIVERSITAS AIRLANGGA

TESIS PENGARUH PERCEIVED EASE.... PUGUH CHRISTIANTO



 

 x 

2.2.1 Understanding online shopping intention: the roles of four types of trust 

and their antecedents ............................................................................. 21 

2.2.2 Initial trust and online buyer behaviour ................................................ 22 

2.2.3 Assessing the Buyer Trust and Satisfaction Factors in the E-

Marketplace. .......................................................................................... 22 

2.2.4 A Model for Buyer’s Trust in the E-marketplace. ................................. 23 

2.3 Kerangka Konsep ............................................................................................ 24 

2.4 Hubungan antara Perceived Ease of Use dengan Trust in Market Maker  ..... 25 

2.5 Hubungan antara Perceived Usefulness dengan Trust in Market Maker  ....... 26 

2.6 Hubungan antara Perceived Risk  dengan Trust in Market Maker ................. 27 

2.7 Hubungan antara Trust in Market Maker dengan Trust in ............................. 28 

2.8 Hubungan Trust in Seller dengan Purchase Intention .................................... 28 

BAB III METODE PENELITIAN ..................................................................... 30 

3.1 Pendekatan Penelitian ...................................................................................... 30 

3.2 Identifikasi Variabel ......................................................................................... 30 

3.2.1 Definisi Operasional dan Pengukuran Variabel ..................................... 31 

3.2.1.1 Perceived ease of use  (X1) .......................................................... 32 

3.2.1.2 Perceived of usefulness  (X2) ....................................................... 32 

3.2.1.3 Perceived Risk (X3) ...................................................................... 33 

3.2.1.4 Trust in market-maker (Z1) .......................................................... 34 

3.2.1.5 Trust in seller (Z1) ........................................................................ 34 

3.2.1.6 Purchase intention (Z1) ................................................................ 35 

3.3 Jenis dan Sumber Data ..................................................................................... 35 

3.4 Populasi, Sampel dan Metode Pengambilan Sampel ....................................... 36 

3.5 Teknik Pengumpulan Data ............................................................................... 38 

3.6 Teknk Analisis Data ......................................................................................... 47 

 

BAB IV HASIL DAN PEMBAHASAN ............................................................. 44 

4.1 Gambaran Umum Objek Penelitian ................................................................ 44 

4.2 Analisis Hasil Penelitian ................................................................................. 45 

IR - PERPUSTAKAAN UNIVERSITAS AIRLANGGA

TESIS PENGARUH PERCEIVED EASE.... PUGUH CHRISTIANTO



 

 xi 

4.2.1 Analisis Karakteristik Responden .......................................................... 45 

4.2.1.1 Karakteristik Responden Berdasarkan Usia .............................. 46 

4.2.1.2 Karakteristik Responden Berdasarkan Pendidikan Terakhir ..... 47 

4.2.1.3 Karakteristik Responden Berdasarkan Pekerjaan ...................... 48 

4.2.2 Deskripsi Tanggapan Responden ........................................................... 49 

4.2.2.1 Deskripsi Jawaban Responden untuk Variabel Perceived 

Ease of Use, Preceived of Usefulness, Perceived Risk, Trust in 

Market Maker, Trust in Seller dan Online Purchase Intention ............. 50 

4.3 Analisis Model dan Pengujian Hipotesis ......................................................... 51 

4.3.1 Evaluasi Measurement Model (Outer Model) ....................................... 52 

4.3.1.1 Convergent Validity ................................................................... 52 

4.3.1.2 Discriminant Validity ................................................................ 55 

4.3.2 Construct Reliability .............................................................................. 57 

4.4 Pengujian Struktur Model (Inner Model) ......................................................... 58 

4.4.1 Uji T  Statistk ......................................................................................... 48 

4.2.2 Uji R Square ........................................................................................... 61 

4.2.3 Uji Q Square .......................................................................................... 62 

4.5 Hasil Indirect Effect ......................................................................................... 64 

4.6 Pembahasan Hasil Penelitian ........................................................................... 65 

4.6.1 Pengaruh Perceived Ease of Use terhadap Trust in Market Maker ....... 65 

4.6.2 Pengaruh Perceived of Usefulness terhadap Trust in Market Make ...... 66 

4.6.3 Pengaruh Perceived Risk terhadap Trust in Market Maker ................... 67 

4.6.4 Pengaruh Trust in Market Maker terhadap Trust in Seller .................... 68 

4.6.5 Pengaruh Trust in Seller erhadap Purchase Intenton ............................ 69 

 

BAB V PENUTUP ................................................................................................ 71 

5.1 Simpulan ......................................................................................................... 71 

5.2 Implikasi ......................................................................................................... 72 

5.2.1 Bagi Pihak Akademisi ............................................................................ 72 

5.2.2 Bagi Pihak Pemasar ............................................................................... 72 

IR - PERPUSTAKAAN UNIVERSITAS AIRLANGGA

TESIS PENGARUH PERCEIVED EASE.... PUGUH CHRISTIANTO



 

 xii 

5.3 Saran Bagi Penelitian Selanjutnya ................................................................... 73 

DAFTAR PUSTAKA ........................................................................................... 74 

DAFTAR LAMPIRAN ........................................................................................ 76 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

IR - PERPUSTAKAAN UNIVERSITAS AIRLANGGA

TESIS PENGARUH PERCEIVED EASE.... PUGUH CHRISTIANTO


	HALAMAN JUDUL
	HALAMAN PENGESAHAN
	HALAMAN PERNYATAAN ORISINALITAS
	DECLARATION  
	ABSTRAK 
	ABSTRACT 
	KATA PENGANTAR 
	DAFTAR ISI  
	DAFTAR TABEL 
	DAFTAR GAMBAR 
	DAFTAR LAMPIRAN 
	BAB I PENDAHULUAN
	BAB II TINJAUAN PUSTAKA 
	BAB III METODE PENELITIAN 
	BAB IV HASIL DAN PEMBAHASAN 
	BAB V SIMPULAN DAN SARAN 
	DAFTAR PUSTAKA
	LAMPIRAN

