
 

86 

 

DAFTAR PUSTAKA 

 

 

Adams, S., & De Kock, F. (2015). The role of salient beliefs in graduates'intention 

to apply. SA Journal of Industrial Psychology, 41(1), 1-11. 

 

Adeosun, L. P. K., & Ganiyu, R. A. (2013). Corporate reputation as a strategic 

asset. International Journal. 

 

Adler, H., & Ghiselli, R. (2015). The Importance of Compensation and Benefits 

on University Students¡¯ Perceptions of Organizations as Potential 

Employers. Journal of Management and Strategy, 6(1), 1-9. 

 

Ajzen, I. (2002). Perceived behavioral control, self‐efficacy, locus of control, and 

the theory of planned behavior 1. Journal of applied social psychology, 

32(4), 665-683. 

 

Badri, H. S. (2016). Employee Compensation and Benefits: Case Study on 

Presidency College, Bangalore. Ushus-Journal of Business Management, 

15(2), 57-66. 

 

Barber, A.E. dan Roehling, M.V. (1993). Job Posting and the Decision to 

Interview: A verbal Protocol Analysis. Journal of Applied 

Psychology,78:pp:845-856. 

 

Barber, A.E. (1998). Recruiting Employees. Thousand Oaks, CA: Sage 

Publications. Berthon, P., Ewing, M., & Hah, L. L. (2005). Captivating 

company: dimensions of attractiveness  in employer branding. International 

journal of advertising, 24(2), 151-172. 

 

Breaugh, J. A. (2008). Employee recruitment: Current knowledge and important 

areas for future research. Human Resource Management Review, 18(3), 103-

118. 

 

Brooks, M. E., Highhouse, S., Russell, S. S., & Mohr, D. C. (2003). Familiarity, 

ambivalence, and firm reputation: Is corporate fame a double-edged sword?. 

Journal of Applied Psychology, 88(5), 904. 

 

Brown, T.J., Peter, A.D., Pratt, M.G., Whetten, D.A. (2006). Identify, Intended 

Image, Construed Image and Reputation: An Interdisciplinary Framework 

and Suggested Terminology. Journal of the Academy Marketing Science, 

34(2):pp:99-106. 

 

Cable, D. M., & Judge, T. A. (1993). Effects of compensation systems on job 

search decisions: An application of person-organization fit. Cable, D. M., & 

Turban, D. B. (2003). The value of organizational reputation in the 

IR - PERPUSTAKAAN UNIVERSITAS AIRLANGGA

SKRIPSI PENGARUH CORPORATE REPUTATION... YETTY NOVITA EKASARI



87 
 

 

recruitment context: A brand‐equity perspective. Journal of Applied Social 

Psychology, 33(11), 2244-2266 

 

Chapman, D. S., Uggerslev, K. L., Carroll, S. A., Piasentin, K. A., & Jones, D. A. 

(2005). Applicant attraction to organizations and job choice: a meta-analytic 

review of the correlates of recruiting outcomes. Journal of Applied 

Psychology, 90(5), 928-944. http://dx.doi.org/10.1037/0021-9010.90.5.928.  

 

Collins, C. J. (2007). The interactive effects of recruitment practices and product 

awareness on job seekers' employer knowledge and application behaviors. 

Journal of applied psychology, 92(1), 180.  

 

Fombrun, Charles J. (1996). Reputation: realizing value from the corporate 

image. USA: HBS Press 

 

Fombrun, C., & Shanley, M. (1990). What's in a name? Reputation building and 

corporate strategy. Academy of management Journal, 33(2), 233-258. 

 

Geisser, S. (1975). The Predictive Sample Reuse Method with Application. 

Journal of The American Statistical Assocoation. 

 

Ghozali,Imam. (2008). Aplikasi Analisis Multivariate dengan Program SPSS. 

Semarang: Badan Penerbit Universitas Diponegoro. 

 

Gray, E. R., & Balmer, J. M. (1998). Managing corporate image and corporate 

reputation. Long range planning, 31(5), 695-702. 
 

Gomes, D., & Neves, J. (2011). Organizational attractiveness and prospective 

applicants' intentions to apply. Personnel Review, 40(6), 684-699. 

 

Helm, S. (2013). A matter of reputation and pride: Associations between 

perceived external reputation, pride in membership, job satisfaction and 

turnover intentions. British Journal of Management, 24(4), 542-556.     

 

Highhouse, S., Lievens, F., & Sinar, E. F. (2003). Measuring attraction to 

organizations. Educational and psychological Measurement, 63(6), 986-

1001. 

 

Khan, R. N. (2017). Relationship between reputation perception and job pursuit 

intention in private sector. 

 

Knox, S., & Freeman, C. (2006). Measuring and managing employer brand image 

in the service industry. Journal of Marketing Management, 22 (7-8), 695-

716. 

 

IR - PERPUSTAKAAN UNIVERSITAS AIRLANGGA

SKRIPSI PENGARUH CORPORATE REPUTATION... YETTY NOVITA EKASARI

http://dx.doi.org/10.1037/0021-9010.90.5.928


88 
 

 

Kuvaas, B. (2006). Work performance, affective commitment, and work 

motivation: The roles of pay administration and pay level. Journal of 

Organizational Behavior : The International Journal of Industrial, 

Occupational and Organizational Psychology and Behavior, 27(3), 365-

385.        

 

Lemmink, J., Schuijf, A., & Streukens, S. (2003). The role of corporate image and 

company employment image in explaining application intentions. Journal of 

Economic Psychology, 24(1), 1-15. 

 

Lewis, S. (2001). Measuring corporate reputation. Corporate communications: An 

international journal, 6(1), 31-35. 

 

Liñán, F., & Chen, Y. W. (2009). Development and cross–cultural application of a 

specific instrument to measure entrepreneurial intentions. Entrepreneurship 

theory and practice, 33(3), 593-617. 

 

Roberson, Q. M., Collins, C. J., & Oreg, S. (2005). The effects of recruitment 

message specificity on applicant attraction to organizations. Journal of 

Business and Psychology, 19(3),319-339. 

 

Rotter, J. B. (1966). Generalized expectancies for internal versus external control 

of reinforcement. Psychological monographs: General and applied, 80(1), 

1. 

 

Rue, Byars. (2004). Human Resource Management. Seventh Edition. MC Graw-

Hill, Companies. 

 

Rynes, S. L., & Barber, A. E. (1990). Applicant attraction strategies: An 

organizational perspective. The Academy of Management Review, 15(2), 

286-310. 

 

Rynes, S. L. (1991). Recruitment, job choice, and post-hire consequences: A call 

for new research directions. Handbook of industrial and organizational 

psychology, 2, 399-444. 

 

Rynes, S. L., Bretz Jr, R. D., & Gerhart, B. (1991). The importance of recruitment 

in job choice: A different way of looking. Personnel Psychology, 44(3), 

487-521. http://dx.doi.org/10.1111/j.1744-6570.1991.tb02402.x. 

 

Saini, G. K., Gopal, A., & Kumari, N. (2015). Employer brand and job application 

decisions: Insights from the best employers. Management and Labour 

Studies, 40(1-2), 34-51 

 

IR - PERPUSTAKAAN UNIVERSITAS AIRLANGGA

SKRIPSI PENGARUH CORPORATE REPUTATION... YETTY NOVITA EKASARI

http://dx.doi.org/10.1111/j.1744-6570.1991.tb02402.x


89 
 

 

Saini, G. K., Rai, P., & Chaudhary, M. K. (2014). What do best employer surveys 

reveal about employer branding and intention to apply?. Journal of Brand 

Management, 21(2), 95-111. 

 

Sekaran, Uma. (2006). Metodologi Penelitian untuk Bisnis. Edisi 4. Jakarta: 

Salemba Empat. 

 

Sekaran, U.,(2011). Metodologi penelitian untuk Bisnis, Buku 1. Jakarta: Salemba 

Empat 

 

Sekaran, U.,dan Bougie, Roger. (2013). Research Methods for Business. United 

Kingdom: Jhon Wiley &Sons Ltd. 

 

Stone, M. (1974). Cross Validatiry Choice and Assement of Statistical 

Predictions. Journal of theRoyal Statistical Society. Series B. 36 (2), pp.111-

133. 

 

Turban, D. B., Forret, M. L., & Hendrickson, C. L. (1998). Applicant attraction to 

firms: Influences of organization reputation, job and organizational 

attributes, and recruiter behaviors. Journal of vocational behavior, 52(1), 

24-44. 

 

Turban, D.B., & Cable, D. M. (2003). Firm reputation and applicant pool 

characteristics. Journal of Organizational Behavior: The International 

Journal of Industrial, Occupational and Organizational Psychology and 

Behavior, 24(6), 733-751. 

 

Turban, D.B., Lau, C.M.,Ngo,H.Y.,Chow, I. H., & Si, S. X. (2001). 

Organizational attractiveness of firms in the People's Republic of China: A 

person–organization fit perspective. Journal of Applied Psychology, 86(2), 

194. 

 

Turban, D. B. (2001). Organizational attractiveness as an employer on college 

campuses: An examination of the applicant population. Journal of 

Vocational Behavior, 58(2), 293-312. 

 

Wiedmann, K. P., & Buxel, H. (2005). Corporate reputation management in 

Germany: Results of an empirical study. Corporate Reputation Review, 

8(2), 145-163. 

 

Wildes, V. J., & Tepeci, M. (2004). Influences of campus recruiting on applicant 

attraction to hospitality companies. Journal of Human Resources in 

Hospitality & Tourism, 2(1), 39-51. 
 

 

 

IR - PERPUSTAKAAN UNIVERSITAS AIRLANGGA

SKRIPSI PENGARUH CORPORATE REPUTATION... YETTY NOVITA EKASARI


	HALAMAN DEPAN
	HALAMAN PENGESAHAN
	PERNYATAAN ORISINALITAS
	KATA PENGANTAR 
	ABSTRAK 
	ABSTRACT  
	DAFTAR ISI  
	DAFTAR GAMBAR
	DAFTAR GAMBAR 
	BAB 1 PENDAHULUAN 
	BAB II TINJAUAN PUSTAKA 
	BAB III METODE PENELITIAN 
	BAB 4 HASIL PENELITIAN DAN PEMBAHASAN 
	BAB V SIMPULAN DAN SARAN 
	DAFTAR PUSTAKA 
	LAMPIRAN 

