
 
 

45 
 

REFERENCES 

Airlangga Global Engagement. (2018). Database of Inbound and Outbound Student. 

Surabaya: Airlangga Global Engagement  

Airlangga Global Engagement (2017). Profil AGE. Retrieved from: international.unair.ac.id 

Airlangga Global Engagement (2019). Naskah Akademik. Surabaya: Airlangga Global 

Engagement  

Ashley, A. (2005). Oxford Handbook of Commercial Correspondence (New Edition). 5-6. 

Oxford: Oxford University Press 

Bargiela-Chiappini & Harris, 1997. Managing Language: Discourse of Corporate Meetings. 

Philadelphia, USA: John Benjamins Publishing 

Bhatia, V. (2004). Worlds of written discourse: A genre-based view. London: Continuum. 

Denzin, N. & Lincoln, Y. (1994). Handbook of Qualitative Research. Thousand Oaks 

(Calif): Sage 

Evans, S. (2014). Teaching Business Correspondence: Lessons from the globalised 

Workplace. The Asian Journal of Applied Linguistics Vol. 1 No. 2, 2014, pp. 102-20. 

Hongkong: University of Hong Kong 

Firth, A. (1996). 

and conversation analysis. Journal of Pragmatics, 26, 237 259. 

Gartside, L. (1976). Modern Business Correspondence. Great Britain: Macdionald & Evans 

Ltd 

Gartside, L. (1981). Modern Business Letters. Great Britain: Macdionald & Evans Ltd 

IR-PERPUSTAKAAN UNIVERSITAS AIRLANGGA

CHALLENGES AND SOLUTIONS...A FINAL REPORT KHAUDI RISNAPUTRI NASUTION



46 
 

 
 

Gee, J. P. (1999). An introduction to discourse analysis. Abingdon: Routledge. 

Herteg, C., & Popescu, T. (2013). 

Intercultural Competence through the Understanding of Business Metaphors. 

Procedia - Social and Behavioral Sciences, 93, 1080 1084. doi: 

10.1016/j.sbspro.2013.09.334  

Kachru, B. (2006). English: World Englishes. 196-201. University of Illinois, Urbana, IL, 

USA: Elsevier 

Kaur, P. (2014). Attitudes towards English as a Lingua Franca. Procedia - Social and 

Behavioral Sciences, 118, 214 221. doi: 10.1016/j.sbspro.2014.02.029  

Kaypak, E., & Ortaçtepe, D. (2014). Language learner beliefs and study abroad: A study on 

English as a lingua franca (ELF). System, 42, 355 367. doi: 

10.1016/j.system.2014.01.005  

Ku, H., & Zussman, A. (2010). Lingua franca: The role of English in international trade. 

Journal of Economic Behavior & Organization, 75(2), 250 260. doi: 

10.1016/j.jebo.2010.03.013  

Newmark, P. (1988b). Approaches to Translation. Hertfordshire: Prentice Hall. 

Nickerson, C. (2005). English as a lingua franca in international business contexts. English 

for Specific Purposes, 24(4), 367 380. doi: 10.1016/j.esp.2005.02.001 

Nyzhnikova L.V. (2011). Business correspondence and office work in English: 

methodological manual. Feniks: Odesa 

Shirley, T. (2012). Model Business Letters, Emails and Other Business Documents. 

Edinburgh: Pearson Education Limited 

IR-PERPUSTAKAAN UNIVERSITAS AIRLANGGA

CHALLENGES AND SOLUTIONS...A FINAL REPORT KHAUDI RISNAPUTRI NASUTION



47 
 

 
 

Warren, M. (2016). Signalling intertextuality in business emails. English for Specific 

Purposes, 42, 26 37. doi: 10.1016/j.esp.2015.11.001  

Zhang, Z. (2013). Business English students learning to write for international business: 

What do international business practitioners have to say about their texts? English 

for Specific Purposes, 32(3), 144 156. http://dx.doi.org/10.1016/j.esp.2013.01.002 

 

 

 

 

 

 

 

 

 

 

 

IR-PERPUSTAKAAN UNIVERSITAS AIRLANGGA

CHALLENGES AND SOLUTIONS...A FINAL REPORT KHAUDI RISNAPUTRI NASUTION


