
 
 

vii 
 

IR – PERPUSTAKAAN UNIVERSITAS AIRLANGGA 

TUGAS AKHIR IMPLEMENTASI ADVERTISING FESTIVAL.. BALQIS N. N. 

DAFTAR ISI 

 

HALAMAN JUDUL  ........................................................................................ i 

HALAMAN KTM  ............................................................................................ ii 

HALAMAN PENGESAHAN ........................................................................... iii 

HALAMAN ORISINALITAS ......................................................................... iv 

KATA PENGANTAR ....................................................................................... v 

DAFTAR ISI ...................................................................................................... vii 

DAFTAR TABEL ............................................................................................. ix 

DAFTAR GAMBAR ......................................................................................... x 

DAFTAR LAMPIRAN ..................................................................................... xi 

BAB I  PENDAHULUAN 

1.1 Latar Belakang  ................................................................................ 1 

1.2 Rumusan Masalah  ........................................................................... 4 

1.3 Tujuan Penelitian  ............................................................................ 4 

1.4 Manfaat Penelitian  .......................................................................... 5 

1.4.1 Bagi Penulis ............................................................................ 5 

1.4.2 Bagi Perusahaan...................................................................... 5 

1.4.3 Bagi Universitas Airlangga..................................................... 5 

1.5 Rencana Penelitian Tugas Akhir  ..................................................... 5 

1.5.1 Subyek Penulisan Tugas Akhir ............................................... 5 

1.5.2 Obyek Penulisan Tugas Akhir ................................................ 5 

1.5.3 Jadwal Pelaksanaan PKL dan Tugas Akhir ............................ 6 

BAB II  TINJAUAN PUSTAKA DAN PROFIL OBJEK PENELITIAN  

2.1 Sejarah Perusahaan ........................................................................... 7 

2.2 Visi dan Misi Perusahaan ................................................................. 7 

2.3 Struktur Organisasi Perusahaan ....................................................... 8 

2.4 Fungsi Perusahaan ............................................................................ 11 

2.5 Kantor Perusahaan ........................................................................... 11 



 
 

viii 
 

IR – PERPUSTAKAAN UNIVERSITAS AIRLANGGA 

TUGAS AKHIR IMPLEMENTASI ADVERTISING FESTIVAL.. BALQIS N. N. 

2.6 Produk Perusahaan ........................................................................... 11 

BAB III LANDASAN TEORI DAN PEMBAHASAN 

3.1 Tinjauan Pustaka  ............................................................................. 15 

3.1.1 Bauran Pemasaran  ................................................................. 15 

3.1.2 Bauran Promosi ...................................................................... 16 

3.1.3 Advertising (Periklanan)  ......................................................... 17 

3.1.3.1 Pengertian Advertising (Periklanan)  .......................... 17 

3.1.3.2 Fungsi Iklan  ............................................................... 18 

3.1.3.3 Sifat Iklan ................................................................... 19 

3.1.3.4 Tipe Iklan  ................................................................... 20 

3.1.3.5 Manajemen Iklan  ....................................................... 22 

3.1.3.6 Media Periklanan  ....................................................... 23 

3.2   Metode Penelitian   ............................................................................ 23 

3.2.1 Jenis Metode Penelitian .......................................................... 23 

3.2.2 Sumber Data ........................................................................... 24 

3.2.3 Teknik Pengumpulan Data ..................................................... 24 

3.3 Implementasi Advertising Festival Budaya Panji ............................ 25 

3.3.1 Fungsi dan Tujuan Advertising Festival Budaya Panji  .......... 32 

3.3.2 Sifat dan Tipe Advertising Festival Budaya Panji  .................. 32 

BAB IV  KESIMPULAN DAN SARAN 

4.1 Kesimpulan  ..................................................................................... 34 

4.2 Saran  ................................................................................................ 35 

DAFTAR PUSTAKA 

LAMPIRAN-LAMPIRAN 

 

  



 
 

ix 
 

IR – PERPUSTAKAAN UNIVERSITAS AIRLANGGA 

TUGAS AKHIR IMPLEMENTASI ADVERTISING FESTIVAL.. BALQIS N. N. 

DAFTAR TABEL 

Tabel 1.1 Jadwal Penelitian ................................................................................ 6 
 

 

 

 

 

 

 

  



 
 

x 
 

IR – PERPUSTAKAAN UNIVERSITAS AIRLANGGA 

TUGAS AKHIR IMPLEMENTASI ADVERTISING FESTIVAL.. BALQIS N. N. 

DAFTAR GAMBAR 

 

Gambar 2.1  Struktur Organisasi Dinas  Kebudayaan Jawa Timur ................... 8 

Gambar 2.2  Nomenklatur dan Kedudukan UPT DISBUDPAR  JATIM…….. 9 

Gambar 2.3  Struktur Organisasi UPT LPPK DISBUDPAR JATIM ................ 10 

Gambar 3.1  Baliho Festival Budaya Panji ........................................................ 26 

Gambar 3.2  Halaman Website UPT LPPK DISBUDPAR JATIM ................... 27 

Gambar 3.3  Halaman Depan Katalog Festival Budaya Panji ........................... 28 

Gambar 3.4 Halaman Belakang Katalog Festival Budaya Panji ....................... 29 

Gambar 3.5 Isi Katalog Festival Budaya Panji ................................................. 29 

Gambar 3.6 Jadwal Kegiatan pada Katalog Festival Budaya Panji .................. 30 

Gambar 3.7 Banner Festival Budaya Panji ....................................................... 31 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

xi 
 

IR – PERPUSTAKAAN UNIVERSITAS AIRLANGGA 

TUGAS AKHIR IMPLEMENTASI ADVERTISING FESTIVAL.. BALQIS N. N. 

DAFTAR LAMPIRAN 

 

Lampiran 1 Surat Persetujuan Praktik Kerja Lapangan ................................... 37 

Lampiran 2 Kartu Konsultasi Tugas Akhir ...................................................... 38 

Lampiran 3 Buku Harian Praktik Kerja Lapangan .......................................... 39 

Lampiran 4 Surat Selesai Praktik Kerja Lapangan .......................................... 41 

Lampiran 5 Dokumentasi ................................................................................. 42 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 


