IR-PERPUSTAKAAN UNIVERSITAS AIRLANGGA

DAFTAR PUSTAKA

Buku

Anbholt, S. (2010). Nation-Brands and The Value of Provenance. In N. Morgan, A.
Pritchard, & R. Pride, Destination Branding: Creating The Unique
Destination Proportion (pp. 26-39). Oxford: Elsevier.

Bungin, B. (2005). Metode Penelitian Kualitatif. Jakarta: Prenada Media Grup.

Disbudpar. (2016). Guide Book: Pariwisata dan Budaya Kabupaten Kediri.
Kabupaten Kediri: Disbudpar Kabupaten Kediri.

Kotler, P., & Gertner, D. (2010). Country as Brand, Product, and Beyond: A Place
Marketing and Brand Management Perspective. In N. Morgan, A.
Pritchard, & R. Pride, Destination Branding : Creating The Unique
Destination Proposition (pp. 40-56). Great Britain: Butterworth-
Heinemann.

Moleong, J. L. (2011). Metodologi Penelitian Kualitatif. Bandung: PT. Remaja
Rosda Karya.

Morgan, N., Pritchard, A., & Pride, R. (2010). Destination Branding: Creating
The Unique Destination Proposition. Oxford: Elsevier.

Rakhmat, J. (2001). Metode Penelitian Komunikasi . Bandung : PT. Remaja
Rosdakarya .

Suyami, Nurhajarani, D. R., & Sutjiatiningsih, S. (1999). Tinjauan Historis dalam
Babad Khadiri. Jakarta: Departemen Pendidikan dan Kebudayaan
Republik Indonesia.

Jurnal Ilmiah

Agusta, 1. (2003). Teknik Pengumpulan dan Analisis Data Kualitatif. Pusat
Penelitian Sosial Ekonomi, -.

Andersson, C. (2016). Public Space and The New Urban Agenda . The Journal of
Public Space, Vol. 1, No. 1, 1-10.

Xiv

SKRIPSI MONUMEN SIMPANG LIMA... HAFIDA W. ARDHANI



IR-PERPUSTAKAAN UNIVERSITAS AIRLANGGA

Ashworth, G. J. (2009). The Instruments of Place Branding: How is It Done?
European Spatial Research and Policy, Vol. 16, No. 1, 9-22.

Bachri, B. S. (2010). Meyakinkan Validitas Data melalui Triangulasi pada
Penelitian Kualitatif. Jurnal Teknologi Pendidikan, Vol. 10, No. 1, 49-50.

Braun, E. (2011). Putting City Branding into Practice. Palgrave Macmillan
Journal of Brand Management, 257-267.

Freeman, K. (2005). Creating Strategic Taglines. Emerald Group Publishing
Limited, Vol. 21, No. 10, 3-4.

Hankinson, G. (2007). The Management of Destination Brands: Five Guiding
Principles Based on Recent Developtments in Corporate Branding Theory.
Palgrave Macmillan: Journal of Brand Management, Vol. 14, No. 3, 240-
254.

Kavaratzis, M. (2009). Cities and Their Brands: Lessons from Corporate
Branding. Palgrave Macmillan Place Branding and Public Diplomacy,
Vol. 5, No. 1, 26-37.

Kavaratzis, M., & Ashworth, G. J. (2005). City Branding: An Effective Assertion
of Identity or a Transitory Marketing Trick? Tijdschrift Voor Economische
en Sociale Geografie, Vol. 96, No. 5, 506-514.

Kavaratzis, M., & Hatch, M. J. (2013). The Dynamics of Place Brands: An
identity-Based Approach to Place Branding Theory. Marketing Theory,
Vol. 13, No. 1, 69-86.

Kawi, T., & Maulana, S. (2017). Pengaruh City Branding Kota Balikpapan
terhadap Brand Attitude. E-Proceeding of Management, 1978-1985.
Mossarat, F. (2012). Brand Elements Lead to Brand Equity: Differentiate or Die .

Information Management and Business Review , 223-233.

Muratovski, G. (2012). The Role of Architecture and Integrated Design in City
Branding. Palgrave Macmillan Place Branding and Public Diplomacy,
Vol. 8, No. 3, 195-207.

Quinn, B. (2009). Festivals, Events and Tourism. In T. Jamal, & M. Robinson,
Festivals, Events and Tourism (pp. 483-503). London : Sage.

XV

SKRIPSI MONUMEN SIMPANG LIMA... HAFIDA W. ARDHANI



IR-PERPUSTAKAAN UNIVERSITAS AIRLANGGA

Smith, A., & Strand, I. V. (2011). Oslo's New Opera House: Cultural Flagship,
Regeneration Tool, or Destination Icon? European Urban & Regional
Sudies, Vol. 18, No. 1, 93-110.

Zhang, L., & Zhao, S. X. (2009). City Branding and The Olympic Effect: A Case
Study of Beijing. Elsevier: Cities, Vol. 26, 245-254.

Skripsi

Chaerani, R. Y. (2011). Pengaruh City Branding terhadap City Image (Studi
Pecitraa Kota Solo: 'The Spirit of Java'). Skripsi. Universitas Sultan Ageng
Tirtayasa.

Indafa’a, N. (2006). Perencanaan dan Perancangan CBD Simpang Lima Gumul
Kabupaten Kediri dengan Penekanan pada Pemanfaatan dan Pengolahan

Tata Guna Lahan. Skripsi. Universitas Sebelas Maret Surakarta.

Website yang mencantuman nama penulis

Hakim, M. A. (2015, Maret 18). Travel. Retrieved from Kompas:
https://travel. kompas.com/

Kania. (2018, Mei 20). Arsitektur. Retrieved from  Dekoruma:
https://www.dekoruma.com/

Mubarok, 1. (2014, Februari 27). Peristiwa. Retrieved from Merdeka:
https://www.merdeka.com/peristiwa/

Widodo, W. S. (2014, Oktober 2). Detik Travel. Retrieved from Detik:
https://travel.detik.com/

Website yang tidak mencantumkan nama penulis

-. (2016, Juli 12). Desain. Retrieved from  About Urban:
http://www.abouturban.com/

- (2018,  Februari  8). Economy.  Retrieved from  Okezone:
https://economy.okezone.com/

-. (2018, Desember 4). Gaya Hidup. Retrieved from CNN Indonesia:

https://www.cnnindonesia.com/gaya-hidup/

XVi

SKRIPSI MONUMEN SIMPANG LIMA... HAFIDA W. ARDHANI



IR-PERPUSTAKAAN UNIVERSITAS AIRLANGGA

-. (2018, Januari 4). Kumparan Travel. Retrieved from Kumparan:

https://kumparan.com/

Website
http://mww.jakarta-tourism.go.id/

http: //mww.twitter.com/@Kediri_Lagi/
https: //www.tripadvisor.co.id/
http://www.kedirikab.go.id/

http: //mww.pariwisata.kedirikab.go.id/
http: //www.kedirikab.bps.go.id/

Xvii

SKRIPSI MONUMEN SIMPANG LIMA... HAFIDA W. ARDHANI



