
 
 

59 
 

 

DAFTAR PUSTAKA 
 
36creative. (2019, April 23). Why is Strong Marketing & Branding So Important 

for New Startups? Diambil kembali dari 36creative.com: 

https://36creative.com/branding/1518/why-is-strong-marketing-branding-

so-important-for-new-startups 

Arti Kata, Definisi & Pengertian Menurut Para Ahli. (2019, July 9). PENGERTIAN 

TABULASI. Diambil kembali dari Pengertian Menurut Para Ahli: 

http://www.definisimenurutparaahli.com/pengertian-tabulasi/ 

Bandura, A. (1965). Influence of Models' Reinforcement Contingencies on the 

Acquisition of Imitative Responses. Journal of Personality and Social 

Psychology, 1(6), 589-595. 

Bandura, A. (2006). Toward a Psychology of Human Agency. Perspectives on 

Pshychologycal Science, 1(2), 164-180. 

BBVA Research. (2016). Unicorns: The Biggest Emerging Companies. Digital 

Economy Outlook, 13-17. 

Blank, S. (2010, January 25). What's A Startup? First Principles. Diambil kembali 

dari steveblank.com: https://steveblank.com/2010/01/25/whats-a-startup-

first-principles/ 

Cai, R., Lu, L., & Gursoy, D. (2018). Effect of disruptive customer behaviors on 

others' overall service experience: An appraisal theory perspective. Tourism 

Management, 330-344. 

Calefato, F., Lanubile, F., & Novielli, N. (2014). Investigating the Effect of Social 

Media on Trust Building in Customer-Supplier Relationships. Italia: Italian 

Ministry of University and Research (MIUR). 

Calopa, M. K., Horvat, J., & Lalic, M. (2014). ANALYSIS OF FINANCING 

SOURCES FOR START-UP COMPANIES. Management, Vol. 19, 19-44. 

Cassar, G. (2004). The financing of business start-ups. Journal of Business 

Venturing 19, 261-283. 



60 
 

 
 

Chavis, A. M. (2011). Social Learning Theory and Behavioral Therapy: 

Considering Human Behaviors within the Social and Cultural Context of 

Individuals and Families. Social Work in Public Health, 26, 471-481. 

Chavis, A. M. (2011). Social Learning Theory and Behavioral Therapy: 

Considering Human Behaviors within the Social and Cultural Context of 

Individuals and Families. Social Work in Public Health, 26, 471 481. 

Chen, A., Lu, Y., & Wang, B. (2017). Customers' Purchase Decision-Making 

Process in Social Commerce: A Social Learning Perspective. International 

Journal of Information Management 37, 627-638. 

Chen, A., Lu, Y., Wang, B., Zhao, L., & Li, M. (2013). What Drives Content 

Creation Behavior on SNSs? A Commitment Perspective. Journal of 

Business Research, 66, 2529-2535. 

Chen, C.-C., & Chang, Y.-C. (2018). What drives purchase intention on Airbnb? 

Perspectives of consumer reviews, information quality, and media richness. 

Telematics and Informatics, 1-12. 

Chin, W. W. (1998). The Partial Least Squares Approach for Structural Equation 

Modeling. London: Lawrence Erlbaum Associates. 

Dr. Ahmad Tanzeh, M. P. (2009). Pengantar Metode Penelitian. Yogyakarta: 

Teras. 

Dr. Riduwan, M. (2003). Skala Pengukuran Variabel-Variabel Penelitian. 

Bandung: Alfabeta. 

Fornell, C., & Larcker, D. F. (1981). Evaluating Structural Equation Models with 

Unobservable Variables and Measurement Error. Journal of Marketing 

Research, 18, 39-50. 

Galazzo, L. (2017, February 02). Leanplum. Diambil kembali dari leanplum.com: 

https://www.leanplum.com/blog/boost-app-downloads/ 

Garson, G. D. (2016). Partial Least Squares: Regression & Structural Equation 

Models. Asheboro: Statistical Associates Publishing. 

Ghozali, I. (2016). Konsep, Teknik, dan Aplikasi Menggunakan Program 

SMARTPLS 3.0. Universitas Diponegoro. 



61 
 

 
 

Google Inc. (2015). The Secrets to App Success on Google Play. United States: 

Google Play Books. 

Hadi, S. (1990). Metodologi Research 1. Yogyakarta: Andi Offset. 

Hair, J. F., Sarstedt, M., Hopkins, L., & Kuppelwieser, V. G. (2014). Partial Least 

Square Structural Equation Modeling (PLS-SEM): An Emerging Tool in 

Business Research. European Business Review, 26(2), 106-121. 

Hajli, N., Lin, X., Featherman, M., & Wang, Y. (2014). Social word of mouth: How 

trust develops in the market. International Journal of Market Research, 

56(5), 673-689. 

Henseler, J., Hubona, G., & Ray, P. A. (2016). Using PLS path modeling in new 

technology research: updated guidelines. Industrial Management & Data 

Systems 116(1)', 2-20. 

Henseler, J., Ringle, C. M., & Sinkovics, R. R. (2009). THE USE OF PARTIAL 

LEAST SQUARES PATH MODELING IN INTERNATIONAL 

MARKETING. Advances in International Marketing, Volume 20, 277-319. 

Huang, Z., & Benyoucef, M. (2017). The effects of social commerce design on 

consumer purchase decision-making: An empirical study. Electronic 

Commerce Research and Applications, 40 58. 

Inukollu, V. N., Keshamoni, D. D., Kang, T., & Inukollu, M. (2014). FACTORS 

INFLUENCING QUALITY OF MOBILE APPS: ROLE OF MOBILE APP 

DEVELOPMENT LIFE CYCLE. International Journal of Software 

Engineering & Applications (IJSEA), 5(5), 15-34. 

Iskandar. (2008). Metodologi Penelitian Pendidikan dan Sosial (Kuantitatif dan 

Kualitatif). Jakarta: Gaung Persada Group. 

Jaya, M. A., Ferdiana, R., & Fauziati, S. (2017). ANALISIS FAKTOR 

KEBERHASILAN STARTUP DIGITAL DI YOGYAKARTA. Prosiding 

SNATIF Ke-4 (hal. 167-173). Kudus: Universitas Muria Kudus. 

Jr, J. F., Sarstedt, M., Hopkins, L., & Kuppelwieser, V. G. (2014). Partial least 

squares structural equation modeling (PLS-SEM) An emerging tool in 

business research. European Business Review Vol. 26 No. 2, 106-121. 



62 
 

 
 

Koljonen, C. (2016). Marketing Research and A Plan for A Mobile Application of 

A Startup Company. Thesis Autumn, 1-45. 

Krosnick, J. A., & Presser, &. S. (2009). Question and Questionnaire Design. San 

Diego: CA: Elsevier. 

Kwok, R. (2016). 7 Best Practices for Optimizing Mobile App Experience. Diambil 

kembali dari apteligent.com: https://www.apteligent.com/white_paper/7-

best-practice-optimizing-mobile-app-experience 

Lee, Y., & Kozar, K. A. (2009). Designing Usable Online Stores: A Landscape 

Preference Perspective. Information & Management, 46, 31-41. 

Lee, Y., Chen, A. N., & Ilie, V. (2012). CAN ONLINE WAIT BE MANAGED? 

THE EFFECT OF FILLER INTERFACE AND PRESENTATION 

MODES ON PERCEIVED WAITING TIME ONLINE. MIS Quarterly, 

36(2), 365-394. 

Likert, R. (1932). A Technique for the Measurement of Attitudes. Archives of 

Psychology Volume 22, 1-55. 

LIQUID STATE. (2017). 15 Key Ingredients for a Successfull Mobile App. Diambil 

kembali dari liquid-state.com: https://liquid-state.com/ingredients-

successfull-mobile-app/ 

Lorenzo, O., Kawalek, P., & Ramdani, &. B. (2008). THE DIFFUSION OF 

ENTERPRISE SYSTEMS WITHIN ORGANIZATIONS: A SOCIAL 

LEARNING THEORY PERSPECTIVES. Information & Management, 

49(1), 47-57. 

Margono, D. S. (2004). Metodologi Penelitian Pendidikan. Jakarta: Rineka Cipta. 

MobileAppDaily Team. (2019, February 08). Why Your App Needs Reviews - 

Importance And Benefits. Diambil kembali dari mobileappdaily.com: 

https://www.mobileappdaily.com/2018/11/20/why-your-app-need-reviews 

Muro, M., & Jeffrey, &. P. (2008). A Critical Review of the Theory and Application 

of Social Learning in Participatory Natural Resource Management 

Processes. Journal of environmental planning and management, 51(3), 325-

344. 



63 
 

 
 

Nabavi, R. T. (2012, January). ResearchGate. Diambil kembali dari 

researchgate.net: https://www.researchgate.net/publication/267750204 

O'Fallon, M. J., & Butterfield, K. D. (2012). The Influence of Unethical Peer 

Behavior on Observers' Unethical Behavior: A Social Cognitive 

Perspective. Journal of Business Ethics, 109(2), 117-131. 

Ries, E. (2011). The Lean Startup. New York: Crown Business. 

SmartPLS. (2019, April 21). Model Fit. Diambil kembali dari SmartPLS: 

https://www.smartpls.com/documentation/algorithms-and-

techniques/model-fit 

Startup Ranking. (2018, September 12). Countries - With the Top Startups 

Worldwide. Diambil kembali dari startupranking: 

https://www.startupranking.com/countries 

Statista. (2018, January 31). Market Share of Mobile Operating Systems in 

Indonesia from January 2012 to December 2017*. Diambil kembali dari 

statista: https://www.statista.com/statistics/262205/market-share-held-by-

mobile-operating-systems-in-indonesia/#0 

Statista. (2018, September 13). Number of Apps Available in Leading App Stores 

as of 1st Quarter 2018. Diambil kembali dari statista: 

https://www.statista.com/statistics/276623/number-of-apps-available-in-

leading-app-stores/ 

Sugiyono. (2013). Metodologi Penelitian Kuantitatif, Kualitatif, dan R&D. 

Bandung: Alfabeta. 

Sutopo. (2019, 7 8). PENENTUAN JUMLAH SAMPEL DALAM PEELITIAN. 

Diambil kembali dari ejurnal.stiedharmaputra: 

http://ejurnal.stiedharmaputra-

smg.ac.id/index.php/JEMA/article/download 

Tien, D. H., Rivas, A. A., & Liao, Y.-K. (2018). Examining the influence of 

customer-to-customer electronic word-of-mouth on purchase intention in 

social networking sites. Asia Pacific Management Review, 1-12. 



64 
 

 
 

Venkatesh, V., Morris, M. G., Davis, G. B., & Davis, F. D. (2003). USER 

ACCEPTANCE OF INFORMATION TECHNOLOGY: TOWARD A 

UNIFIED VIEW. MIS QUARTERLY 27(3), 425-478. 

Viandhy, Okta, A., & Ratnasari, R. T. (2014). Pengaruh Kualitas Layanan Terhadap 

Niat Ulang Dengan Menggunakan Produk yang Melalui Kepercayaan 

Nasabah Bank Syariah Mandiri. Jestt 1, 546-564. 

Yadav, R., & Pathak, G. S. (2016). Young consumers' intention towards buying 

green products in a developing nation: Extending the theory of planned 

behavior. Journal of Cleaner Production. 

Yamin, S., & Kurniawan, H. (2011). Generasi Baru Mengolah Data Penelitian 

dengan Menggunakan Partial Least Square Path Modeling. Jakarta: 

Salemba Infotek. 


