IR — PERPUSTAKAAN UNIVERSITAS AIRLANGGA

DAFTAR PUSTAKA

Anastasiei, B., & Dospinescu, N. (2019). Electronic Word-of-Mouth for Online
Retailers: Predictors of Volume and Valence. Sustainability.

Anshori, N. S. (2013). MAKNA KERJA (Meaning of Work) Suatu Studi Etnografi Abdi
Dalem Keraton Ngayogyakarta Hadiningrat Daerah Istimewa Yogyakarta .

Arifin, J. (2017). SPSS 24 untuk Penelitian dan Skripsi. Jakarta: Elex Media

Komputindo.

Babbie, E. (2007). The Basics of Social Research. Cengage Learning.

Bae, S. and Lee, T. (2011). Gender Differences in Consumers’ Perception of Online

Consumer Views. Electronic Commerce Research, 11, 201-214.

Bakos, J.Y. (1991). A strategic analysis of electronic marketplaces. Manage Inf Syst
Q 1991;15: 295-311 (September).

Bansal, H.S., Voyer, P.A. (2003). Word-of-mouth processes within a services purchase
decision context. J Serv Res 2000;3(2):166-77.

Bickart, B., R. M. Schindler. (2001). Internet forums as influential sources of consumer

information. J. Interactive Marketing 15(3) 31-40.

Bone, P.F. (1992). Determinants of Word-of-Mouth communication during product
consumption. Advances in Consumer Research, 19, 579-583.

Breazeale, M. (2009). FORUM — Word of mouse — An assessment of electronic word-
of-mouth research. International Journal of Market Research, 51(3), 297-318.
doi:10.2501/S1470785309200566

Castells, Manuel. (2002). The Internet Galaxy. Oxford: Oxford University Press

Carlson, Elwood. (2008). The Lucky Few: Between the Greatest Generation and the

Baby Boom. Springer. p. 29. ISBN 978-1402085406.

Charlton, G. (2015). Ecommerce consumer reviews: Why you need them and how to

use  them.  Retrieved 25 September 2019,  from HYPERLINK

"https://econsultancy.com/blog/9366-ecommerce-consumer-reviews-why-you-

SKRIPSI PENGARUH ONLINE CONSUMER... MARIA CIKA


https://books.google.com/?id=zUJgaHde6YUC&pg=PT45
https://books.google.com/?id=zUJgaHde6YUC&pg=PT45
https://en.wikipedia.org/wiki/International_Standard_Book_Number
https://en.wikipedia.org/wiki/Special:BookSources/978-1402085406

IR — PERPUSTAKAAN UNIVERSITAS AIRLANGGA

need-them-and-how-to-use-them/" https://econsultancy.com/blog/9366-

ecommerce-consumer-reviews-why-you-need-them-and-how-to-use-them/

Chen, C.-H., Nguyen, B., Klaus, P. “Phil”, & Wu, M.-S. (2015). Exploring Electronic
Word-of-Mouth (eWOM) in The Consumer Purchase Decision-Making Process:
The Case of Online Holidays — Evidence from United Kingdom (UK)
Consumers. Journal of Travel & Tourism Marketing, 32(8), 953—
970. doi:10.1080/10548408.2014.956165

Cheong, Hyuk Jun, and Margaret A. Morrison. (2008). Consumers’ Reliance on
Product Information and Recommendations Found in UGC. Journal of
Interactive Advertising, 8 (2), 1-17.

Cheung, Christy M. K., Lee, Matthew K. O., Thadani, Dimple R. (2009). The Impact
of Positive Electronic Word-of-Mouth onConsumer Online Purchasing
Decision.

Chun, Natalie. (2010). Middle Class Size in the Past, Present, and Future: A
Description of Trends in Asia.

Comegys, C., Hannula, M. and Vaisanen, J. (2009). Effects of consumer trust and risk
on online purchase decision-making: A comparison of Finnish and United
States students. International Journal of Management, vol. 26, no. 2, pp. 295-
308.

Coomes, M., DeBard,R. (2004). Serving the Millennial Generation. San Francisco:
Jossey-Bass.

Egan, J. (2007). Marketing Communications. Cengage Learning EMEA.

Elcom. (2010). Seri Kilat Belajar SPSS 17. Yogyakarta: Penerbit Andi.

eMarketer. (2016). How Younger and Older Millennial Shoppers Differ.

http://www.emarketer.com/Article/HowY oungerOlderMillennialShoppersDifte
/101347 1#sthash.jaLRbfDU.dpuf, 12.09.2016

Engelbertink, A., & Hullebusch, S. v. (2017). The effects of education and income on
consumers’ motivation to read online hotel reviews.

Etikan, 1., & Bala, K. (2017). Sampling and Sampling Methods. Biometrics &

Biostatistics International Journal.

SKRIPSI PENGARUH ONLINE CONSUMER... MARIA CIKA


https://econsultancy.com/blog/9366-ecommerce-consumer-reviews-why-you-need-them-and-how-to-use-them/
https://econsultancy.com/blog/9366-ecommerce-consumer-reviews-why-you-need-them-and-how-to-use-them/

IR — PERPUSTAKAAN UNIVERSITAS AIRLANGGA

Evans, Dave and Mckee, Jake. (2010). Social Media Marketing. Wiley Publishing, Inc.
Indianapolis.

Fan, Y.W., Miao, Y.F., Fang, Y.H., Lin, R.Y. (2013). Establishing the adoption of
electronic word-of-mouth through consumers’ perceived credibility. Int Bus Res
6(3):58

Fill, C., Jamieson, B. (2011). Marketing Communications. Edinburgh: Heriot-Watt
University.

Frey, William H. (2018). THE MILLENNIAL GENERATION: A demographic bridge

to America’s diverse future. BROOKINGS.

Ghasemi, A., & Zahediasl, S. (2012). Normality Tests for Statistical Analysis: A Guide
for Non-Statisticans.

Ghozali, Imam. (2011). Aplikasi analisis multivariate dengan program IBM SPSS
20,00. Universitas diponegoro, Semarang.

He, W., Zha, S., Li, L. (2013). Social media competitive analysis and text mining: a
case study in the pizza industry. Int. J. Inf. Manage. 33 (3), 464-472.

Hennig-Thurau, T., Walsh, G., & Walsh, G. (2003). Electronic Word-of-Mouth:

Motives for and Consequences of Reading Customer Articulations on the
Internet. International Journal of Electronic Commerce, 8(2), 51-74.

Hennig-Thurau, T., Gwinner, Kevin P., Walsh, G., Gremler, Dwayne D. (2004).
Electronic word-of-mouth via consumer opinion platforms: what motivates
consumers to articulate themselves on the internet?. ] Interact Market
2004;18:38-52.

Howe, N., Strauss W. (1993). Millennials Rising: The Next Greatest Generation. New

York: Vintage Books.
Howe, N., Strauss W. (2003). Millennials Go to College. Great Falls, VA: American
Association of Collegiate Registrars and Life Course Associates; 70-84.

Howe, Neil. (2014). Introducing the Homeland Generation (Part 1 of 2) . Forbes.

Huang, J.-H., & Chen, Y.-F. (2006). Herding in Online Product Choice.

IDN Research Institute. (2019). Indonesia Millennial Report.

SKRIPSI PENGARUH ONLINE CONSUMER... MARIA CIKA


https://www.forbes.com/sites/neilhowe/2014/10/27/introducing-the-homeland-generation-part-1-of-2/#7420cde74fdc

IR — PERPUSTAKAAN UNIVERSITAS AIRLANGGA

Ismagilova, E. D. (2017). Electronic Word of Mouth (eWOM) in the Marketing
Context. Swansea: Springer Nature.

Johann, M. (2015). Services Marketing. Warszawa: Szkola Glowna Handlowa w
Warszawie

Jumaat, D. (2010). Asia Pacific Future Gov. Retrieved on December/29/2019 from
http://www.futuregov.asia/articles/2010/may/13/in donesia-reveals-plans-
bridge-digital-divide/

Katawetawaraks, C., Wang, Cheng Lu. (2011). Online Shopper Behavior: Influences
of Online Shopping Decision. Asian Journal of Business Research.

Kayode, O. (2014). Marketing Communications. Bookboon.com.

Kent, R. (2015). Analysing Quantitative Data. SAGE Publications Ltd;.

Kimmel, A. J. (2005). Marketing Communication : New Approaches, Technologies,
and Styles. New York: Oxford University Press.

Kotler, P., & Armstrong, G. (2006). Principles of Marketing. New Jersey: Pearson
Education, Inc.

Kotler, P., & Armstrong, G. (2011). Principles of Marketing (14" Edition). Prentice
Hall.

Kreis, H.; Gottschalk, S. Relating eWOM motives to eWOM channel choice: Why do

we do what we do?. Schmalenbach Bus. Rev. 2015, 4, 406—429.

Nawi, H. R. (2017). Perilaku Kebijakan Organisasi. Bandung: Eksis Media Grafisindo

Laudon, K.C. and Traver, C.G., (2009), E-Commerce Business. Technology. Society,

5™ edition, Prentice Hall, New Jersey.

Lee, J; Lee, J. N. (2009). Understanding the product information inference process in
electronic word-of-mouth: An objectivity— subjectivity dichotomy perspective,
Journal of Information & Management, Vol. 46, pp. 302-311.

Li, N., & Zhang, P. (2002). CONSUMER ONLINE SHOPPING ATTITUDES AND

BEHAVIOR: AN ASSESSMENT OF RESEARCH. Eighth Americas Conference

on Information Systems.

SKRIPSI PENGARUH ONLINE CONSUMER... MARIA CIKA



IR — PERPUSTAKAAN UNIVERSITAS AIRLANGGA

Lin, X., Featherman, M., Brooks, S. L., & Hajli, N. (2018). Exploring Gender
Differences in Online Consumer Purchase Decision Making: An Online
Product Presentation Perspective.

Lowery, J. W. (2001). The Millennials Come to College: John Wesley Lowery Talks
with William Strauss. About Campus; 6, 6- 12.

Lupiyoadi, R., Hamdani, A. (2006). Manajemen Pemasaran Jasa. Jakarta: Salemba
Empat.

Mayer, R. C., Davis, J. H., & Schoorman, F. D. (1995). An integrative model of
organizational trust. Academy of Management Review. 20, 709-734

Mitchell, T.R. (1982). Motivation: new direction for theory, research, and practices.

Academy of Management Review, 7, 80-88.

Montgomery, D. C., Peck, E. A., Vining, G. G. (2015). Introduction to Linear
Regression Analysis. New Jersey: John Wiley & Sons.

Nisfiannoor, M. (2009). Pendekatan statististika Modern untuk Ilmu Sosial . Jakarta:
Salemba Humanika.

OEDC. (2001). Understanding The Digital Divide. Paris

Park, D.-H., & Kim, S. (2008). The effects of consumer knowledge on message
processing of electronic word-of-mouth via online consumer reviews.
Electronic Commerce Research and Applications 7 399—410.

Purba, F. D., Sulistyarini, E., & Sadalia, I. (2018). The Influence of Product Quality on
Purchase Intention Through Electronic Words of Mouth in PT. Telkomsel
Medan. The 2018 International Conference of Organizational Innovation
Volume 2018.

Putranti, H. R., & Pradana, F. D. (2015). ELECTRONIC WORD OF MOUTH (E-
WOM), KEPUASAN KONSUMEN DAN PENGARUH LANGSUNG DAN TAK
LANGSUNG TERHADAP MINAT BELI KONSUMEN (STUDI PADA
MAHASISWA FEB UNTAG DI SEMARANG). MEDIA EKONOMI DAN
MANAJEMEN Vol. 30 .

SKRIPSI PENGARUH ONLINE CONSUMER... MARIA CIKA



IR — PERPUSTAKAAN UNIVERSITAS AIRLANGGA

R. T. Frambach, H. C. A. Roest and T. V. Krishnan. (2007). The impact of consumer
Internet experience on channel preference and usage intentions across the
different stages of the buying process,| Journal of Interactive Marketing, vol. 21,
no. 2, pp. 26-41.

Rogers, E.M. (1995), Diffusion of Innovations, The Free Press, New York, NY.

Rubin, A., & Babbie, E. R. (2009). Essential Research Methods for Social Work.
Cengage Learning.

Schiffman, L. G., & Kanuk, L. L. (2008). Perilaku Konsumen. New Y ork: Indeks.

Senecal, S., Nantel, J.. (2004). The Influence of Online Product Recommendations on
Consumers’ Online Choices. Journal of Retailing, 80, 159-169.

Smith, K. T. (2011). Digital marketing strategies that Millennials find appealing,
motivating, or just annoying. Journal of Strategic Marketing, 19(6), 489-499.
http://doi.org/10.1080/0965254X.2011.581383

Sohaib, M., Hui, P., & Akram, U. (2018). Impact of eWOM and risk-taking in gender

on purchase intentions: evidence from Chinese social media. Int. J. Information
Systems and Change Management, Vol. 10, No. 2, 2018.

Sugiyono. (2013). Metode Penelitian Kuantitatif, Kualitatif dan R&D. Bandung:
Alfabeta.

Tabbane, R. S., & Hamouda, M. (2013). EXPOSURE TO EWOM AND CONSUMER

BEHAVIOR DOES GENDER MATTER?

TAYLOR PAUL, KEETER SCOTT .(2010). Millennials: A Portrait of Generation
Next: Confident, Connected, Open to Change. Washington. DC: The Pew
Research Center

Trusov, M., Bucklin, R., & Pauwels, K. (2009). Effects of Word-of-Mouth Versus
Traditional Marketing: Findings from an Internet Social Networking Site.
Journal of Marketing, 73(5), 90-102.

UNFPA. (2014). UNFPA Indonesia Monograph Series: Youth Indonesia.

Valentine, D. B., & Powers, T. L. (2013). Generation Y values and lifestyle segments.

Journal of Consumer Marketing, 30(7), 597-606. http://doi.org/10.1108/JCM-
07-2013-0650.

SKRIPSI PENGARUH ONLINE CONSUMER... MARIA CIKA


http://doi.org/10.1080/0965254X.2011.581383
http://doi.org/10.1108/JCM-07-2013-0650
http://doi.org/10.1108/JCM-07-2013-0650

IR — PERPUSTAKAAN UNIVERSITAS AIRLANGGA

Van Dijk, J. (2006). The Network Society. Second edition. London: Sage Publishing,
Inc
Yan, G., He, W., Shen, J., Tang, C. (2014). Research on the interactive effects of online
scores. Commerce Res. Appl. 13 (6), 402-408.
Zur, O., Walker, A. (2011). On Digital Immigrants and Digital Natives: How the
Digital Divide Affects Families, Educational Institutions, and the Workplace.
Zur Institute — Online Publication. Retrieved on December/29/2019 from

http://www.zurinstitute.com/digital divide.html.

SKRIPSI PENGARUH ONLINE CONSUMER... MARIA CIKA



