
 
 

78 
 

DAFTAR PUSTAKA 

 

Anin, F. (2008). Hubungan Self Monitoring dengan Impulsive Buying 

terhadap Produk Fashion pada Remaja. Jurnal Psikologi. Vol. 3, 

No. 2. 

 

Asosiasi Penyelenggara Jasa Internet Indonesia. (2017). Laporan Survei 

APJII 2017 Vol 1.3. 

 

Averill. J.R.. 1973. Personal Control Over Aversive Stimuli and Its 

Relationship to Stress. Psychological Bulletin, 80 (4), 286-303. 
 

Azwar, S. (2014). Penyusunan Skala Psikologi. Yogyakarta: Pustaka 

Pelajar. 

 

Batubara, J. R. (2010). Adolescent development (perkembangan remaja). 

Sari Pediatri, 12 (1), 21-29. 
 

Baumeister, R. F. (2002). Yielding To Temptation: Self Control Failure, 

Impulsive Purchasing, and Customer Behavior. Reflections and 

Reviews. Journal of Consumer Research, 28, 670-676. 

 

Baumeister, R.F., Vohs, K.D., & Tice, D.M. (2007). The Strength Model 

of Self Control. Psychological Science, vol.16, no.6, pag.351-355. 

 

Chita, R. C. M., David, L., & Pali, C. (2015). Hubungan Antara Self-
Control dengan Perilaku Konsumtif Online Shopping Produk 
Fashion Pada Mahasiswa Fakultas Kedokteran Universitas Sam 
Ratulangi Angkatan 2011. Jurnal e-Biomedik (eBm), Volume 3, 

Nomor 1, Januari-April 2015. 

 

Diba, D. S. (2014). Peranan Kontrol Diri Terhadap Pembelian Impulsif 
Pada Remaja Berdasarkan Perbedaan Jenis Kelamin di 
Samarinda. eJournal Psikologi, 1 (3): 313-323. 

 

Faridathalla, N., & Hatzz, M. I. (2016). Hubungan locus of control dengan 

impulse buying konsumen online shop instagram studi pada 

mahasiswa fakultas ilmu komunikasi di telkom univesity. 

Prosiding Psikologi,2(1), 159-164. 

SKRIPSI HUBUNGAN ANTARA KONTROL...

IR-PERPUSTAKAAN UNIVERSITAS AIRLANGGA

REYHAN RESPATI



79 
 

 
 

 

Feist, J dan Feist, J.G. (2010). Teori Kepribadian, Edisi 7. Jakarta: 

Salemba Humanika. 

 

Fitriana, N & Koentjoro. (2009). Keranjingan Berbelanja Pada Wanita 

Bekerja., Vol. 7, 48-57. 

 

Hernawan. (2012, January 21). marketing.co.id. Retrieved February 25, 

2019, from www.marketing.co.id:  http://www.marketing.co.id/10-

karakterunik-konsumen-indonesia/. 

 
Hootsuite and We Are Social. (2019, January 31). We are social.com. 

Digital in 2019: Essential Insights Into Internet, Social Media, 

Mobile, and E-Commerce Use Around The World. Retrieved 

March 25, 2019, fromhttps://wearesocial.com/blog/2019/01/global-

digital-report-2019. 

 

Hurlock, E. B. (1997). Psikologi Perkembangan: Suatu Pendekatan 
Sepanjang Rentang Kehidupan. Jakarta: Erlangga. 

 

Hurlock, E.B. (1980). Developmental Psychology: A Life-Span Approach 

Fifth Edition. New York: McGraw-Hill Book Company. 

 

Hurlock, EB. (2006). Adolence Development (4th ed). Tokyo: MC Graw-

Hill Kogokusha Ltd. 

 

Kartono, Kartini. 2006. Peran Keluarga Memandu Anak. Jakarta: CV. 

Rajawali. 

 

Kemp, S. (2016). Digital in 2106. Singapore: We Are Social. 

 

Kotler, P., & Amstrong, G. (2005). Prinsip-prinsip Pemasaran, Edisi 
Kedelapan, Jilid 1. Jakarta: Erlangga. 

 

Laudon, Kenneth C, Jane P. (2002). Essentials of Management 

Information System. Edisi kelima. Prentice-Hall, Inc., New Jersey. 

 

Lazarus, R.S. (1976). Pattern of adjusment. Tokyo: McGraw Hill Book 

Co. 
 

SKRIPSI HUBUNGAN ANTARA KONTROL...

IR-PERPUSTAKAAN UNIVERSITAS AIRLANGGA

REYHAN RESPATI



80 
 

 
 

Lee, J. A., & Kacen, J. J. (2008). Cultural influences on consumer 

satisfaction with impulse and planned purchase decisions. Journal 
of Business Research, 61, 265-272. 

 

Maholtra, N. K. (2010). Marketing Research: An Applied Orientation, 
Sixth Edition. United States of America: Pearson Education, Inc. 

 

Mai, N. T., Jung, K., Lantz, G., & Loeb, S. G. (2003). An Exploratory 

investigation into impulse buying behavior in a transitional 

economy: A study of Urban consumers in Vietnam. Journal of 
International Marketing,11(2), 13-35. 

 

Markplus Insight. (2012, April 25). Marketeers.com. Hasil survei spending 

behavior anak muda Indonesia. Retrieved March 19, 2019, from 

http://marketeers.com/segmentasi-anak-muda-indonesia-

berdasarkan-spending-behavior/ 
 

Martin, S. (2014, May 29). Ibtimes.co.uk. Mobile Retail: Almost Half 

European Shoppers Use Smartphones for Impulse Buys. Retrieved 

January 19, 2019, from International Business Times: 

http://www.ibtimes.co.uk/ mobileretail- almost-half-european-

shoppers-use-smartphone- simpulse - buys-1450177. 

 

Mittal, A. (2013). E-commerce: It’s Impact on consumer Behavior. Global 
Journal of Management and Business Studies, pp. 131-138. 

 

Neuman, W. L. (2007). Basic of Social Research: Qualitative and 
Quantitative Approaches. Boston: Pearson Education Inc. 

 

Nielsen. (2014). Nielsen.com. Konsumen Indonesia Mulai Menyukai 

Belanja Online. Retrieved April 20, 2019, from 20 

http://nielsen.com/id/en/press-room/2014/konsumen-indonesia-

mulai-menyukai-belanja-online.html 

 

Noor, S. (2011). Metodologi Penelitian: Skripsi, Tesisi, Disertasi, dan 

Karya Ilmiah. Rawamangun, Jakarta: Kencana. 
 
Ozen, H., & Engizek, N. (2014). Shopping online without thinking: being 

emotional or rational? Asia Pacific Journal of Marketing and 
Logistics, Vol. 26 Iss 1 pp. 78 - 93. 

 

SKRIPSI HUBUNGAN ANTARA KONTROL...

IR-PERPUSTAKAAN UNIVERSITAS AIRLANGGA

REYHAN RESPATI



81 
 

 
 

Pallant, J. (2010). SPSS Survival Manual: A step by step guide to data 
analysis using SPSS (4th. ed). Australia: Allen & Unwin Book 

Publishers. 

 

Park, E.J., Kim, E.Y., Funches, V.M. and Foxx, W. (2012). Apparel 

product attributes, web browsing, and e-impulse buying on 

shopping websites. Journal of Business Research, Vol. 65 No. 11, 

pp. 1583-1589. 
 

Putri, R. K. (2017). Pengaruh Tipe Kepribadian (Big Five Personality) 

Terhadap Pembelian Impulsif (Impulsive Buying) Pada Konsumen 

Online Shop. Skripsi. Surabaya: Universitas Airlangga. 

 

Rawes, E. (2014, November 28). 3 Statistics You Should Know About 
Impulse Buying. Retrieved January 24, 2019, from The Cheat 

Sheet: Save Time, Know Everything: 

http://www.cheatsheet.com/personal-finance/3-statistics-you-

should-know-aboutimpulse-buying.html/?a=viewall 

 

Rook, D. W., & Fisher, R. J. (1995). Normative Influences on Impulsive 

Buying Behavior. Journal of Consumer Research, Vol. 22, No. 3, 

pp. 305-313. 

 

Santrock, J. W. (2003). Adolescene Perkembangan Remaja. Jakarta: 

Erlangga. 

 

Sarwono. (2002). Psikologi dalam Praktek. Jakarta: Restu Agung. 

 

Sulistyawati, P. A. (2016). Hubungan Antara Kontrol Diri dan 

Kecenderungan Impulsive Buying Remaja Akhir Putri Pada 

Produk Fashion. Skripsi. Yogyakarta: Universitas Sanata Dharma.  

 

Sumarwan, Ujang. (2011). Perilaku Konsumen Teori dan Penerapannya 
dalam Pemasaran. Bogor: Ghalia Indah. 

 

Tangney, J.P., Baumeister, R.F., & Boone, A.L. (2004). High Self-Control 

Predict Good Adjustment, Less Pathology, Better Grades, and 

Interpersonal Success. Journal of Personality. 72(2). 271-282. 

 

SKRIPSI HUBUNGAN ANTARA KONTROL...

IR-PERPUSTAKAAN UNIVERSITAS AIRLANGGA

REYHAN RESPATI



82 
 

 
 

Taylor, K. (23 November 2015). businessinsider.co.id. Diakses pada 

tanggal 17 Januari 2017 dari businessinsider.co.id: 

http://www.businessinsider.co.id/e-commerce-impulse-buy-

category-2015-11/?r=US&IR=T#UpLIWAbuCoSoSPQF.97 

 

Tempo. (21 Juni, 2011). tempo.co. Diakses pada tanggal 31 Maret 2019, 

darim.tempo.co:https://m.tempo.co/read/news/2011/06/21/0903422

65/pembelanjaindonesia-makin-impulsif 

 

The Tech Faq. (2008), “Top reasons why people shop online,” 

http://www.thetechfaq.com/2008/09/29/top-reasons-why-people-

shoponline/, Thetechfaq.com. 

 

Utami, A.F, Sumaryono. (2008). Pembelian Impulsif Ditinjau dari Kontrol 

Diri dan Jenis Kelamin pada Remaja. Jurnal Psikologi Proyeksi. 1 (3), 

46-57. 

 

Verhagen, T., & Dolen, W. v. (2011). The influence of online store beliefs 

on consumer online impulse buying: A model and empirical 

application. Information & Management, 320–327. 

 

Verplanken, B., & Herabadi, A. (2001). Individual Differences in Impulse 

Buying Tendency: Feeling and no Thinking. European Journal of 
Personality, 1- 13. 

 

Wicaksono. (2017). Pengaruh Faktor Psikologis Konsumen Terhadap 

Pembelian Impulsif. Jurnal Administrasi Bisnis (JAB), Vol. 46 

No.2. 

 

  

SKRIPSI HUBUNGAN ANTARA KONTROL...

IR-PERPUSTAKAAN UNIVERSITAS AIRLANGGA

REYHAN RESPATI


