IR - PERPUSTAKAAN UNIVERSITAS AIRLANGGA

3.4 Data ANalYSIS ....veit i 36

CHAPTER 4 EXAMPLE OF DATA ANALYSIS

AL INGONESIA ettt et 37
ALLAAS L 2008 .o 37
4.1.2 A0S 2 2000 .o, 43
A2 INOIA oo 48
A.2.1 AAS L 2008 .o 48
A.2.2 A0S 2 2000 .o 52
4.3 SOULN KOTEA .. e e e e 55
A.3.1AAS L 2008 .o, 56
432AdS2 2019 ..o T 59

CHAPTER 5 CONSLUSION AND SUGGESTIONS

5.1 CONCIUSION ..ot 63
5.2 SUQQESLIONS ... ettt e e e e e 64
REFERENCES

TESIS REPRESENTATION OF ASIAN... FENY ANGGERIA



IR - PERPUSTAKAAN UNIVERSITAS AIRLANGGA

REPRESENTATION OF ASIAN BEAUTY IN THE BODY SHOP
ADVERTISEMENTS AT INSTAGRAM: MULTIMODAL
ANALYSIS

Abstract

This research is focusing on gender study in beauty product, Body Shop, used
Multimodal analysis as the core of analysis. It identifies top 3 countries in Asia
whose consumers are numerous rather than others: Indonesia, India, and South Korea.
This analysis used qualitative research approach with purposive sampling. The data
were collected through collecting, tabulating, selecting, and screening the chosen
advertisements. This study was conducted in Body Shop’s Instagram:
@thebodyshopindo, @thebodyshopindia, @thebodyshop_korea. The Body Shop
which is recognized as the beauty product in worldwide market and has number of
retails in the selected country. The samples are six ads of each selected country
regarding the periode of Ambassador from August 2018 to August 2019. The result
of this study showed that advertisements in Indonesia tends to use multicultural play
rather than Indonesian model. This may identify that since the past time until now,
women beauty is related with colonization outlook which identifies Indonesian
women who has mixed blood face is the prettiest. India has to do with body skincare.
Women are looked to be perfect when they have a white skin which shown under the
play of their hand. Feminine touch is the most updated outlook for Indian women.
South Korea represented by male representation as the beauty ambassador. Lexical
choice is considered as linguistic while visual image is described through cultural
context to acknowledge the situation of present of Body Shop.
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