IR - PERPUSTAKAAN UNIVERSITAS AIRLANGGA

DAFTAR PUSTAKA

Anderson, J. C., & Narus, J. A. (1990). A Model of Distributor Firm and
Manufacturer Firm Working Partnerships. Journal of Marketing.

Arikunto, S. (2006). Prosedur Penelitian Suatu Pendekatan Praktik Edisi Revisi.
Jakarta : Rineka Cipta.

Bingham, L. B., & O’Leary, R. (2014). Big Ideas in Collaborative Public
Management. In Big ldeas in Collaborative Public Management.

Blackburn, S. (2003). Trust, cooperation, and human psychology. In Trust and
Governance.

Brinkerhoff, J. M. (2002). Government-nonprofit partnership: A defining
framework. Public Administration and Development.

Carnwell, R., & Carson, A. (2004). The concepts of partnership and collaboration.
Effective Practice in Health, Social Care and Criminal Justice: A Partnership
Approach.

Castleberry,S.B. (2010). Selling building partnership edition 8th. New York : Mc
graw-hill education.

David, J. (2009). Selling and Sales Management 8th Edition. New York : Essex.
David,S. (2009). 'strategic sales conversations as a foundation for effective
partnership selling’, journal of business and economic's research, p. volume 7

no.2

Donney,M., & Cannon, J.P. (1997). An Examination of the Nature of Trust in
Buyer-Seller Relationship. Journal of Marketing, 2 (61), p. 33-51.

Falcone, R., & Castelfranchi, C. (2004). Trust dynamics: How trust is influenced
by direct experiences and by Trust itself. Proceedings of the Third
International Joint Conference on Autonomous Agents and Multiagent
Systems, AAMAS 2004.

Ganesan, S. (1994). Determinant of Long Term Orientation in Buyer-Seller
Relationship. Journal of Marketing, p.1-19.

Hunt, S. D., & Morgan, R. M. (1994). Relationship marketing in the era of network
competition. Marketing management, 3(1), 18.

100

TESIS PENGEMBANGAN KEMITRAAN DENGAN ... ABDUL KOHAR MUDZAKIR



IR - PERPUSTAKAAN UNIVERSITAS AIRLANGGA 101

Jafar H.,& Muhammad., (1999). Kemitraan Usaha. Jakarta : Pustaka Sinar Harapan.

Keputusan  Menteri Kesehatan Nomor 129 Tahun 2008 Tentang Standar
Pelayanan Minimal Rumah Sakit. Jakarta : Kementerian Kesehatan
Republik Indonesia.

Meyer, J. P., & Allen, N. J. (2004). TCM Employee Commitment Survey Academic
Users Guide 2004. London, Ontario, Canada: The University of Western
Ontario, Department of Psychology.

Mobhr, J. J., Fisher, R. J., & Nevin, J. R. (1996). Collaborative communication in
interfirm relationships: Moderating effects of integration and control. Journal
of Marketing.

Mohr, J., & Nevin, J. R. (1990). Communication Strategies in Marketing Channels:
A Theoretical Perspective. Journal of Marketing.

Morgan, R. M., & Hunt, S. D. (1994). The Commitment — Trust Theory of
Relationship Journal of Marketing, 12 (2) p 20-38.

Notoatmodjo, S. (2003). Pengembangan Sumber Daya Manusia. Jakarta: Rineka
Cipta.

Notoatmodjo, S. (2008). Metodologi Penelitian Kesehatan. Jakarta: Rineka Cipta.
Peraturan Menteri Kesehatan Republik Indonesia Nomor 3 Tahun 2020 Tentang
Klasifikasi Rumah Sakit. Jakarta : Kementerian Kesehatan Republik

Indonesia.

Peraturan Presiden Nomor 12 Tahun 2013 tentang Jaminan Kesehatan Nasional.
Jakarta: Kementerian Hukum dan Hak Asasi Manusia.

Peraturan Menteri Kesehatan Republik Indonesia Nomor 19 Tahun 2014, Tentang
Penggunaan Dana Kapitasi Jaminan Kesehatan Nasional Untuk Jasa
Pelayanan Kesehatan Dan Dukungan Biaya Operasional Pada Fasilitas
Kesehatan Tingkat Pertama Milik Pemerintah Daerah

Robbins, S. P., & Judge, T. a. (2007). Organizational Change and Stress
Management. In Organizational Behavior.

Sugiyono. (2008). Memahami Penelitian Kuantitatif. Bandung : Alfabeta

TESIS PENGEMBANGAN KEMITRAAN DENGAN ... ABDUL KOHAR MUDZAKIR



IR - PERPUSTAKAAN UNIVERSITAS AIRLANGGA 102

Sulistiyani, A.T,. (2004). Kemitraan dan Model-Model Pemberdayaan. Gaya
Media.Yogyakarta. Hal 129.

Tanner, J. F., & Castleberry, S. B. (1995). Professional Selling and Relationship
Marketing: Moving from Transactional Role-Playing to Partnering. Journal of
Marketing Education.

Undang-Undang Nomor 44 Tahun 2009 Tentang Rumah Sakit. Jakarta : Menteri
Hukum dan Hak Asasi Manusia.

William,C.M. (2005). The evolution of the seven steps of selling, Industrial
marketing management, 34(12), pp. 13-22

TESIS PENGEMBANGAN KEMITRAAN DENGAN ... ABDUL KOHAR MUDZAKIR



