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ABSTRAK

Terlepas dari tren wisatawan untuk mencicipi ethnic food, saat ini banyak ethnic food
Indonesia yang terancam punah. Tingkat paparan informasi yang diterima konsumen
menunjukkan pengaruh positif terhadap penerimaan mereka atas ethnic food. Pada
umumnya, wisatawan mengonsumsi ethnic food sebagai kegiatan konsumsi yang
didorong motivasi hedonis. Daya tarik tampilan fisik dan harapan konsumen atas rasa
makanan merupakan faktor penting yang mendorong konsumen untuk mengonsumsi
makanan hedonis. Tujuan dari penelitian ini adalah untuk mengetahui efektivitas
periklanan food attractiveness, taste expectation dan purchase intention yang
dipengaruhi oleh presentation modality, food claim dan dimoderasi oleh food
neophobia. Pada penelitian ini partisipan disajikan stimuli berupa iklan ethnic food
jukut ares dalam format foto statis dan video. Penelitian ini menggunakan pendekatan
kuantitatif eksperimen dan menggunakan uji MANOVA dengan SPSS serta SEM-PLS
dengan Smartpls. Penelitian ini menggunakan desain factorial 2 presentation modality
(single modality vs multiple modality) x 2 food claim (health claim vs taste related)
pada 140 partisipan mahasiswa S1. Sebelum dilakukan uji main test, dilakukan cek
manipulasi untuk memastikan partisipan memahami kondisi serta stimuli yang dibuat
oleh peneliti. Variabel terukur food attractiveness (5 indikator), taste expectation (5
indikator), purchase intention (5 indikator) dan food neophobia (6 indikator), masing-
masing diukur dengan skala Likert 5 poin. Dalam penelitian ini ditemukan bahwa
format presentation modality dan food claim yang berbeda menghasilkan perbedaaan
yang signifikan pada food attractiveness dan taste expectation. Pada uji interaction
effect presentation modality dan food claim pada food attractiveness menunjukkan
hubungan signifikan, namun hubungan yang tidak signifikan pada taste expectation.
Selain itu, pada penelitian ini juga dibuktikan bahwa food attractiveness dan taste
expectation berpengaruh positif terhadap purchase intention. Namun, efek moderasi
food neophobia menunjukkan hubungan yang tidak signifikan.

Kata kunci: presentation modality, food claim, food attractiveness, taste expectation
purchase intention, MANOVA, SEM.
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ABSTRACT

Apart from the trend of tourists to sample ethnic food, there are currently many
Indonesian ethnic food that are endangered. The level of information exposure
received by consumers shows a positive effect on their acceptance of ethnic food. In
general, tourists consume ethnic food as consumption activities driven by hedonic
motivation. The attractiveness of the physical appearance and consumer taste
expectations are important factors that encourage consumers to consume ethnic foods.
The purpose of this study was to determine the effectiveness of food attractiveness, taste
expectation and purchase intention in advertising that influenced by presentation
modality, food claim and moderated by food neophobia. In this study, participants were
presented stimuli in form of ethnic food advertising used 2 formats, using picture and
video. This study used a quantitative experimental approach and used MANOVA test
using SPSS and SEM-PLS using Smartpls. This study used a factorial design 2
presentation modality (single modality vs multiple modality) x 2 food claims (health
claims vs. taste related) on 140 participants of undergraduate students. Before the
main test, a manipulation check is made to ensure participants understand the stimuli
created by the researcher. Food attractiveness (5 indicators), taste expectation (5
indicators), purchase intention (5 indicators) and food neophobia (6 indicators), each
measured on a 5-point Likert scale. In this study, it was found that the presentation
format of different modality and food claims produced significant differences in food
attractiveness and taste expectation. In the interaction effect presentation modality and
food claim test on food attractiveness shows a significant relationship, but the
relationship is not significant on taste expectation. In addition, this study also proved
that food attractiveness and taste expectation have a positive effect on purchase
intention. However, the moderating effect of food neophobia shows not significant
relation.

Keywords: presentation modality, food claim, food attractiveness, taste expectation
purchase intention, MANOVA, SEM.
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