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Purpose : The main purpose of this study was to prove empirically the
influence of environment-based culture on financial performance, with
green innovation as a mediating variable for manufacturing companies
listed in the vicinity of PIER and SIER East Java.
Design/Methodology: The population of this study are manufacturing
companies located in SIER and PIER. The survey was conducted by
sending questionnaires to respondents in management levels in an
organisation of a manufacturing company. The survey was carried out
using two methods, both online, with paper surveys for some people.
Findings: The results of this study indicate that environmental culture
has a positive effect, and was shown to significantly affect financial
performance, mediated by green process innovation, but green
innovation products have not succeeded in mediating the influence of
environmental commitment on financial performance.
Originality/value: The originality of this study includes: the use of
green accounting as a mediator — something which has not been
conducted by other researchers, especially in Indonesia; measurement
using ordinal scale primary data; and analysing manufacturing
companies as the study’s population.

Key words: environment-based culture, green process innovation, green product
innovation, financial performance.

Introduction

Climate change and global warming are discussed by all countries in the world. Yu-Shan Chen

(2012) explained that companies must be able to lead in environmental management. Pressure
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on companies to pay attention to environmental aspects of their business is a major challenge
facing companies (Yu-Shan Chen, 2012). According to Yu-Shan Chen (2012), in an
environment-based era, it is not easy for companies to adopt proactive strategies for
environmental management, but companies need to change their business model and
managerial views to benefit from environmental problems, by exploiting the opportunities
available from these problems, through the creation of environment-based management.

The success of a company in the creation of environment-based management is strongly
influenced by the organisational culture in the company (Tushman & O'Reilly, 2006). To
answer the big challenges of environmental problems faced by companies, a company strives
to create a corporate culture that is oriented towards the environment (green culture).

Environment-based corporate culture is an organisational setting, sought by companies to
improve their performance. Environment-based corporate culture is beneficial for
organisations to maintain innovative corporate culture, by implementing mechanisms and
structures that encourage new ideas and ways of thinking, and operations based on solving
possible environmental problems. New ideas and ways of thinking encourage management to
streamline the resources they have throughout their production process, so that production costs
can be reduced and help increase company profits. Increasing profits is an indicator of
improved company performance.

This research was conducted at manufacturing companies listed on the Indonesia Stock
Exchange. This is because manufacturing companies are an industrial sector capable of
producing large environmental impacts, due to their large production activities in
manufacturing companies, so this study is expected to be able to contribute to the company's
efforts in environmental management planning, addressing contemporary problems in the
industrial world.

Literature Review
Company Performance

Company performance is a measure of achievement against business goals set when a company
was established, namely to maximise profit and to be able to sustain growth and development.
Criteria in assessing a company's performance include operational and financial performance.
In this study, company performance is measured by financial performance.

Financial performance is a display of the company's financial condition for a certain period and
is a tool used by companies to measure a company's financial health. Financial performance is
used by the company as a subjective measurement, which describes the efficiency and
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effectiveness of asset management by a company in carrying out the its operations and
increasing its income. A company's financial performance can generally be measured in two
ways, namely:

Market-Based Measured

Stock returns are one of the benchmarks of the performance of shares in a company, so that
investors are always looking for a maximum level of return from the company after considering
risk. The advantage of market-based calculations is that stock returns are not susceptible to
interference that can arise from various accounting treatments, and possible manipulations that
can appear in financial statements. From market-based calculations, investors can evaluate a
company's ability to generate income into the future.

Accounting Based Measured

The accounting-based measurement rationale focuses on a company's earnings towards policy
changes taken by management. In other words, accounting return measurements are only based
on the company's internal conditions, without taking into account external factors.

Environment-Based Corporate Culture

A corporate culture that is oriented towards environmental issues can be used by a company to
minimise the pressure placed, by stakeholders, on environmental problems that arise in the
production process. Creating an environment-based corporate culture is the first step to
implementing environment-based management. An environment-based corporate culture
encourages management to find creative solutions to solve problems related to environmental
aspects. This can encourage management to create green innovation (Edwin A. Locke, 1995).

Research conducted by Uzkurt, Kumar, Semih Kimzan, & Eminoglu (2013) provides empirical
evidence that organisational culture influences company performance. This research was
carried out on a hatchery company in Turkey. Its results prove that companies that have a good
organisational culture will encourage managers and employees to be more creative in
developing new ideas to improve company performance.

Research conducted by Laforet (2016) provides empirical evidence that organisational culture
influences company innovation. This research was conducted on 700 Small and Medium
Enterprises (MSMEs) in the UK. Laforet’s research proves that companies that have flexibility
and openness in their organisational culture will find it easier to increase innovation.
Companies that seek to absorb information and consumer needs will have a strong drive to
innovate.
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Research conducted by Ar (2012) provides empirical evidence that green innovation affects
company performance. This research was conducted on 1000 exporters gathered at the Turkish
Exporters Assembly (TEA), during the period of 2010. The study’s results prove that
companies that increase green innovation, through the creation of environment-based products,
will benefit with an increase in market share, which inevitably increases sales. An increase in
sales will increase the company’s profits.

Research Hypothesis

The Effect of Environment-Based Corporate Culture on Company Performance

H1: Environment-based corporate culture has a positive effect on company performance.

The Effect of Environment-Based Corporate Culture on Environment-Based Innovations

H2: Environment-based corporate culture has a positive effect on environment-based
innovation.

Effect of Environment-Based Innovations on Company Performance

Effect of Green Process Innovation on Financial Performance

Green process innovation has an important role in improving a company's financial
performance. Green process innovation is the process of companies giving more attention to
the environmental issues in production. The production process is redesigned to reduce energy
and water use, replace more conventional energy sources with the latest energy, and prevent
water, soil and air pollution (Grekova, Bremmers, Trienekens, Kemp, & Omta, 2013).

H3a: Green process innovation influences financial performance.

Effect of Green Product Innovation on Financial Performance

Green product innovation has an important role in improving a company's financial
performance. Green product innovation focuses on product redesign and improvement, which
leads to a reduction of environmental impacts, enabling increased product quality, product

price premiums and higher market share (Grekova et al., 2013).

H3b: Green product innovation influences financial performance.
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Mediation of Environment-Based Innovations on the Effect of Environment-Based
Corporate Culture on Company Performance

Environment-based corporate culture is an organisational setting that is sought by companies
to improve their performance. Environment-based corporate culture is beneficial for
organisations, maintaining innovative corporate culture by implementing mechanisms and
structures that encourage new ideas, new ways of thinking and operations based on solving
environmental problems.

H4: Environment-based innovation mediates the influence of environment-based corporate
culture on company performance.

Research Design

This research was conducted using a quantitative approach, namely by using a survey method
on manufacturing companies located in SIER and PIER. Through this survey approach, the
effect of environment-based corporate culture, environment-based innovation on company
performance, and the mediating role of environment-based innovation on the influence of
environment-based corporate culture on corporate performance were examined.

The results of the findings of this study are expected to help develop of management accounting
theory, especially theory related to management decisions in creating an environment-based
corporate culture to improve environment-based innovation (green accounting), to finally
improve company performance in developing countries. On a practical level, the results of the
study are expected to be able to provide discretionary advice for decision-makers in companies,
and for investors and central and local governments.

Population, Samples, and Sampling Techniques

The population in this study are manufacturing companies located in SIER and PIER. The
survey was conducted by sending questionnaires to respondents in management levels in these
manufacturing companies. The survey was carried out using two methods, both online, with
paper surveys for some people. The survey was applied from June to August 2018.

Analysis Techniques

The appropriate analysis technique in this study was the Structural Equation Model (SEM)

technique, with the Partial Least Square (PLS) approach, using WarpPLS Version 5.0 software.
The main tests in this analysis technique were: (1) testing the measurement model, (2) testing
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the structural model, (3) testing the direct influence model, (4) testing the indirect influence
model.

Results and Discussions

The distribution of questionnaires, distributed to sample companies both online and via door-
to-door delivery, was conducted from June to August. The research targeted manufacturing
companies located in SIER Surabaya and Pasuruan PIER, although the questionnaires were not
fully collected until the end of September 2018. In total, 128 questionnaires were received back
and 99 of those were fully filled in, which were then processed for analysis. In addition to the
main survey questions, some demographic questions were not mandatory. These questions
asked about organisational sector, company size, age, gender, and the level of management of
the respondent. The sample included four directors, 18 senior managers, 36 middle managers,
34 junior managers, and 7 non-management staff. 46% of respondents were female and 54%
were male. Most respondents aged between 40-49, with a ratio of 54%, and 27% of the total
being aged 30-39, with no respondents aged over 60 years. Demographic and organisational
characteristics are shown in Table 1.
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Table 1: Respondent Demographic Data

Number | Information Amount Percentage
I Gender
Male 57 58%
Female 42 42%
I1 Age
20-30 8 8 %
30-39 21 21 %
40-49 42 42 %
50-59 28 28 %
>=60 0 0%
I Managerial Level
Director 4 4%
Senior Manager 18 18 %
Middle Manager 36 36 %
Junior Manager 34 36 %
Non-Managerial 5 6 %
v Number of Employees
1-100 22 22 %
100-500 44 44 %
500-1000 28 28 %
>1000 5 5%
Analysis Model
Outer Model Test

To answer the hypothesis, a two-stage test was required, using Smart-PLS software. The first
step was to analyse the measurement of the outer model with a reflective indicator. This outer
model measurement is completed via two types of validity tests, namely convergent validity,
and discriminant validity. Convergent validity is a form of testing research variables through
an assessment of indicators, said to be valid if they have a value of loading factor greater than,
or equal to, 0.70 and have a T-statistics value of more than 1.96.

The results of the first iteration of the convergent validity test showed some indicators in red,
as the correlation value was below 0.7, so it was removed from the construct. The results of the
second iteration test showed that the remaining indicators were suitable, meaning they were
statistically significant in measuring variables, as the value of the loading factor produced was
more than (.70 and the value of the T-statistic was more than 1.96.
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The results of this first iteration of the convergent validity test showed that some indicators
were red because the correlation value was below 0.7, so it was removed from the construct.
The results of the second iteration test showed that the remaining indicators were suitable,
meaning they were statistically significant in measuring variables, as the value of the loading
factor produced was more than (.70 and the value of the T-statistic was more than 1.96.

The next step was determining discriminant validity. Measuring discriminant validity was
achieved using cross-loading values. An indicator is said to fulfil discriminant validity if the
value of a cross-loading indicator for a variable is the largest when compared to other variables.

Based on the cross-loading value, it can be seen that several indicators that make up each
variable in this study have met discriminant validity, as they have the largest cross-loading
values when compared to other variables. Thus, all indicators in each variable in this study
have met discriminant validity, with the following results:

Table 2: Discriminant Validity Test

Product Process
Culture Innovation Innovation Performance
bl10 0.829 -0.019 0.079 0425
bll 0.863 0.011 0.063 0451
bl2 0.821 -0.012 -0.014 0.438
bl5 0.820 0.035 0.182 0.718
bl6 0.714 0.034 -0.079 0.358
bl7 0.929 0.014 0.077 0.619
bl8 0.782 0.015 0.154 0.563
k4 0.613 0.048 0.229 0.887
k5 0.536 0.064 0.262 0.890
k6 0.434 0.053 0.236 0.861
k7 0.646 0.032 0.193 0.844
k8 0.543 0.037 0.221 0.841
zl 0.101 0.145 1.000 0.263
z2 0.016 1.000 0.145 0.053

Next is the discriminant validity Fornell-Larcker criterion test, which explains the correlation

between variables and other variables.
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Table 3: Fornell-Larcker Criterion Test

Culture | Product Innovation | Process Innovation | Performance
Culture 0.825
Product Innovation | 0.016 1.000
Process Innovation 0.101 0.145 1.000
Performance 0.650 0.053 0.263 0.865

The results of the discriminant validity for the Fornell-Larcker criterion test show that the
relationship between variables is valid and can be tested. Another method for looking at
discriminant validity is to look at the value of the square root of the average variance extracted
(AVE). The recommended value is above 0.5 and, from the following table, an AVE above 0.5
was obtained for all constructs contained in the research model, so that all constructs can be
tested.

The reliability test was completed by looking at the composite reliability value of the indicator
block that measures the construct. The composite reliability result shows a satisfactory value
above 0.70.

Inner Model Test

The next step is to test the inner model, measuring the overall relationship between the variables
in this study. Testing of the structural model is done by looking at R-square, which is a model
of goodness of fit. After the estimated model meets the outer model criteria, then the structural
model (the inner model) is tested. The following are the R-square and the R-square adjusted
values in the construct:

Table 4: R-Square and R-Square Adjusted

R-Square R-Square Adjusted
Product Innovation 0.000 -0.010
Process Innovation 0.010 0.000
Performance 0.462 0.445

R-square is used as variable X affects Z1, Z2, and Y. An R-square adjusted variable is a variable
that affects Z1, Z2 and Y, outside of the studied variable X. The results of the inner model test
show that environment-based organisational eulture of performance has a coefficient of 0.4
0.462, which means that it influences 0.462, while the rest is influenced by other factors of
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0.445. Whereas the organisational culture toward innovation, both product innovation and
process innovation, has no effect, considering its coefficient of 0,000 and 0,010.

Hypothesis Testing

The structural equation method through the PLS (Partial Least Square) approach, tests the
significance of the path coefficients in the model. The PLS approach is used to test the complex
hypothesis by calculating the effect of the independent variable (exogenous) on a dependent
variable (endogenous) and the effect of the mediating variable, if it is tested on the path that
tested 96 1.96, the research hypothesis is proven or accepted. Detailed test results can be seen
below.

Table 5: Path Coefficients

Original | Sample Standard | T P

Sample | Mean (M) | Deviation | Statistics | Values
Culture -> Product Innovation | 0.016 0.072 0.106 0.146 0.844
Culture -> Process Innovation | 0.101 0.098 0.095 1.068 0.286
Culture -> Performance 0.630 0.637 0.059 10.684 0.000
Product Innovation =1 0.015 0.003 0.044 0.346 0.730
Performance
Process Innovation = 10.197 0.192 0.075 2.605 0.009
Performance

The results conclude that the environment-based organisation and performance has a
significant relationship. Hypothesis 1 is acceptable, because the value of the T statistic is above
1.96, while the variable of environment-based culture of product innovation is not significant,
because the T statistic is below 1.96. Environment-based culture of process innovation is also
not significant, because it has a statistic below 1.96. The product innovation variable on
performance is not significant, because the statistical T value is 1.96, and finally, the process
innovation on performance has a significant result because the value of the T statistic is above
1.96.

Environment-Based Culture Effect on Performance

The results of statistical tests in this study indicate that environmental-based organisational
culture has a positive effect, and is shown to significantly affect financial performance, so that
Hypothesis | (H1) is accepted. Organisational culture shapes the behaviour of employees in
organisations, ultimately influencing new ideas and ways of thinking, and encouraging
management to more effectively use resources in the production process, so that production
costs can be reduced and improve company performance. An environment-based corporate
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climate will also shape environmentally-based employee behaviour, which will have an impact
on improving company performance.

Environment-Based Cultural Influence on Green Innovation

The results of the statistical tests in this study indicate that environmental-based organisational
culture has not been proven to influence financial performance, so Hypothesis 2 (H2) is not
accepted. This hypothesis examines the effect of environment-based culture on green
innovation, which consists of green processes and green products. Effective environment-based
corporate culture in a company will encourage management to be more proactive in improving
environment-based innovation efforts, helping meet all stakeholders' expectations, and
avoiding possible problems. The management of a company will be proactive in mobilising all
of its resources to improve environment-based innovation, as the values of a company absorb
the values of its surrounding community. Absorbing these values becomes part of the corporate
cultures, which will encourage company management to be more concerned with efforts to
create products and processes that are environmentally friendly. The results of testing this
hypothesis show that the two dimensions of innovation, which are not influenced by an
environment-based culture.

Effect of Green Innovation on Company Performance

The results of statistical tests in this study indicate that green innovation, which is divided into
two dimensions — green process and green innovation, represented by green products —
statistically shows that green innovation is not proven to affect company performance, while
green process is in fact shown to influence company performance.

Green product innovation has an important role to play in improving a company's financial
performance (Grekova et al., 2013). Green product innovation enables companies to avoid
using materials that contain chemicals and poisons and creating products that can be recycled.
Products produced through green product innovation help companies minimise the use of
resources, increasing operational cost efficiency. These efforts help improve financial
performance.

Green product innovation is a unique tool for conducting marketing activities, by increasing
market share continuously. Increasing market share, through the encouragement of new
products created through product innovation, has a positive impact on increasing sales. New
products do not have many competitors, so a company can determine high prices on innovative
products, due to this absence of competitors. This increase in market share, along with high
prices for innovative products, helps increase company profits (Sudaryati & Amelia, 2015).
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Yu-Shan Chen (2012) explained that innovative green products are an advantage for companies
when carrying out differentiation strategies. Companies that pioneer green product innovation
can obtain competitive advantages, and enable them to sell environmentally friendly products,
improving their company's reputation and creating new markets (Chen, Lai, & Wen, 2006).

The results of this study do not support research conducted by Ar (2012); Miroshnychenko,
Barontini and Testa (2017); C. H. Chang and Chen (2013); and Ren, Tang and E. Jackson
(2017). On the other hand, it provides empirical evidence that the application of green product
innovation can influence a company's financial performance. While the results of this study are
in line with research conducted by Aguilera-Caracuel and Ortiz-de-Mandojana (2013) and
Fitriani (2013), who show that green product innovation that has no significant effect on
financial performance.

The results of statistical tests on these green process dimensions show there is an influence on
company performance. Green process innovation has an important role in improving a
company's financial performance. Green process innovation is the process of how companies
pay more attention to the environment in production (Grekova et al., 2013). Green process
innovation builds environmentally friendly and effective production processes by efficiently
using raw materials and energy.

This is in line with research conducted by Alhadid and Abu-Rumman (2014) and C. H. Chang
and Chen (2013), which revealed that green process innovation can affect financial
performance. But it is notin line with the research conducted by C. Chang (2011) and Gunday,
Ulusoy, Kilic and Alpkan (2011), showing that companies that innovate do not directly benefit
a company's financial performance.

Green Innovation Mediation on the Influence of Environment-Based Culture on Company
Performance

The results of testing mediated green innovation statistics on environment-based culture on

performance were not proven — the hypothesis was not accepted. These results indicate that
environment-based culture is indirectly linked to green innovation and company performance.
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Conclusion and Suggestion

Based on the explanation above, the following conclusions have been made:

No | Hypothesis Result

l. H1I: Environment-based corporate culture has a positive effect on | Confirmed H/
company performance.

2. H2: Environment-based corporate culture has a positive effect on | Rejected H2
environment-based innovation.

3. H3a: Green process innovation influences financial performance. Confirmed
H3b: Green product innovation influences financial performance. H3a

4. H4: Environment-based innovation mediates the influence of | Confirmed
environment-based corporate culture on company performance. H3b

Rejected H4
Conclusion

The results of these tests show that green innovation has not been proven to mediate the
influence of environmental-based culture on company performance. Although, the green
process dimension influences company performance. The influence of environment-based
culture on company performance creates an environmentally friendly culture, which
encourages management to care for the environment, impacting company performance. Green
process innovation has been proven to affect company performance, showing that
environmentally friendly processes have the capacity to improve both financial and operational
performance.

Suggestions
The results of this study suggest that companies should be expected to foster an environment-
based organisational culture for all employees, especially management, to focus on

environmental issues and improving process innovation, providing a minimal environmental
impact, as it is proven to improve financial performance.

332




International Journal of Innovation, Creativity and Change. www.ijicc.net
Volume 11, Issue 11, 2020

REFERENCES

Aguilera-Caracuel, J., & Ortiz-de-Mandojana, N. (2013). Green Innovation and Financial
Performance. Organization & Environment, 26(4), 365-385. doi:
10.1177/1086026613507931

Alhadid, A. Y., & Abu-Rumman, A. a. H. (2014). The Impact of Green Innovation on
Organizational Performance, Environmental Management Behavior as a Moderate
Variable: An Analytical Study on Nuqul Group in Jordan. International Journal of
Business and Management, 9(7). doi: 10.5539/ijbm.vOn7p51

Ar, I. M. (2012). The Impact of Green Product Innovation on Firm Performance and
Competitive Capability: The Moderating Role of Managerial Environmental Concern.
Procedia - Social  and  Behavioral  Sciences, 62 854-864. doi:

10.1016/j.sbspro.2012.09.144

S

Chang, C. (2011). Feeling Ambivalent About Going Green. Journal of Advertising, 40(4), 19-
32. doi: 10.2753/j0oa0091-3367400402

Chang, C. H., & Chen, Y. S. (2013). Green organizational identity and green innovation.
Management Decision, 51(5), 1056-1070. doi: 10.1108/md-09-2011-0314

Chen, Y .-S., Lai, S.-B., & Wen, C.-T. (2006). The Influence of Green Innovation Performance
on Corporate Advantage in Taiwan. Journal of Business Ethics, 67(4), 331-339. doi:
10.1007/s10551-006-9025-5

Edwin A. Locke, a. S. A. K. (1995). Promoting creativity in organizations. In C. F. D. Gioia
(Ed.), Creative Action in Organizations: Ivory Tower Visions & Real World Voices.
Thousand Oaks, CA: SAGE Publications.

Fitriani, K. (2013). Green Supply Chain Management (GSCM) in an Industrial Estate: A Case
Study of Karawang Industrial Estate, Indonesia. 687-694. doi: 10.1007/978-981-4451-
98-7 83

Grekova, K., Bremmers, H. J., Trienekens, J. H., Kemp, R. G. M., & Omta, S. W. F. (2013).
The mediating role of environmental innovation in the relationship between
environmental management and firm performance in a multi-stakeholder environment.
Journal on Chain and Network Science, 13(2), 119-137. doi: 10.3920/jcns2013.1003

Gunday, G., Ulusoy, G., Kilic, K., & Alpkan, L. (2011). Effects of innovation types on firm
performance. International Journal of Production Economics, 133(2), 662-676. doi:
10.1016/j.ijpe.2011.05.014

333




International Journal of Innovation, Creativity and Change. www.ijicc.net
Volume 11, Issue 11, 2020

Laforet, S. (2016). Effects of organisational culture on organisational innovation performance
in family firms. Journal of Small Business and Enterprise Development, 23(2), 379-407.
doi: 10.1108/jsbed-02-2015-0020

Miroshnychenko, 1., Barontini, R., & Testa, F. (2017). Green practices and financial
performance: A global outlook. Journal of Cleaner Production, 147, 340-351. doi:
10.1016/j.jclepro.2017.01.058

Ren, S., Tang, G., & E. Jackson, S. (2017). Green human resource management research in
emergence: A review and future directions. Asia Pacific Journal of Management, 35(3),
769-803. doi: 10.1007/s10490-017-9532-1

Sudaryati, E., & Amelia, F. (2015). Analisis perbandingan kinerja keuangan perusahaan
prospector dan defender (studi pada perusahaan manufaktur yang terdaftar di bursa efek
indonesia periode tahun 2010-2012). 085228282256, 1. doi: 10.26486/jramb.v1i2.202

Tushman, M. L., & O'Reilly, C. A. (2006). Winning Through Innovation: A Practical Guide to
Leading Organizational Change and Renewal: Harvard Business Review Press.

Uzkurt, C., Kumar, R., Semih Kimzan, H., & Eminoglu, G. (2013). Role of innovation in the
relationship between organizational culture and firm performance. European Journal of
Innovation Management, 16(1), 92-117. doi: 10.1108/14601061311292878

Yu-Shan Chen, C.-H. C., Feng-Shang Wu. (2012). Origins of green innovations: the

differences between proactive and reactive green innovations. Management Decision,
50(3),368-398. do1: 10.1108/00251741211216197

334




The Mediating Role of Green Innovation on the Effect of
Environment-Based Culture on Company Performance

ORIGINALITY REPORT

24, 16, 16+ 0w

SIMILARITY INDEX INTERNET SOURCES  PUBLICATIONS STUDENT PAPERS

PRIMARY SOURCES

repository.unair.ac.id

Internet Source

Sy

E)

www.ijeast.com

Internet Source

2

Rio Monoarfa. "The Role of Profitability in
Mediating the Effect of Dividend Policy and
Company Size on Company Value", Business
and Management Studies, 2018

Publication

2

Ernani Hadiyati, Martaleni -, Suprayitno -.
"Traditional Marketing Practice Model and
Entrepreneurship Marketing in SMEs in
Indonesia", International Journal of Business
and Management, 2018

Publication

1o

European Journal of Innovation Management,
Volume 16, Issue 1 (2013-01-12)

Publication

1o

repository.petra.ac.id



Internet Source

1o

B B

www.tandfonline.com

Internet Source

1o

repository.usd.ac.id

Internet Source

1o

B. Zirn, O. Hartmann, B. Samans, M. Krause, S.

Wittmann, F. Mertens, N. Graf, M. Eilers, M.
Gessler. "Expression profiling of Wilms tumors
reveals new candidate genes for different

clinical parameters”, International Journal of
Cancer, 2006

Publication

1o

RN
(@)

ciba.dpu.ac.th

Internet Source

1o

—
—

giapjournals.com

Internet Source

1o

—_
N

Management Decision, Volume 51, Issue 5
(2013-06-08)

Publication

1o

RN
w

Xuemei Xie, Jiage Huo, Hailiang Zou. "Green
process innovation, green product innovation,
and corporate financial performance: A content
analysis method", Journal of Business
Research, 2019

Publication

1o




14

K. Grekova, H.J. Bremmers, J.H. Trienekens,
R.G.M. Kemp, S.W.F. Omta. "The mediating
role of environmental innovation in the
relationship between environmental
management and firm performance in a multi-
stakeholder environment", Journal on Chain and
Network Science, 2013

Publication

1o

Minhao Zhang, Wenjuan Zeng, Ying Kei Tse, <1 y
Yichuan Wang, Palie Smart. "Examining the °
antecedents and consequences of green
product innovation", Industrial Marketing
Management, 2020
Publication

Ching-Hsun Chang. "The Influence of Corporate <1 o
Environmental Ethics on Competitive °
Advantage: The Mediation Role of Green
Innovation", Journal of Business Ethics, 2011
Publication
www.cbmsbm.com

Internet Source <1 %
journal2.um.ac.id

JInternet Source <1 %

Widjojo Suprapto, Stefany Stefany, Shahzad Ali. <1 o

"Service Quality, Store Image, Price
Consciousness, and Repurchase Intention on



Mobile Home Service", SHS Web of
Conferences, 2020

Publication

Juan J. Garcia-Machado, Minerva Martinez- <1 o
Avila. "Environmental Performance and Green °
Culture: The Mediating Effect of Green
Innovation. An Application to the Automotive
Industry”, Sustainability, 2019
Publication
docplayer.net

InternchoE/rce <1 %

Xuemei Xie, Qiwei Zhu, Ruoyi Wang. "Turning <1 o
green subsidies into sustainability: How green °
process innovation improves firms' green
image", Business Strategy and the Environment,

2019

Publication

ojs.unud.ac.id
Ingernet Source <1 %
Ainy Arga Astoety, Tri Ratnawati, Srie Hartutie <1 o,

Moehaditoyo. "Liquidity, Activity, and Growth
Influence Toward Profitability Performance with
Leverage Variable and Cash Flow as
Intervening Variable In Type “C” Hospital at The
PT Nusantara Sebelas Medika", Media Ekonomi
dan Manajemen, 2019

Publication




o5 link.springer.com <1 %

Internet Source

26 openrepository.aut.ac.nz <1 o

Internet Source

Salimah -, Yudhi Herliansyah. "The effect of <1

. : %
capital expenditure, company growth and
company size on firm value through financial
performance moderated by capital structure”,
Corporate Ownership and Control, 2019

Publication

27

8 www.lontar.ui.ac.id <1 o

Internet Source

hrmars.com
Internet Source <1 %
Abdul-Nasser El-Kassar, Sanjay Kumar Singh. <1 o
"Green innovation and organizational °
performance: The influence of big data and the
moderating role of management commitment
and HR practices", Technological Forecasting
and Social Change, 2018
Publication
www.iosrjournals.or
Internet SourceJ g <1 %
ibimapublishing.com
Internet Sgurce g <1 %




eprints.hud.ac.uk

IntFe)rnet Source <1 %
www.ijrte.or

Internet S(J)urce g <1 %
jormr.com

JInternet Source <1 %

36 Umar Burki. "Chapter 4 Green Supply Chain <1 o
Management, Green Innovations, and Green °
Practices", Springer Science and Business
Media LLC, 2018
Publication

Sustainability |r.1 I"nnovgtlon anq <1 o
Entrepreneurship"”, Springer Science and
Business Media LLC, 2018
Publication

Simoén Sosvilla-Rivero, Salvador Gil-Pareja. <1 .
] . H . n A)
Price convergence in the European Union",
Applied Economics Letters, 2004
Publication

DIETFRIED GLOBOCNIK, ROMANA RAUTER, <1 .

Yo

RUPERT J. BAUMGARTNER. "SYNERGY OR
CONFLICT? THE RELATIONSHIPS AMONG
ORGANISATIONAL CULTURE,
SUSTAINABILITY-RELATED INNOVATION
PERFORMANCE, AND ECONOMIC
INNOVATION PERFORMANCE", International



Journal of Innovation Management, 2019

Publication

Nikolaus Franke. "Product uniqueness as a <1 y
driver of customer utility in mass customization”, °
Marketing Letters, 06/2008

Publication

Adeel Tariqg, Yuosre F. Badir, Umar Safdar, <1 o
Waqas Tariq, Kamal Badar. "Linking firms’ life °
cycle, capabilities, and green innovation"”,

Journal of Manufacturing Technology
Management, 2019

Publication

onlinelibrary.wiley.com

Internet Source y y <1 %

"Industrial Engineering, Management Science <1 o
and Applications 2015", Springer Science and °
Business Media LLC, 2015
Publication
Mert Gurlek, Muharrem Tuna. "Reinforcing 1

" <I1%
competitive advantage through green
organizational culture and green innovation",

The Service Industries Journal, 2017
Publication
Carita Kiili, Leena Laurinen, Miika Marttunen, <1 o

Donald J. Leu. "Working on Understanding
During Collaborative Online Reading", Journal
of Literacy Research, 2012



Publication

Exclude quotes Off Exclude matches Off
Exclude bibliography On



The Mediating Role of Green Innovation on the Effect of
Environment-Based Culture on Company Performance

GRADEMARK REPORT

FINAL GRADE GENERAL COMMENTS

/ O Instructor

PAGE 1

PAGE 2

PAGE 3

PAGE 4

PAGE 5

PAGE 6

PAGE 7

PAGE 8

PAGE 9

PAGE 10

PAGE 11

PAGE 12

PAGE 13

PAGE 14

PAGE 15




	The Mediating Role of Green Innovation on the Effect of Environment-Based Culture on Company Performance
	by Erina Sudaryati

	The Mediating Role of Green Innovation on the Effect of Environment-Based Culture on Company Performance
	ORIGINALITY REPORT
	PRIMARY SOURCES

	The Mediating Role of Green Innovation on the Effect of Environment-Based Culture on Company Performance
	GRADEMARK REPORT
	FINAL GRADE
	GENERAL COMMENTS
	Instructor




